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NEPEOMOBA

AKTyani3oBaHAN TJI00aJBHOI0 TEHICHINIEI0 €BpOiHTErpaii Ykpainu y
CBITOBMH  NWBUT3AIIMHWUN  TPOCTIp  CydyacHHH  CTaH  PO3BUTKY
30BHIIIHFOCKOHOMIYHOI ~ JiSUTFHOCTI BHMAara€ yTOYHEHHS, MOTTHOJICHHS
ICHYIOUMX KyJbTYpHHMX 1 HayKOBUX IMapaJurM Ii3HaHHS BcecBiTy. Tak camo
HarajgbHa TmOTpeda B HOMIHALII aKTyaJbHHX peaiii  mpodeciiHoro
Cepe/IOBHIIA 3YMOBIIIOE 3aIyYeHHS] HOBUX MOBHHUX (hOpM, IIO YTBOPIOIOTH
Te3aypyc AUJIOBOI TEPMIHOCHCTEMH.

JlekcnuHMil m1ap Ha TO3HAYEHHS BCIX IUIOMIMH CYCIUIBHOTO JKUTTS
BiZjoOpakae €BOJIOLINHHI 3MIHM B TIpOlleci PO3BUTKY KpaiHH, 1 came IioBe
MOBJICHHSI aKTyamizye Horo mporpec abo perpec y MarepiaJbHOMY
ekBiBayeHTi. ToMy Hapasi aKTyaJbHHMH IIOCTalOTh IHTaHHS MOBHOI
MiATOTOBKM MaiOyTHIX mepexyiagadiB i GopMyBaHHS iXHBOI JTIHMBOKYJIBTYPHOL
kommeTeHIii. L[ KoMIleTeHIiss BUMIPIOETRCS AKICTIO 3aCTOCYBaHHS HaOyTHX
3HaHb | HABUYOK MOBHOI ITOBEIIHKH, III0 BUHUKAE B TIPO(deciitHOMYy OTOUEHHI.

Taki 3acaJiHUYI TIOJIOKEHHS TIOKJIaZeHO B OCHOBY BuaaHHs «English for
Effective International Business Communication». Ilepmry — gactuny
HABYAJIBHOTO IMOCIOHMKA YKJIaACHO BIAMOBIAHO OO YHMHHHX pPEKOMEHIAIiN
IIOJI0 BWKJANaHHs AuciMIuniH «/limoBa iHo3emHa MoBa» # «llepexman
JIJIOBOTO MOBJICHHS» Y BHIIMX HABUAIBHHMX 3aKjajax 3a CIHeliasizariero
«"epmMaHCBKI MOBH Ta JIiTepaTypH (IIepeKiaja BKIIOYHO), MepIia aHriiicbKay.
Jobip NEeKCHMKO-TpaMaTHYHOTO MaTepialy Y3ro[DKEHO 3 HaBYAIBLHOK
MPOTPaMoI0 TMiATOTOBKK OakamaBpiB. J[>KepernoM MOBHOTO Marepiamy oOpaHO
CYYacHHI 3pi3 MeniitHoi cdepH AIJTOBOro MOBICHHS SIK aKTyaJlbHO-3pa3KOBHI
JUTS. OBOJIOAIHHS HEOOX1THUMHU HABUIKAMHU TaK 3BaHOI o801 KOMYHIKaIIii.

Meta BHIAHHSI — CIIpUATH  (POPMYBAHHIO JOCBIAY MDKKYJIBTYPHOI
KOMyHiKaIlii ¢axiBuiB y cdepi mepexnany, iXHii COpPOMOXKHOCTI e(heKTHBHO
peanizyBaTH onep)aHi 3HaHHS W yMiHHS B npodeciiiHomy momi. [TociOHuK
CKJIAZIa€ThCs 3 IEPEIMOBH, 4 PO3/ILIIIB, aHTJIO-YKPaiHCHKOTO CIOBHHKA, CITUCKY
BUKOpHCTaHO!  Jyiteparypu.  JleKcHKO-rpaMaTHYHH{  3MICT  PO3ZILIIB
npeAcTaBleHO Ha Matepiami Takux Tem: 1) «Working Environmenty,
2) «Everyday  Financial  Activities»,  3) «Business = Managementy,
4) «Employment ~ Opportunities». Boxum BMimyoTh  (yHKIIOHAIHHO-
KOMYHIKaTHBHUI KOMIUICKC 3aBIaHb, II0 CIPHSAIOTH 3aKPIIUICHHIO JIEKCHKO-
TpaMaTHYHUX i CTHIIICTHYHUX HOPM, 3aTpeOyBaHUX y TpodeciifHiil mismbHOCTI
¢axiBus 3 IHO3eMHUX MOB; 3a0€3MEUyIOTh 3aTHICTh BOJOIITH IHII[IaTUBOIO Y
CIIKYBaHHI aHTJICEKOI0 MOBOIO 32 ()axOM CIELiaTbHOCTI.
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CHAPTER1
WORKING ENVIRONMENT

UNIT 1
BECOMING A COPRORATE CULTURE CHAMELEON
Corporate Culture definition:

A blend of the values, beliefs, taboos, symbols,
rituals and myths all companies develop over time

(The Entrepreneur)

Task 1. Check the tips on how to feel comfortable at work. Add
your own options.

/ Whether written as a mission statement, spoken OVW

understood, corporate culture describes and governs the ways a
company’s owners and employees think, feel and act. Your own
business’s culture may be based on beliefs spelled out in your mission
statement. It could consist in part of a corporate symbol, like the
rainbow-colored apple that symbolizes Apple Computer. Whatever
shape it takes, your corporate culture plays a significant role in

determining how well your business will do. /
/If you're not happy with your current culture, there areth%

you can do to start changing it now. Look for a symbol, story, ritual or
other tool you could use to bring out the values and practices you want
for your company. Your cultural tool might be a new corporate logo
symbolizing your company’s personality. Or you could choose a story
to embody your approach and make it part of your culture. If you can’t
find a tool, make one. For example, you can turn an admired former
employee into a symbol by giving an award named after that individual,
complete with ritual ceremony.




Task 2. Scan the following list of the international words. Try to explain

their meaning and give as many synonyms as you know. Check your

choice by consulting a business thesaurus.

employee reforms conservative logo
businesses corporate expert applicant
values deadline personnel colleague

Task 3. Look through the following tips to pass an interview. Ask your
friends how useful and valuable they sound to them. Then match the
words and expressions to their definitions in the box beneath.

1. It is no surprise then that more and more graduates and professionals are
looking for opportunities to live and work in a foreign country.

2. Get the CV right but the cover letter wrong and you destroy your chances of
getting short-listed for interview.

3. When it comes to the cover-letters, the French expect candidates to
handwrite detailed ones which may be analysed by handwriting experts.

4. If you are an applicant, the best advice for you looks like: «Be aware of
culture clashy.

5. You behave completely wrongly, if withdraw your application because
they’ve invited you for a second interview.

6. Nowadays, employment agencies make good profit sense of labour market
information.

7.1t's all about the smart corporate symbol with second thought to make you
look twice.

8. Adapt a similar style of dress to your co-workers, eat the kind of food they
eat, enjoy similar activities — these things help to win trust and respect.

1) graduate a) a conflict arising from the interaction of people with

different cultural values

2) labour b) to stop taking part in an activity, belonging to an

organization etc, or to make someone do this
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3) shortlist

¢) determination the manner in which a document was
prepared, by whom it was executed, and if changes have
occurred since its production

4) handwriting
expertise

d) mark, sign, or word that indicates, signifies, or is
understood as representing a company

5) culture clash

e) someone who has completed a university degree,
especially a first degree

6) withdraw

f) a fellow employee in the same profession, business or
organization

7) co-worker

g) work, especially physical work

8) corporate
symbol

h) to choose a few candidates from a longer list, who can
be asked to come for a test or interview

Task 4. You are going to read the article about intercultural intelligence.

Give the paragraphs 1 — 5 headlines according to the content. Before you

read match a word on the left with a word on the right to make

collocations.
1 informal a) controlled 5 one-year e) rules
2 radical b) reports 6 few home f) secondment
3 tightly ¢) changes 7 strict g) session
4 sales d) conversation 8 training h) truths
Becoming a Cultural Chameleon
Active Words and Phrases

1 | business executive KepisHUK nionpuemcmaea

2 | correspondingly 8i0N0GIOHO

3 | counterpart NpOMuUBHUK

4 | deal in the bag Y200a «8 KUULEeHL)

5 | directive OUpexmuaa, po3nopaO#CeHHs

6 | dissenting He3200HUl

7 | ease Je2Kicmu

8 | expense claims BUMOSU U000 NOKPUININSL GUMPAM
9 | home truth 2ipka npaeda




10 | in particular 30Kpema

11 | market share 00151 PUHKY

12 | MD (Managing Director) KepigHULL OUPEKmop

13 | perception CRPUIHAMMSA, PO3YMIHHS

14 | pre-conceptions YhepeoiCceHHs.

15 | prejudices ynepeoxcenHs, 3a0000HU

16 | rectified sunpagneHul

17 | rival KOHKYpeHm

18 | sales force KOMAHOA az2eHmis 3 npooasxcy, 8i00in
npooaicié

19 | sales income 00xi0 8i0 npodasicie

20 | secondment 8I0psL0diCcenHs

21 | sticking to deadlines OOMPUMAHHS CMPOKIG

22 | the reverse me, WO HABNAKU

23 | thriving npoygimarouuii

24 | to appoint npusnavamu

25 | to breake the ice 3pyuumu 3 Mepmeoi mouxu,
po3monumu i (Y CMOCYHKAX)

26 | to buy on the basis of a pretty KYnyeamu yepe3 2apHy KApmuHKY

picture

27 | to exert control over 30TUCHIO8AMU KOHMPOJIb HAO

28 | to jet-set 00mpuMy8amMucs CHOCoOy Hcumms
3aMOACHUX T100el, 5Ki bazamo
noo0opoACYIOMY

29 | to prosper docsieamu ycnixie

30 | to regard po3zensioamu

31 | torun 80321a61AMU

32 | to sack 3GIMLHUMU

33 | to take over 3axonumu, 63amu Ha cebe

34 | to urge cnouwykamu

35 | training session MpeHine

36 | workaholic mpyoo2oix




The ease with which we
travel nowadays can easily blind
us to the idea that people from
different cultures have
correspondingly different ways
of doing business. In particular,
they have different ways of
working with people, different
customs, and — most significantly

of all — different perceptions of
how they think people from other cultures should behave.
1. . Take the example of the Hamburg-based machinery

company that recently took over one of its Italian rivals and appointed a
German managing director to run it. The new MD was horrified by the
Italians’ approach to selling: the sales manager seemed to exert very little
control over his sales force; the salesmen (and they were all men) did pretty
much what they liked, took long lunches, made far fewer sales visits per week
than the German sales force, and submitted fewer sales reports, despite the fact
the new MD had introduced a new database system that every salesman could
access from his laptop.

The German MD had built up a good relationship with his Italian sales
manager, so he met with him to tell him he was introducing some radical
changes. These included detailed, weekly reports, a strict limit on corporate
entertaining, a minimum number of client meetings per week, and strict rules
on expense claims. The sales manager agreed that changes were needed but
urged his new boss to introduce them slowly. “We are very conservative... and
so are our customers,” he advised him. But the German MD chose to ignore
this advice and introduced his reforms within days. The Italian salesmen
simply ignored the new rules. After six weeks, the MD called a meeting of the
dissenting salesmen.

He asked his sales team why his directives were being ignored, but they
couldn’t produce a satisfactory reason for their resistance to his ideas. Finally,
the MD told them he’d have to sack them if the new rules weren’t followed.

2. . Two weeks after the meeting, the MD was able to

report to his head office that the sales team were accepting the changes. But six



months later, he also had to report a big fall in sales income. At the end of his
first year, sales were down 15% and the company was losing market share fast.
Even worse, some of the company’s best salesmen had left the company. The
situation was only rectified when the German MD was told a few home truths
about working in Italy. The MD learned that, in Italy, business is regarded as
very personal. It depends a lot on people talking to each other, whether on the
phone or face-to-face. After all, the firm’s machinery may look good in the
brochure, but few Italian farmers are going to buy on the basis of a pretty
picture; he wants to get to know the salesman and his company. With the
Italian sales manager’s help, the German MD amended his new rules.
Expenses and client entertainment would still be tightly controlled, but they
could write shorter, less frequent sales reports and have fewer meetings. 1
heard, one year later, that the German MD was still in place and the company
was thriving.

3. . To take another example, an Italian lawyer who’d

just started a one-year secondment in London was encountering problems with
her English colleagues. During a training session at my firm, she told me about
her difficulties. I try to be friendly and speak with them, but they are very
cold, very closed. After a few minutes, they find an excuse to leave.’

I was puzzled by this, so I asked if we could act out a typical informal
conversation at her office. She agreed, and started talking ... about herself. Ten
minutes later she was still talking, and she probably would have gone on
longer if I hadn’t interrupted her. “Why,’ I asked, ‘didn’t you try to find out
something about me?’ The Italian lawyer explained: ‘In Italy, when you want
to show that you are open and friendly, you tell people a lot about yourself.” I
explained that the reverse is true in the UK. If you want to make friends with
colleagues here, you need to show them you are interested in them. She looked
doubtful, but agreed to try out this advice when she got back to
her London office. A few weeks later she called me. ‘You were right! Asking
questions broke the ice. I’ve now made friends with several women in my
office and they’ve even invited me out to dinner.’

4. . What lessons can we learn from these stories —

and from countless similar stories that business executives encounter when
they jet-set from one business culture to another? The answer is that if you
want to prosper in your dealings with customers and colleagues from business
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cultures different from your own, you need to turn yourself into a cultural
chameleon. You need to learn to adapt very sincerely to new environments
while remaining entirely true to yourself, your values and your personality.

'

And don’t allow other to consider you a workaholic!

»

5. . So how do you become a cultural chameleon?

First, you need to understand your own prejudices. You need to know what
kind of behaviours and pre-conceptions in social and business settings you
regard as the norm. Once you know this, you can relate it to how other people
see the world.

Secondly, you need to understand why your customers and colleagues
in different countries may see things differently from you. You need to
understand the facts (geographical, demographic, historical, religious,
educational, economic factors) that have created the attitudes which shape the
behaviour of the people from the particular culture you are dealing with,
especially with regards to:

TIME — How important is punctuality and sticking to deadlines?

TRUTH — What is their attitude towards honesty?

RELATIONSHIPS —How do they regard older/senior people?

THE HUMAN CONDITION — What is their attitude to risk? Do they

believe they have free choice?

COMMUNICATION - Do they like to be frank and direct?

11



Thirdly, you need to know how you are seen by others. You especially
need to be aware of any negative perceptions your counterparts might have
about your own culture. Becoming a cultural chameleon takes time and effort.
Just as a chameleon’s ability to change colour shows a sensitivity to location,
so you need to show a similar sensitivity to the business culture of the country
you’re travelling to. Do that and you’ll be more likely to return home with a
deal in the bag.

(by Richard Pooley for Canning)

Task 5. Give the English equivalents to the following units:

[Tpu3HauUTH KEPIBHOTO TUPEKTOPA; BO3IIIABUTH BIIALI, TOJOBHIIIE 32
BCE; MaTH pi3HE PO3YMIHHS MO0 3BUYAiB 1 TPaWIIiif; MOAABATH 3BIT, MaTH
JIOCTYN A0 0a3u JaHWX i3 BJIACHOTO JIANTOIA; BBOAWUTH PaJMKalbHI 3MiHU B
poOoTi KOMIaHii; TOTOAWTHCS, MO 3MIiHHM HEOOXiNHi; BIPOBAKYBATH
pedopmMu B Iil0 BIPOAOBXK JEKUIBKOX [HIB; 3BUIBHSATH KOTOCh 4epes
HEBUKOHAHHS TIPaBWJI 1 OOOB’S3KIB; CYTTEBHH cCmajy oOCATY TIPOJIAXiB;
BTPATHTH JIOJIO0 HA PUHKY; YKJIaIaTH OLIbII KOPOTKI 3BITH 1 IPOBOIUTH 300pH
HE TaK 4acTo; 3HaXOAUTH IPHUMHY IIiTH JOIOMY; Ni3HATHCS LIOCh PO KOTOCH;
TIOKa3yBaTH, 110 TH 3alliKaBIEHHH y KOMYCh; 3aCBOITH YpOK i3 Wi€i icTopii;
NEPETBOPUTUCS HAa «KYJIBTYPHOTO XaMeEJICOHa»; amalTyBaTHCS 10 HOBOTO
OTOYEHHS B IHIIIH KOPIOPATUBHIA KyJbTYpi; HEPEKOHATHUCS, YN BBa)KA€TE BU
TakKy IMOBEAIHKY HOPMOIO; YCBIIOMIIIOBATH, K Bac 0adaTh iHIII; Ie MOTpedye
qacy i 3yCHJIb; IOBEPHYTHCS I0JIOMY 3 YTOJIOI0 «B KHIIIEHI».

Task 6. Translate the following into English:

1. 3apa3, sIK HIKOJH, MM MaEMO YCBIJIOMJIIOBATH, IO KOPHOpaTHBHA
KynbTypa— II€é Hall NEepCOHANBHUI eTHKeT 1 BigNOBiNaNbHICTh. Tom-
MEHEKepH ¥ KepIBHUKHU, HE TOBOPSIYM IPO PSIOBUX CHIBPOOITHUKIB, MOXYTh
MAaTH pi3He YABICHHSA PO Te, 0 € IPUHHATHUAM 1 HETIPUITyCTUMHUM YCepeanHi
oprasizartii.

2. S w®e po3ymiro Bamioro IMiAXOAy OO0  MEHEIKEPCHKOI
BiINOBiTaNbHOCTI. Bamni crmiBpoOITHUKY ¥ ySBIICHHS HE MAarOTh TPO Te, adu
MPUXOIUTH 10 0(icy BYaCHO i JOTPUMYBATHCS BHYTPIITHHOTO €THKETY. Bu He
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KOHTPOJIIOETE BIAMT TMPOAAXKIB, BOHH 3alMAalOThCS, YAM XOYyTh, 3aMIiCTh
BUKOHAHHS CBOTIX Oe3rmocepeiHix 000B’sI3KiIB, YacTO AyXKe IOBro mepeOyBaroTh
HA JIaH4i, He BMIIOTh YKJIaIaTH 3BiTH.

3. Sxumo BM He xouere OyTH 3BIJIBHEHHMM 13 HAIIOi KOMIaHil, BU Ma€eTe
YCBIIOMITIOBATH, IO BW YKJIANA€Te MIOTIDKHEBI 3BIiTH, NPHOOPKYETE CBOI
BUMOTHY IIOJO MOKPHUTTS BUTPAT HA BIAPSKEHHs, 1 TOJIOBHE, HENPUITYCTUMO
BECh Yac TOBOPHTH TUIBKHU MPO cebe.

4. Hami Kkoyerd BigKpuTi W JApyXentoOHI, aje JKOJIeH i3 HHUX He
3alpoCHTh Bac Ha 00ix. Bu 3BepHynu yBary Ha Te, IIO TUIBKH-HO BH
MOYMHAETE 3 HUMU PO3MOBIISITH, BOHH IIYKAIOTh SIKMWUCHh MpPUBiA, abu miTH?
Yomy 6 BaM MIpOCTO 3apa3 He CIPOOYBaTH PO3IMHUTATH MEHE IPO MOE JKUTTS i
iaHun Ha MaiioyTHe? CrpoOyiiTe MOLIKaBUTHCS CIpaBaMH IHIIMX, adu
3PYIIUTH 3 METPBOI TOYKHM B CITiBBITHOCHHAX i3 KOJIETaMH.

5. Hemxe 11e HEBaXJIMBO IJIsl TOJIOBHOTO MEHE/Kepa PO3YMITH, SK Bac
0avaTh iHII JIFOAW, KOJH BH MPALIOETe B MDKHAPOIHHX IpoekTax? Moxy aaTn
BaM Oe3I[iHHY IOopajy: yABiTh ce0e «KYJIbTYPHHM XaMEJICOHOM», L0 MOXKe
alanTyBaTuca 10 OyIb-fKMX OOCTaBHH 1 YMOB. 3BiCHO, PO3BHHEHHS TaKUX
yMiHb TOTpeOye Oarato 4vacy ¥ 3yCwib, IpPOTE SKIIO y Bac ¢ BHHIC, BU
HEBiAMIHHO ITOBEpHETECS T0I0MY 3 0araTOTUCSIYHUM KOHTPAKTOM y KHIIICHI.

Task 7. Check through the article and mark the sentences with T (true)
or F (false). Change false ones to make them true.

1. To have a successful career these days you need to have clear vision of how
people from different cultures think and behave. TIF

2. Business in Italy is considered to be very personal. TIF

3. In spite of displeasure at being forced to accept new rules and reforms, the
team staff made a big increase in sales income. TIF

4. When it comes to new MD-s, the only recommendation you
need is to check whether your sales manager is going to get
the ball rolling. TIF

13



5. If you are told a few home truths, you are involved into dirty
wide-spread rumour about other people. TIF

6. In the UK, if you want to be friendly, you should make no pause and mustn't
share any personal life details with your colleagues. TIF

7. Sometimes, having fewer meetings provides better understanding between
MD and his staff team. T/IF

8. When working abroad, you should behave in a similar way to those around
you. TIF

Task 8. Scan the article «Becoming a Cultural Chameleon» and following
statements (A-E) to answer the questions below.

A. Nowadays, withv recovd quantity of workers
hoping to-relocate; working abroad experience
s something employers expect

B. The TU has introduced the Turo-CV to- standardise
application procedures thwoughout Europe

C. Sometimes; o cultuwrally adapted CV conv suit better.
For exaumple;, inthe UK, it iy customary to-add hobbies
and interests at the bottom of the page.

In Italy, however, that informatiow iy not necessary
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D. Another point to-think about is whether or not
employers will recognige your degree subject, especiolly
whew yow hawve studied o subject, such as Wireless
Network Systems, which doeswt necessouwrily traonslate
into- another language and culture

t. Yow also- need to- consider the cover letter,
the first thing that awv employer will read

1. Why do graduates and professionals look for opportunities to live and work
in a foreign country?

2. What is the main reason to introduce the Euro CV? Why do some experts
consider a culturally adapted CV a better one?

3. Are you expected to give any information about your hobbies and interests
when writing your CV?

4. What is the problem with recognizing your degree subject when applying
for a job abroad?

5. Do you need any cover letter to accompany your CV?

6. It is important to be aware of ‘culture clashes’, when it comes to interviews?
Why?

7. How to define the notion of «Cultural Chameleon»?

Task 9. Look at the eight pieces of advice for people who are going to live
abroad. Then match the beginnings with the correct endings. Tell your
classmates which pieces of advice are true for your country. Which are
different? What other advice and information could you offer?
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1 You might have to pay two
month’s rent

a) for free with most banks.

2 When you move out of a flat

landlord will
inventory.

b) your check the

3 You can have an overdraft

c) to withdraw money from a cash
point.

4 You can use your bank card
from home

d) as a deposit before you move into a
flat.

5 You need to be registered
with a doctor

e) broadband access in the area where
you live.

6 Most include

medical insurance

employers

f) means you don’t need to sign a
contract for your mobile phone.

7 Using top-ups

g) to get medical treatment.

8 You need to check that there
is

h) as their
package.

part of employment

Task 10. Discuss the following options for newbies with your groupmates.

Explain your choice and ask your partner to argue their position.

You’ve just started working for a new company. Do you:

a) wear your best clothes or b) wear jeans and a T-shirt like all the other

employees? Why?

b) stop working at five o’clock like everyone else or b) stay longer to

finish your work? Why?

¢) share your ideas and opinions at meetings immediately or b) say

nothing like most of your colleagues? Why?

Task 11. In small groups, discuss the following questions:

What do you think organizations and companies can do to avoid negative
unwritten rules? What unwritten rules do you imagine you might encounter
in your country as an intern in:

+ a government department?

+ a small public relations firm?

+ a manufacturing company?
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Think about:

« office etiquette, e.g. dress code, punctuality, personal calls, coffee and lunch
breaks;

» relationships with colleagues, management and clients/ business partners.

Task 12. Translate the following into English:

1. Mu XuBeMO B €NOXy MDKKYJIbTYpHOrO OOMiHY, TOMY I1HKOJH
HE3HaHHS TOTO, SIK B iHINMX KpaiHax 3aiiMaroThcs 0i3HECOM, MOXKE MPU3BECTH
0 Tio0anpHUX HachiakiB. Ilpore mie HaWripmoro mHpoONeMo0 € Hari
HETOJICPAHTHICTh 1 €roi3M, IO BIiIANAIOTh HAC BiA PO3YMiHHS HOPM i
CTaHAApTiB MOBEAIHKM B iHIIN KynbTypi. Komu Bu mparoere B iHO3eMHIH
KOMIIaHii, Ha 1e Tpeba 3BakaTH, abM YHUKHYTH KyJIbTYPHUX KOHQITIKTIB.

2. MoeMy MJIEMiHHUKY JIOBEJOCS MepeiXxaTh MHHYJIOTO JIiTa, OCKIIbKA
HOTO TIPU3HAYIIN KEPIBHUM JHUPEKTOPOM Y BENUKIH peKIaMHii KOMITaHii B
Bprocceni. B octaHHROMY NIPOEKTI BiH KOHTPOJIIOBAB POOOTY BEINKOT KOMaHN
areHTIB 13 MPoJaxy H i3 JerKicTio 00iiIoB KOHKYpeHTiB. BiH OyB yIieBHEHUH,
0 BIIOPAETHCS 31 CBOIMU O0OB’SI3KaMH, 30KpeMa 3MOXKE OUOJIUTH POOOTy Oe3
TOro, adM MaTh y CBOiM KOMaHMI «HE3TOJHHX» TPABIlB, a SKIIO XTOCh HE
JIOTPUMYBATUMETHCSI HOTO TUPEKTHUB, HOTO MOXKHA 3aBXK/IU 3BUILHUTH.

3. Ilicns TWPOXOpKEHHS TPEHIHTY HAIl BiIAIT 3iTKHYBCS 3 MLJIOIO
HHU3KOI0 pAJMKAIGHUX 3MiH: 3BITH CTald JOBHIIMMH, 300pW YacTilIUMH,
3aKOPJOHHUX BiIPAHKEHb MEHIIE, 3 SBIJINCS YiTKI BUMOTHU IIIOJO MOKPUTTS
IIOTY)KHEBUX BUTPAT 1, BIAMIOBIHO, JIIMIT Ha KOPIIOPAaTHBHI po3Bark. Y Takui
croci0 Hame KEepiBHUITBO CTBOPIOBAJIO HAM IMIDK  1HHOBaLiHHOTO
npousitaroyoro Openay. Ham MeHemxkep 1o rmposjakax HamMarascsi IOBECTH 110
Hamoro meda ripky mpasay IIpo Te, Mo a0 3PYIIUTH 3 MEPTBOi TOUKH, Tpeba
3aiicHIOBaTH 3MiHM TMOBUTBHO. be3 iHdopmanii mpo Hamry Ioir0 pUHKY H
MOJITHKH IOAO0 JOTPUMAHHS TEPMiHIB BHKOHaHHA poOOIT KIIEHTH HE
CHIBIPALIOBAaTUMYTh i3 HAMH i HE KyIlyBaTUMYTb TOBapH TUIbKH Yepe3 rapHy
KapTHHKY.

4. MuHYJOTO TYJKHS HaMm JoBesiocsl 3BiTyBaTH npo 10%-Buii cnan y
nmpopaxkax. YTepeKeHHS HalliX JTiHIHHUX MEHEIDKEpiB, M0 Yroaa BXKe «y
KUIIEHI», «IPOTUBHUKW» CJIa0Ki, a KOMaHJa CKJaJa€ThbCsd BUKIIOYHO 3
TPYAOTONHKIB, YKe BIPOJOBXK IIJIOTO POKY HE Jal0Th HaM JOCATATH YCHiXiB i
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OTPUMYBATH IOXiH Bix mpomaxiB. Hacmpapmi, Tpeba ycBimOMITIOBATH, YOMY

Ballli nmapTHepu abo KIIEHTH MOXYTh MaTd BJIaCHE PO3yMIiHHs MPOOJIeMH i

HaBITh OCOOWCTE YSABJICHHS PO MyHKTYAIBHICTD 1 IeTaiiHH.

Task 13. Read the article about unwritten rules at work.

Monkey Business?

Active Words and Phrases

1 | achieving results 0ocazHeNHs pe3yIbmamis

2 | assignment 3a60aHHsA

3 | customer service 00C1y208)8aHHA KNIEHMIB

4 | enforcing HA8 'A3Y6aAHHS

5 | every bit as HACMINbKU JIC

6 | induction oiyiiine 68edeHHs Ha NOCAOy
7 | influential factor gaxmop enausy

8 | negative attitude noeame cmaeieHHs

9 | objective 3a60aHHS
10 | orientation programmes | npozpama HaAGYALILHOLO IHCHMPYKMANCY
11 | performance OisIbHICMb
12 | personal development ocoducmicHull po3eumox

13 | profitability npubymrosicmo
14 | recruit HOB0OpaHeyb, HOBUIL YYACHUK
15 | staff wimam cniepoOImHUKIE
16 | to be promoted ompumamu niO8UWEHHs NO CLyHCOI
17 | to embrace sKkoYamu 6 cede
18 | to give up BIOMOBUMUCS

19 | to keep smth to mpumamu woce npu codi (ne

(themselves) po32oaouLysamu)

20 | to pick up nioxonuroeamu, nepeumamu
21 | to value yinysamu
22 | unwritten rules Henucaui npasuna
23 | work environment poboue cepedosuiye
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Scientists put a group of five
monkeys in a cage. At the top of a
ladder they hung a banana. As soon
as a monkey climbed the ladder, he
was showered with cold water; the
group soon gave up trying to reach
the banana. Next, the scientists
disconnected the cold water and
replaced one of the five monkeys.
When the new monkey tried to
climb the ladder, the others
immediately pulled him down and

gave him a good beating. The new monkey learned quickly, and
enthusiastically joined in beating the next new recruit. One by one, the five
original monkeys were replaced.

Although none of the new group knew why, no monkey was ever
allowed to climb the ladder. Like the monkeys in the experiment, every culture
and organization has its unwritten rules. These rules are probably the single
most influential factor on the work environment and employee happiness.
Though many work cultures embrace positive values, such as loyalty,
solidarity, efficiency, quality, customer service, personal development, too
often they reinforce a lot of different negative attitudes. In many businesses, an
unwritten rule states that working long hours is more important than achieving
results.

In one medium-sized company, the boss never leaves the office until it
is dark. Outside in the car park, he checks to see who is still working and
whose office windows are dark. Staff who risk leaving earlier now leave their
office lights on all night. Other common unwritten rules state that the boss is
always right, even when he’s wrong; if you’re not at your desk, you’re not
working; nobody complains, because nothing ever changes; women, ethnic
minorities and the over 50s are not promoted; the customer is king, but don’t
tell anyone, because management are more interested in profitability.

Often nobody really knows where these unwritten rules came from, but
like the new monkeys, new recruits pick them up very quickly, despite the best
intentions of induction and orientation programmes. The way staff speak to
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management, to customers and to each other gives subtle but strategic clues to
an organization’s culture, as do the differences between what is said, decided
or promised, and what actually gets done.

New staff quickly learn when their ideas and opinions are listened to

and valued, and when it’s better to keep them to themselves. They learn which
assignments and aspects of their performance will be checked and evaluated,
and whose objectives and instructions they can safely ignore. Monkeys may be
so more direct, but work culture is every bit as effective at enforcing unwritten
rules as a good beating.

(The Entrepreneur)

Task 14. Scan the text «Monkey Business?» to find out what is said on the
following issues:

1) the reason of «good beatingy;

2) the significant factor of employee's happiness;
3) working long hours vs achieving results;

4) night office lights benefits;

5) «over 50s: age discriminationy;

6) «what is said never comes truey;

7) whether they really need your opinion.
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Task 15. Give the English equivalents to the following units:

BimmoBuTHCS BiI CBOIX IDIaHIB a00 HaMipiB; MIBUAKO HABYUTHCS I
aJlalTyBaTUCS; XO4Ya HIXTO HE 3HAE 5K, alie...; KOXKHA KOMIIaHis Mae CBOI
HEMHUCaHi MpaBuUia MOBEAIHKY, UM HE €IUHUN (AaKTOp BIUIMBY; MiATPUMYBATH
00CITyroByBaHHS KJII€EHTYpH Ha BHCOKOMY piBHi; TMpalfoBaTé JOBIIE
Ba)KJIMBIIIIE, HIXX OTPUMATH TapHHUN pPe3yJbTaT, HAYAIbHHK 3aBXKAUA TPaBHH,
HaBITh SIKIIO BIH HENpaBuif; He Tpeba CKapKHUTHCS, 00 BCE OJHO HIYOTO HE
3MIHUTBCS;, KIIIEHT 3aBXKIM MPaBUi; Malke HIXTO HE 3HAE, 3BITKH MIIUTH I
HEMKCcaHl MpPaBUIa; HOBAYKH INBHUIKO MEPEHMAlOTh MpaBHia KOPHOPATUBHOL
MOBE/IHKY; 1€ A€ HEBUAUMHUIA, aje CTPATETiYHUI KUY 10 KOPIOPATUBHOI
eTMKA ¥ KyJbTypH; pI3HUIS MDK THM, IO TOBOPUTBCS W HAacHpabli

BHUKOHYETHCSI; BAIy JIyMKY Kpallle TPUMATH [pU coOi.
Task 16. Tick the correct answer.

a) When the new monkey tried to .......... , the others immediately pulled him
down.

escape from cage
»

b) In one medium-sized company, the boss never leaves the office until

reach the banana

approaching evening
L

¢) Other common unwritten rules state that the boss .......... , even when he’s

early morning

wrong.

»
e

d) The management are more interested in .......... .

»

shouldn’t apologize

often makes the rules

productivity
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earnings
e) The way staff .......... , gives strategic clues to an organization’s culture.

L
L

talk to administrators and clients

protect their human rights

Task 17. Translate the following into English:

1. Koxna opranizamis abo Oi3Hec CTpyKTypa Mae CBOI HEMHCaHi
NpaBWjia  KOPIOPAaTHBHOI €TMKM W  KyabTypu. HoBaukm  MIBHAKO
3amaM’ ITOBYIOTh IIi TIpaBmiia i mepeiMaroTh iX BiJ CBOIX HOBHX Kojer. BoHu
BYATKCsI, MO-TIEpIIe, PO3IMi3HABAaTH, KOJNW Kpalle BHCIOBUTH CBOIO IyMKY, a
KON{ Jimme TpuMath ii mpu coli, mo-apyre, OO 4YHiX IHCTPYKINH 1
PO3IIOPSIKEHb MPUCITYXaTUCA, @ YAT MOXKHA CITOKIITHO IrHOpYBaTH.

2. Miii gpyr mpamroe TON-MEHEIKEPOM Y BENHKii KoMIaHii, 1o
BUTOTOBJISIE COHIIE3aXUCHI OKYJISIpH I nipoae ix y 50-tu kpainax csiry. Komn
BiH OyB TUIPKM HOBAaYKOM, BiH BBaXaB, IO HAWIIHHIMIAMU SKOCTSIMH
CHIBpOOITHUKIB MaroTh OyTH YMIHHS DIpalfoBaTd B KOMaHi, JOCBIJ,
BiIaHICTh CBOIH CIpaBi, BHCOKHH piBE€Hb OOCITYTOBYBaHHS KJI€HTIB. 3
IUIMHOM 4Yacy BiH 3pO3yMiB, II0 KEpiBHHUITBO KOMIaHii OimbIl 3a Bce
MIKIYEThCA TPO Tpomri i mpHOYTKOBICTH 32 OyAb-SKMX YMOB, a SKIIO TH
CHUIMII 3a pPOOOYMM CTOJIOM JO TWi3HBOI HOYi, TO BBAXKAETHCS, IO L€
BaYXJTMBIIIIE 32 TOCSITHEHHS TAPHUX PE3yIIbTATIB.

3. SIkmio BM Xo4eTe CITBIIPAIIOBATH 3 HAMH BIIPOJIOBXK 0araTboX poKiB,
BM Ma€Te 3HATH HAIIll HEMICaHi IpaBwWia: He Tpeba 3amumaTn odic, JOOKH HEe
MIIIoB 3 poOoTH 1Ied); A0 pedi, BiH 3aBXIM NpaBHi, HABITh SIKIIO HE IPaBH;
AKIIO 3aJIMIIAETE CBOE poOOdYe MicClle, TOI-MEHEMIKEp BBaKATUME, L0 BH
B3araji He IpalroeTe; MaliTe Ha yBa3i, 0 KII€HT 3aBXIH NPaBHi; SKIIO BaM
3a 50, BM HE OTpPHMAETe IIIBUIICHHS; 1 TOJOBHE, He Tpeda CKapKUTHUCS
HIKOMY, OCKUIBKH BCE OHO HIKOJH HIYOTO HE 3MIHUTHCS.

4. Sxuo 6 s OyB Ha TBOEMY Miclli, s © ClIOYaTKy NPUAUBHUBCSA, K TBOT
HOBi KOJIETH CIIIKYIOTBCS 3 TUPEKTOPOM, 3 KITIEHTaMU it oauH i3 ogHuM. Tak
TH 3MOXeEU Ji3HaThcs 1po Bci Taby B ixHii opranizamii. Cnwuraid, 4m
HACTIpaBMi YKJIAJCHI 3BITH MEPEBIPSIIOTHCS HAYATBHUKOM BiIIiTy, a00 MOXHA
MPOCTO TOMIHATH J]aTH, TOMY IO IX HIXTO HE YHMTAE.
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Task 18. Discuss with your partner the following:

1. Attitudes and rules the monkey experiment demonstrated.
2. What are the seven examples of unwritten rules?
3. What did the new staff learn about work culture and how they did it?

Task 19. Do the questionnaire from a business magazine. Mark the
statements T (true), F (false) or D (it depends). Then compare and justify
your answers. Talk about how different cultural and business contexts
affect your answers.

1. It is perfectly acceptable to call the boss by his first name. T/F/D
2. You should never socialize with managers after work. T/F/ID
3. If a superior asks you to bring coffee for a visitor, you can tell them politely
it’s not your job. T/F/ID
4. Personal calls are acceptable only at certain times of the day. T/F/ID
5. Staying late at the office to finish your work is a sign

of inefficiency. T/F/ID
6. In meetings it is advisable for junior staff to speak only when

invited to do so. T/F/ID
7. It is OK to offer suggestions to superiors about how to improve

the business. T/F/ID
8. It is not advisable to have a romantic relationship with

your co-workers. T/F/ID
Task 20. Richard Hadden is a leadership

speaker, author, and consultant who helps .

organizations improve their business results
by creating a great place to work. Read the
fragment of his article «Unwritten Rules».
Do you agree with his idea of acquisition the
rules of behavior in  unfamiliar
environment? Have you ever been in the
same situation? Have you managed to
handle it? Discuss the issue with your partner.
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Visiting a new country reminds me a lot of being in a new job. There
are so many rules to learn. The written, well-documented ones are hard enough
to keep up with. But watch out for the pages and pages of “unwritten rules” —
things you need to know, but may never be told. Until it’s too late.

Last month, I had the privilege of visiting six foreign countries — seven
if you include the Vatican — on a trip that was part vacation, part speaking
engagement. No, the speaking engagement was not in the Vatican. They have

that covered. I spoke at two conferences in Singapore.

While my passport is pretty well worn, most of the places I visited on
this trip, specifically Greece, Turkey, Dubai, and Singapore, were new to me.
And in each case, I couldn’t help feeling, “Hmmm. How does this work here?
How do you do this here?”, “this” being regular everyday things like ordering
coffee from a walkup counter, being seated at a restaurant, hailing a taxi,
paying the restaurant bill, crossing the street, keeping the lights on in the hotel
room (store your keycard in the mystery slot near the door) what to wear, how
to greet people, how to use public toilets and public transportation (which in a
couple of these places seemed to be indistinguishable from each other), and
tipping — tipping the taxi driver, the bellman, the waiter, and even the toilet
attendant.

The list goes on. There’s nothing right nor wrong with these customs,
nothing better nor worse. It’s just the way it’s done wherever you happen to
be. And there’s airport security! Which countries do and do not have hangups
about shoes, liquids, and laptops? TSA — take a trip. Pay attention!
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Task 21. Match the following English units to their definitions:

1 a time when someone does not go to work or school
A well-documented .
but is free to do what they want, such as travel or relax
) 2 an occasion when you have been asked to give a
B keep up (with .
formal talk about something
sb/sth)
.. 3 impossible to judge as being different when
C privilege o .
compared to another similar thing
D vacation 4 the activity of giving advice on which shares
to buy or sell
5 h ks in a hotel ing b
E speaking a perso.n w 0 w9r s in a hotel, carrying bags or
bringing things to the guests' rooms
engagement
6 having been often recorded
F keycard Ving
7 accessible to pedestrians from the outside of a
G indistinguishable building
H tipping 8 an advantage that only one person. or grfn.lp of people
has, usually because of their position
9 a small, plastic electronic card that is used instead of
I bellman
a key to open a door
10 to do whatever is necessary to stay level or equal
J walk-up . .
with someone or something

Task 22. Translate the following into English:

1. Konu Bu GaraTo mojnopoxyere, Ieplie, Ha L0 Tpebda 3BaxaTH, —
BiIMIHHOCTI B MEHTANITEeTI W KyJIbTYPHHX TpAAMLiAX pi3HHX Kpain. Lle
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0cO0JIMBO BaXKJIMBO, KOJIM BH i/I€T€ HE TUTBKH BiANIOYMBATH, a H BUCTYIIATH Ha
KOH(EpeHIiAX Ui CUMIO3iyMax. IXHi TpaauIlii — 1e Te, Mpo 110 BaM HIKOJIHM He
CKa)XyTh, ajIe SIKIIO BH iX MOPYIIHUTE, [I€ O3HAYaTUME HEToBary A0 KyJbTypu
KpaiHu, B SIKiif BU X04eTe MPaIfoBaTH Y1 HABYATUCS.

2. Konu B mpamroeTe 3a KOPJOHOM 1 afanTyeTecs 10 iHIIOI KyJIbTYpH,
B)XJIMBO HE TUIBKU TapHO 3HATH NpoQeciiHy MOBY CIUIKYyBaHHSI, ajie MaTu
VSBJIEGHHS PO TaKi Ha TEPUIMA TOTJISIN 3BHYAMHI pedi, SK-OT: SK ypaHIi
KYIUTH KaBY 3 BYJIMYHOTO MPHUIIABKY; SIK 3AMOBHTH TaKCi i MOSICHUTH BOJII€BI,
KyZIu BaM Tpeba iXaTH; K 3aMOBHTH W PO3paxyBaTHCS B PECTOPaHi; SIK IPOCTO
0azikaTé W JaBaTH MOpajgy — BOIIEBI, TAPUKMaxepy, MOCHIBHOMY, Oo(dilliaHTy.
€muHuil  crmocid 3po3yMITH, SK BCe Ie MpaIioe, — OTPUMATH JIOCBI,
MOTOPOKYIOUH 1 CIUIKYIOUHCH 13 MICIIEBUM HACECIICHHSIM.

UNIT 2

INTROVERTS VS. EXTROVERTS:
HOW TO GET ALONG AT WORK

Extrovert definition:
Someone who is active and
confident, and who enjoys

spending time
with other people

Introvert definition:
Someone who is quiet and shy, and
does not enjoy being with other
people

(Longman Dictionary)
Task 1. Before reading the text, use the images below to argue which

things would be the most helpful to focus on when dealing with someone
closer to introversion/introversion.
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Task 2. Read the article about managing extroverts and introverts

employess.

How to Draw Out Your Introverts and Get Your Extroverts to Listen

Active Words and Phrases

1 accusatory 008UHY8AYYBATILHUL

2 agenda nogicmika Ous

3 ahead of time 3az0aneciosb

4 assumptions NPURYUeHHs.

5 egotistical ezoicmuyHul

6 inevitably HeMuHyue

7 input 6K1A0

8 insights BUCHOBKU

9 kernel of truth 0015 npagou, 3epHo iCMUHU
10 | outwardly 3306HI

11 scatterbrained Ppo3CisaHuUlL

12 | socially needy COYIanbHO HYHCOEHHI

13 spike in Dpi3Ke 3pOCmanHs

14 tension Hanpyea

15 to assert siocmorosamu

16 | to bounce things 002080piosamu cnpasu

17 | to hover over cmosimu Hao oywero

18 | to micromanage KOHMPOMIOBAMU KOJNCEH KPOK
19 to mitigate 3MEHWLY8amu, nom aKuLyeamu
20 | to process information 06pobdamu iHghopmayiro
21 to tend to boymu cxunoHumM 00
22 unaware 8i0cmoponenul
23 | verbal feedback 3860pOMHill 38 'A30K

No one is a pure introvert or extrovert. However, every workplace has
representatives of each personality type, and there are a few fundamental
differences between the two that affect how they interact with their colleagues.
Introverts tend to keep to themselves, preferring one-on-one conversations and
solo work. Extroverts enjoy group projects, talking through their thoughts and
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connecting with others throughout the day. These behaviors often lead to
unfair assumptions and judgments about both groups, which may cause tension
within the team.

"Typically, extroverts see introverts as unsocial, inadequate, shy,
secretive and aloof non-contributors," said Jim Lew, a diversity trainer and
organizational development expert. "Introverts describe extroverts as
aggressive, egotistical, unaware, rude and socially needy. While there may be a
kernel of truth to these generalizations, the tone is angry and accusatory, rather
than appreciative."

Organizational psychologists and career experts shared some tips for
employees and their bosses to help introverts and extroverts succeed in the
workplace. [Employee Satisfaction Means Acknowledging Different Needs].

How to work with an introvert

"Pause and take a breath

before switching subjects. Play to
the introvert's preference for
preparation by giving them
B | mecting agendas ahead of time." —
|ntrove I’tS ' | Jenn.ifer Kahnweiler, author of
' : "Quiet Influence: The Introvert's
en-J Oy Guide to Making a Difference"
WO I’k! N g (Berrett-Koehler Publishers,
alone. JEEEs
"When discussing projects
[with] introverts, you are not going
to get lots of verbal feedback. That doesn't mean they aren't listening or that
they have nothing to say. An introvert prefers to take some time to process
information and respond in a way that's most comfortable for them, such as via
a well-written email. You'll get the most out of an introverted employee by
giving them clear expectations and a lot of space. As long as goals and
deadlines are understood, there's no need to hover over their shoulders and
micromanage." — Tim Backes, career adviser at Resume Genius.
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"For busy workplaces that default to group meetings to save time, the
one-to-one communications get sacrificed and so do the introverts. Go
electronic [with idea-sharing]. Recently, we have seen a spike in
crowdsourcing. This type of idea-sharing allows for introverts to provide their
thoughts in a setting that is suited for their social abilities. Organizations have
seen significant and meaningful contributions through this method." — Jim
Lew.

"Introverts are more reserved, making them more difficult to get to
know. [This] doesn't mean they do not like people or are not friendly. They
typically prefer a few good friends over many acquaintances. In addition,
extroverts need to understand that introverts have incredibly valuable input,
but they need to be given air time as they typically will not demand it." — Lisa
Tesvich, organizational psychologist and consultant.

How to work with an extrovert

"Introverts need to know that their extroverted colleagues have an
essential need to speak, and that they have important things to say. However,
[introverts] must respect themselves and the contributions they can inevitably

add to the decision-making process.

They must learn to
assert themselves, breaking
out of their 'quiet' posture to
speak up about the insights
that have been percolating
in their brains while the
extroverts have been
speaking." — Marc Miller,
president of MLM
Coaching and Consulting.

"Plan to give the
extroverts some face time, since they need to talk out their ideas and bounce
things off [others]. Also, put extroverts in roles where they can connect with
people." — Jennifer Kahnweiler.
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How to manage a team with different personality types

"The manager needs to recognize each team member's personality type
and delegate tasks in such a way as to highlight employees' strengths and
mitigate their weaknesses. You don't want to ask a talented yet scatterbrained
extrovert to take lead on a project that requires an extreme attention to details."
— Tim Backes.

"An employer would do well to actively facilitate conversations from
introverts and limit extroverts' talking so they don't dominate any group action.
Extroverts can easily annoy an introvert by noise and too much talk, although
you may never outwardly know when that has taken place." — Dorothy
Tannahill-Moran.

(By Nicole Fallon Taylor for Business News Daily)

Task 3. Answer the following questions:

1. What type of personality is considered to be the most typical team leader?

2. Can being outgoing and outspoken be equated to being an extrovert?

3. What is a typical image of introvert, painted by extrovert and visa versa?

4. Why is it important to share meeting agendas with introverts in advance?

5. What is the best way to get feedback from introverts when working on
projects?

6. Why don't they need any further directions when the goal and terms of
project are understood?

7. Explain the advantage managers get when allow crowdsourcing approach to
be used by the introvert team members.

8. Do introverts deserve some space of freedom even if don’t ask top managers
for it?

9. How do both personality types come to a mutual understanding during
meetings?

10. Why is it necessary for extroverts to be allowed to clear up their point even
being considered too much talkative by introverts?

Task 4. If you have always been curious about where you are on the
introvert-extrovert spectrum, this informal quiz, excerpted from "Quiet:
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The Power of Introverts in a World That Can't Stop Talking" (Crown,
2012) by Susan Cain, can help you get a general idea. The questions were
formulated based on characteristics of introversion accepted by
contemporary psychologists and researchers. Answer "true" or "false" to
each of these 10 questions, choosing the answer that applies to you most
often. The more often you answered 'true,’ the more introverted you
probably are.

1. I prefer one-on-one conversations to group activities.

2. 1 often prefer to express myself in writing.

3. I enjoy solitude.

4. 1 dislike small talk, but I enjoy talking in depth about topics that matter to
me.

5. 1 enjoy work that allows me to "dive in" with few interruptions.

6. I prefer not to show or discuss my work with others until it's finished.

7.1do my best work on my own.

8. I tend to think before I speak.

9.1 feel drained after being out and about, even if I've enjoyed myself.

10. I'd prefer a weekend with absolutely nothing to do to one with too many
things scheduled.

U]
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Task 5. Mark the following statements as TRUE (T), DEPENDS ON (D),
or FALSE (F). Correct the wrong ones.

1. Whether you are an introvert or extrovert, your behavior is
predictable across all circumstances. T/D/IF

2. We can say that every introvert is a bookworm or every extrovert is a party
animal as much as we can state that every woman is a natural newsmonger and
every man loves football. T/D/IF

3. In spite of being introvert, every person naturally tries to be friendly
and socialize with friends and colleagues. T/D/IF

4. No matter which side you tend toward, try to be considerate and
understanding of others' viewpoints and natural behaviors when you're put in a
group with other personality types. T/D/IF

5. As long as you keep to yourself properly acknowledgement of your
personality type, relative to your colleague's, you get an opportunity
to find a happy medium. T/DIF

6. Sometimes as an employee or manager, you have to work with

someone who has a completely opposite personality than your own.

But it doesn’t cause lots of troubles, since if they join the game, they must
accept the rules. T/D/IF

Task 6. Translate the following into English:

VY HaI yac 1cUxoJIoTiYHa XapaKTeprCTHKA JIOIUHN Ha poboYoMy MicIi
Biflirpae 3HAYHy poONb. SIKIIO BH XOUYeTe OTPUMATH BHCOKOKBaTi(piKoBaHYy
po0OTy y BENHKIii KOMITaHIi 13 HAJIEKHOK 3apO0iTHOK IUIATHEI, TO OyIbTe
TOTOBI MPONTH TICHXOJOTIYHUHA TecT, oKpiM cmiBOeciam. Jupekrop KommaHii
TIOBUHEH YITKO PO3PI3HATH IHTPOBEPTIB 1 EKCTPABEPTIB y CBOEMY KOJIEKTHBI,
a/pke B IBOTO 3aJIEXKHUTH SKICTH poOoTH. BiH Mae 3amobiratu Oymb-sKiid
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Hampy3i cepen kojer. JKopcTki, arpecuBHi ¥ eroicTHyHi Jfoau OYAyTh TUTEKH
MICYBaTH POOOYHIA ITPOIIEC, 1 Y IIbOMY JIHCHO € TOJIs TIPaB/IH.

Sk MOKa3yrOTh IICUXOJIOTIYHI TOCTIKEHHS, €KCTPABEPTH W IHTPOBEPTH
CXWJIBHI JI0 MPOTWJICKHUX TMPOSBIB eMOIii 1 (pyHKIioHYBaHHS. [HTpoBepTam
moTpiOHO HamaBaTH TPOXHM OUTBIIE Yacy Ha TMIATOTOBKY 3aBIaHHA W
MOTIepeKATH PO TEPMiH BUKOHAHHS 3a3/aJIeTi/ib, IPOTE HE PEKOMEHIYEThCS
CTOSTH y HUX HAJX IYIICI0 i KOHTPOJIOBATH KOXEH KPOK, ajKe Ie MOXKe
CHPUYUHUTH JIMIIE HANPY)KeHy aTMocdepy i po3CisHICT MpalliBHHUKIB.

ExcTpaBepTH 3HAYHMM YHHOM BiJPi3HSAIOTBCA Bil IHTPOBEPTIB 1
CIIPOMOXKHI BHKOHYBAaTH 3aBJaHHs MBHJIE. [IpoTe BOHM 3aBXIu OyIyTh
HaMaratucs BiJICTOIOBaTH CBOIO IIO3MII0, SKIIO HE 3TOAHI 3 YHMOCH.
ExctpaBeptu m0ocHTh IIBUIKO OOpOOIIOIOTH iH(GOPMAII0 1 HaMararTbCs
TPUMAaTH 3BOPOTHIH 3B’S30K i3 KepiBHHKOM. Xoda YIPOJOBXK BHKOHAHHS
3aBJjaHb BOHU MOXKYTh YacTO OOTOBOPIOBATH XiJl BUKOHAHHS I[bOTO 3aBJaHHs i
pOOUTH TIepeaYacHi BUCHOBKH.

Task 7. Choose the best option for each gap.

1. As a rule, being shy and reserved does to being an introvert.

(suit | understood | equate | mean)

2. And believe it or not, extroverts and introverts both can and do

small talk.

(speak | care | contribute | initiate)

3.1t is incredibly patronizing that extroverts have been painted as

people who never know when to keep quiet and can’t be alone for five

minutes.

(overwhelming | devastating | unlimited | crushing)

4. As getting older, in fact, most people move closer to the middle

( ), and the traits of each type generally tend to become less obvious.

(balance | steadiness | ambiversion | stability)

5.Each pattern of extrovert/introvert identity comes from your DNA,
, and culture.

(behaviour | upbringing | charm | etiquette)
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Task 8. Look at the eight pieces of advice for people who are extroverts
and introverts to decide what personality type they belong to. Tell your
classmates which pieces of advice are true about you. What other advice
information could you give?

Tips for Extroverts

1 When you are among people, make eye contact, smile, maybe chat if there’s
an opportunity (like being stuck in a long grocery store line). For an extrovert,
that’s a small ‘ping’ of energy, a positive key moment in the day

2 Stay focused on the person you are speaking with. If you are half-listening
while you look around the room for the next person you want to meet, you are
blowing this interaction. Be present by providing your full attention.

3 Set up a weekly or even daily meeting with your boss occurring at the exact
same time. You are being inclusive and proactive, but you maintain control.

4 Get comfortable with a pause. Extroverts will say just about anything to fill
the void. Learning to accept brief moments of quiet allows other people a
chance to jump in.

Tips for Introverts

5 Arm yourself with ready-to-go responses when meeting confrontation.
Follow this, “Let me process this, and I will get back to you as soon as
possible. Perhaps we can get together later (in an hour, tomorrow morning)?”’
It bides you time to formulate your thoughts and return to them feeling
composed.

6 Be aware of your body language and tone of voice. From maintaining eye
contact to positioning yourself to face them, your body language exhibits that
you are interested and tuned in. A loud, boisterous laugh can come across as
overly friendly and appear inauthentic.

7 Use your exclusive ability to think about the task at hand or the next project
before acting upon an idea to overcome your competitors.

8 Recognize the value in other personality styles. Use your big personality to
approach those who might otherwise be overlooked. Spending the extra effort
to get to know people with quieter personalities can be a networking gold
mine as introverts are sharp, bright, thoughtful, organized and fully equipped
to take you on
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Task 9. Did you know? Discuss the following statements with your
groupmates. Then give the Ukrainian equivalents to the following

phrases:

Fully to fill the to come up to process to use more
equipped to void with more readily
take you on information

per second
to be more to take to the | to have the which naturally
precise in limit upper hand partially high
smbd’s explains why
descriptions

1. Several decades ago, German psychologist Hans Eysenck came up
with a more biologically based model for E/I. According to Eysenck's theory,
the behaviors of introverts and extroverts are due to differences in cortical
arousal (the speed and amount of the brain's activity). Compared with
extroverts, introverts have naturally high cortical arousal, and may process
more information per second.

2. Extroverts and introverts speak differently. Specifically, extroverts
talk more abstractly, while introverts talk more concretely, at least when it
comes to describing things. Researchers had participants describe (out loud)
what was going on in different photos, and found that introverts were more

precise in their descriptions.

3. But when it comes to
learning a second language,
extroverts may have the upper
hand because they are more
likely to "take their existing
language system to the limit."
Unlike their quiet
counterparts, extroverts more
readily use what they learn

and engage in conversations
both inside and outside the classroom — they have more risk-taking behavior.
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4. The brains of extroverts pay more attention to human faces than the
brains of introverts. In fact, researchers have found that the brains of introverts
respond to faces in a similar way that they respond to images of flowers,
whereas the extroverts' brains show a stronger response to faces — this
suggests that human faces, or people in general, hold more significance to
extroverts (which, perhaps, partially explains why they seek out other people's
company).

Task 10. Give the English equivalents to the following units taking into
account words and phrases from Task 8 and Task 9:

Bubyx eneprii; po3ipBaTH B3a€MOit0; MMOOJUHOKI XBWJIMHHU THILI; 1€
Jla€ BaM 4Yac MOBEPHYTHCS O CBOIX JyMOK IIi3HIIIE; MiATPUMYBATH 30POBHUI
KOHTAaKT, Yy YOMY BH 3allikaBJicHi W Ha [0 HAJAIITOBaHI; BUIJIAJATH
HETIPUPOIHIM; BHHATKOBA 3[aTHICTh; OOMIPKYBaTH MOCTaBJICHE 3aBIaHHS;
HaMaraHHs M0JI0JIaTH CBOIX KOHKYPEHTIB; JiSITH BUXOASYH 31 CBOTO YSIBJICHHS;
HAOMM3UTHCS O THX, KOTO 3a IHIIMX YMOB MOXHa Oyno O HE MOMITHUTH;
BUTpauaTl JOJATKOBI 3YCHJUIS; 30J0T€ JHO; IXHS TOBEIiHKAa IOB’sA3aHa 3
BIIMIHHOCTSAMH y KOPKOBOMY 30Y/DKEHHI; IIBHAKICTH POOOTH MO3KY; Y
MOPIBHSIHHI 3 €KCTPaBEPTaMU; PU3UKOBAHA TIOBEIiHKA.

Task 11. Read some extracts about relaxing atmosphere inside creative-
designed office space of Google, Facebook, LinkedIn. Discuss with your
partner advantages and disadvantages of the following kind of work
environment for extroverts and introverts.

Sounds fun — but is it the type of environment
where you could get any work done?

Active Phrases

1 | all organic, natch 36UYALIHO, YCe OpeaniyHe

arcade games apKaoui iepu

3 | bigger slice of the pixelated pie | Oinbwiutli  WMAMOUOK NIKCENbHOSO
nupoea

4 | billion-dollar acquisitions npuobaHHs Ha MinbAPO 00ApI8
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5 | climbing rock CKelsl Ol1sl CKeeNa3ints
6 | dotcom entrepreneurs nionpuemyi 3 iHmepHem-KOMNaHiu
7 | fight for supremacy bopomwvba 3a neputicmo
8 | humdrum office bananbHull/cKyyHUl oghic
9 | indoor BBQ Kpumuii 6apbexio
10 | industrial quality indoor BBQ Kpumuii ~ MaHean — NPOMUCTOBUX
macwmabis
11 | infantilisation of adult life iH(banmunizayis 00pociozo Jcumms
12 | It goes without saying that camo cobor 3po3ymino, wo
13 | LinkedIn's new gaff Hosutl Oim JlinkmlIn
14 | loyal tribe 8ipHe NOKONIHHA/MIeM s
15 | media behemoths Mmedia-zizanmu
16 | monkey ladders «pyKoOnazu»
17 | newly revamped Hewj00asHo OHOBNIeHUIL
18 | nostalgia-laden school dinners | cnogneni Hocmanveii wiKinbHi 00iou
19 | padded homage to «m'sikay nowana 0o
20 | Search-engine giant Google nowyxoeguti eieaum I'yen
21 | social networkers KOpUCmMy8aui CoyianbHux mepeic
22 | that could feasibly play host to | sAKi  MOXNCIUBO — MOJCYMb  CMAMU
Mmicyem 05
23 | the latest to enter the fray OCMAHHIU, XMO 6CMYNAE ) OIUKY
24 | to blend with SAUMUCS, 3MIULYBAMUCS 3
25 | to embrace unashamedly ami  mpiweuku He COPOMIAUUCD
smbd’s inner kids npuimamu 8 cobi €68010
«BHYMPIWHIO OUMUHY»
26 | to peddle mopaysamu
27 | to reckon smth NPUNYcKamu ujocs
28 | to wage a different battle secmu iHwuil Ol
29 | tongue-in-cheek names Jcapmienuel Ha3eu
30 | trendy restaurants MOOHI pecmopanu
31 | twist on the modern office space | nepesopom y cyuachomy oghicnomy
npocmopi
32 | unadulterated fun HeniopobHe 3a00801eHHSL
33 | while raking in millions 3apobaAIOYU MINbUOHU
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Google, Apple, Facebook, LinkedIn: those names call to mind big
business in the 21st Century, each fighting the other for a bigger slice of the
pixilated pie.

But beneath the billion-dollar acquisitions and potentially life-changing
tech developments that characterise their fight for supremacy in Silicon Valley,
these new-media behemoths are waging a different — and much more fun —
battle: who has the coolest office?

A. Is LinkedIn's new office the ultimate 'fun' workplace?

LinkedlIn is the latest to enter the fray. It's newly revamped offices in
Sydney, Australia, appear to be so heavily weighted towards unadulterated fun
that it's hard to imagine anyone actually sitting down at a desk and doing some
work. Linkedln owns new Australian HQ features arcade games, a fitness
centre, and an indoor BBQ.

Lledln employees stop for a healthy smoothie and a snack of more fruit

Distractions for LinkedIn's loyal tribe of social networkers include
arcade games, a smoothie station, a fitness centre, an industrial quality indoor
BBQ (seriously) and a cinema. It goes without saying that there's also a ping-
pong table on site.

39



LinkedIn's new gaff continues a trend for turning the humdrum and
sterile office space into a lively and youth-friendly sphere. Arguably, the
movement is part of a wider infantilisation of adult life: from the dotcom
entrepreneurs who wear baseball caps and hoodies while raking in millions, to
the trendy restaurants that peddle cereal or nostalgia-laden school dinners,
adult humans are unashamedly embracing their inner kids.

ety e I e

These LinkedIn labourers look like they're working, but we reckon they're

actually checking Facebook
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B. Facebook

Facebook's new HQ at Menlo Park is more like a university campus
than a place of work. There's a noodle bar, a room full of free things to eat (all
organic, natch), a climbing rock, an art and design lab, a music room, and a
barber's shop.

R

Bicycles hang on the wall in one of the many open work spaces at the
Facebook headquarters in Menlo Park, California

The cafeteria at the Facebook main campus in Menlo Park. The
building was designed by Gensler, an architect and design firm, to allow
workers from different parts of the company to blend with one another.
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C. Google
Search-engine giant Google has made a habit of creating workspaces
that could feasibly play host to a five-year-old's birthday partly. It's New York
office bureau, for example, is navigated using scooters and a monkey ladder,
while subsidiary company YouTube has its own office slide.
Even in conservative old London, Google has introduced a twist on the
modern office space, as you can see from these pictures:

These surreal workspaces have tongue-in-cheek names such as the
Velourmptious snug, a green, padded homage to the traditional British pub.
(The Telegraph)
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Task 12. Fill in the correct preposition:

A habit  doing smth; to fight  the freedom; to blend
crowd; was designed  Apple; to play host  business conferences; It
goes  saying that this is a weighty and costly project; workers
different departments; local community  artificers; to turn a a small
company  acorporation;it'sapart their privacy policy.

Task 13. Translate the text about creative office space into English.

Odic I'nobanJloxxik y XapkoBi:
MiHi-MicTO 3 aJjie€lo 3ipoK, KPOJINKOM i caMoKaTaMu

XapkiBchkuii  oic omHiei 3
HaifOumpmmx  IT-xommaniit  Ykpainu
GlobalLogic cxoxuil Ha sicKpaBe MiHi-
micro. Kommanis 3aliMae LOUIMX I'ITh
MMOBEPXiB O(ICHOTO MEHTPY IO BYJL
Hosropoxcekiit. PoGounit mpoctip 'y

GloballLogic

CTWII open space 1 KOH(EpeHI-3aIH

3'€MHYIOTH KOPHUIOPH 3 JOPOXKHBOIO
PO3MITKOIO Ha MiTo31.

A mepmmii TOBepX, MOIICHUI
OpykiBKOIO Oinst CTIKM agMiHiCTparopa,
MIPUKPAIIAIOTh CIpaBXHi BYJINYHI
JiXTapi, TapKoBi JIaBKM ¥  HaBiTH
HeBenuKki JepeBa. OOiTH odic milku
JIOCUTB npo0eMaTuyHo, TOMY
HepecyBaTuCSd MEIIKAHLI KpPeaTHBHOTO
POCTOPY MOXYTh Ha caMoKarax i
POJMKaX, SIKi CIIyXaTh HE TUIBKH 5K 3aci0
IepecyBaHHs, ajie i J0roMararoTb 3HATH
CTpec, IO HAKOITMYHBCSL.

3 ¢anrasiero ohopMIIeHi i KIMHATH

s KoHdepeHmin 1 Hapax. VY 3aii,
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CTBOpEHOMY 3a MoTHBaMH Ka3ku "Aumica B Kpaini uynmec", crens 3pobieHa y
BUTJISIII IIaXOBOi JIOWIKK 3 JIIOCTpOlO-yamkor. KiMHaty B CTHIL POK
MIPUKPAIIAIOTh My3W4HI IHCTPYMEHTH Ha CTiHax, a KoH(epeHu-3an "Mara3ux
KOMIKCIB" — MOPTpETH IOIMyJSIpHUX TepoiB 1 ¢irypa CynepmeHa B HOBHHUA
3pict. Y 3am "®yrOonpHUH CcTagioH" MPUCYTHI OOOB'SI3KOBI aTpHOyTH IIi€i
rpu: M's4, BopoTa it (yTOONKHM rpaBLiB Ha Kpiciax. Y KiMHATI B CTHII PETpo-
MY3UKH IIEPETOBOPH TPOXOIATH 3a CTOJOM Y BHIIIAII BETHKOi BIHUIOBOL
TUIATIBKH, a B 3aJli, CTUJII30BAHOMY ITil KIHOTEaTp, Mpe3eHTallil 1eMOHCTPYIOTh

Ha €KpaHi, 110 Harajye KiHOIUTiBKY.

Ha napyromy moBepci B Kopuaopi crBopwiu "anmer 3ipok" — 3a
QHAJIOTIEI0 3 TONUIBYACBKOIO Ajeelo cmaBu. TyT HajgaloTb 3ipkH
HalyCIIIHIMUM ekcriepTaM. Takok B OKpeMiil KiMHATI PO3MICTHIIN YalHHUI
CaJIOH, J€ BJAIITOBYIOTH JErycramii pi3HMX COpPTiB IbOTO HAIOo i
PO3MOBINAIOTH PO IX MOXOKEHHS.

Kpim Toro, B ocici € 6i0mioTeka i 3aTuIHa Tepaca Ha OankoHi. Memikae
TYT 1 3arajJbHUN yioOneHensb — Kpoiduk KeHHi, SKoro Ha3UBalOTh aHTHCTPEC-
BUXOBaHIleM. B odici, me mocrtiitHo mepedyBatoTh Onm3pko 500 ocib, iHOMI
BJIAIITOBYIOTH [HI BIAKPUTHUX JBEpEW 1 MPOBOJTH €KCKypcii i Mail0yTHIX
ANTINIHUKIB — CTYJICHTIB 1 IIKOJISIPIB.
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UNIT 3
SHARING WORKING SPACE

Co-working definition:
The use of an office or
other working environment
by people who are self-
employed or working for
different employers, typically so as
to share equipment,
ideas, and knowledge
(The Oxford English Dictionary)

Task 1. Check the notes clearing up the advantages of co-working. Discuss
with your partner an idea of sharing working space without being the
members of the same team.

Surrounded, but Alone

Active Words and Phrases

1 ad-hoc team cneyianbHa epyna

2 charter members VUACHUKU, YJIeHU KOMAHOU
3 collaborative CRIbHULL

4 co-working KOBOPKiH2

5 den Kabinem

6 | funky space 2apHe, uydose, HeopOUHapHe micye
7 headspace npocmip

8 homey feel nouyeamucs Ak 60oma

9 humongous genuye3Hull, 2i2aHMCcbKUll
10 | muted colors CHOKIUHI KOTbOpU

11 | on an as-needed basis ¥y pasi nompebdu

12 | peer xoneza

13 | phone booth menegonna 6yoxka
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14 | phone booth menegonna 6yoxka

15 | porch 2aHOK, 8epaHoa

16 | proliferation PO3NOBCIOOMNCEHHS, KIILKICHUL 3picm
17 | skylight 8IKHO y cmeri

18 | startup noYamox OULIbHOCMI, HOBULL NPOEKM
19 | telecommuting poboma 6 OUCMAHYIUHOMY PedHCUMI
20 | to boast BUXGATAMUCS

21 | walk-ins He3Hatiomyi

Telecommuting has long been a growing part of the new workplace, but
the experience can also be isolating. Some people simply need a place to go
every day, away from the house, where they can interact with peers.
Underneath the latest proliferation of startups, independent contract work, and
ad-hoc teams is a new shift in real estate — away from standard, structured
long-term office space, and toward «coworking» spaces that are priced on an
as-needed basis, and provide collaborative accommodations — with high-speed
Internet, of course.

Many of these coworking spaces also offer environments that help
enrich workdays — from classes to workout areas to special events. Some have
artwork on display, while others feature «green» areas. Some charge monthly
membership fees, others charge by the day and are available to walk-ins.

Beth Buczynski of Sharable: Work & Enterprise just put together
a list of the funkiest co-working spaces across the United States. Here is a
sampling of some of the most outstanding spaces:

Office Nomads, Seattle, WA: «Featuring no-reservation drop-in access
as well as membership, this busy neighborhood space is open to everyone.»

Icehouse, New Orleans, LA: «Originally a 1920s icehouse in New
Orleans, this space boasts humongous headspace: a 30-foot ceiling complete
with plenty of natural light from nine large skylights.»

Citizen Space, San Francisco/San Jose, CA, Las Vegas, NV
(soon): «Citizen Space is also a great place to learn, with classes for art, wine,
photography, and food.»

Ignition Alley, Atlanta, GA: «Ignition Alley took all the best elements
from coffee shops, networking groups, fitness clubs, and offices, and brought it
all together into one space.»
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theOffice, Santa Monica,
CA: Provides coworkers "with a
beautifully designed office full of
calming elements: an indoor tree, muted
colors, and soft lighting," Buczynski
notes. An added plus: "J.J. Abrams and
other notable entertainment industry
professionals are among theOffice’s
- charter members."

654 Work
Cottage, Grand
Rapids,

Michigan: "654 really
takes advantage of its
homey feel, featuring a
otating  gallery of
ork by local artists
for visitors and
coworkers to enjoy,
and opening up work
spaces including the
porch, living room,
phone booth, study,
den and even the
garage."

Indie Ballard, Seattle, WA: «The space boasts indoor bike parking
and a shower.»
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Coffee & Power, San Francisco, CA:
"Coffee & Power is reportedly free to
join, but members have to take on
issions to help out others.... Notable
investors in this coworking space
include Amazon’s Jeff Bezos and
LinkedIn’s Reid Hoffman."

Strongbox West, Atlanta, GA: «Complete with a pirate flag, Strongbox in
Atlanta is a fun and funky place to get work done. Members can work
privately, or with others, drinking free coffee and enjoying a collaborative
space.»

(Originally published on ZDNet.com)

Task 2. Translate the text into English:

1. Imest KOBOpKIiHTY BimoOpakae cydaCHHH CTaH PO3BHUTKY CYCITLIBCTBA,
KOJIM JIIOJIMHA MO)Ke OOMpaTH, UM IMpaIloBaTH B IUCTaHLIHOMY peXuMmi, He
BUXOISYM 3 JOMY, 9d MaTh IeBHE poOode MicIle HEeMoNaliK Bil CBOTO
noMenrkanHs. ToO1 He Tpeba cruladyBaTH I'poIli 3a apeHIy 3a IUTHH Micspb,
SKIIO TH BiABiXyem med «chimbHUiEl odicHMIT mpocTipy numie OBiYi Ha
TWKIEHb. Hampukian, SKIIO TH NPUXOAWII Y TOHEAUIOK 1 4YeTBep, TH
oIIavyent JOCTYII 10 MEePeKi TUTBKH 3a IIi BiciM JHIB KOKHOTO MIiCSIISL.

2. Jlesski KOBOPKIHTH HPOIIOHYIOThH IIOMICSYHY a0OHILIATy abo HaBiTh
JOCTYTIHI U BifBimyBaHHA Oe3 moIepeqHbOro OpoHIOBaHHA. Lle 3aBkau
MIPUEMHO ISl TIPALliBHUKIB 1 KIIEHTIB, OCKIJIBKH YIIPOJOBXK pPOOOYOTo THS BU
MOXKET€ NPHUIOTYBaTH apoMaTHY KaBy, CMy3i, I03aliMaTHCS HOrowo y
3aTHITHOMY KyTOYKy. | me Bce y TOH camuii 4ac, KOJM BH 3HaXOIUTECh Y
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MPUMIIICHH], CTHIII30BAaHOMY il KaB’SpHIO, TUHOTpadiro, 3a1 OJiKyBaHHI B
aepornopTi abo crapuii kopabeb.

3. SIkmo BM BBaXkaeTe, IO POOOUYMH AEHb CKIAJA€ThCsS HE TUIBKH 3i
CKYYHHX MarepiB i Texe()OHHUX PO3MOB, 1151 i7iess 0e3CyMHIBHO Bac 3alliKaBUTh!
Bu Mokere HAcOJOMKyBaTHUCS TEpeOyBaHHSIM Y TApPKOBIH 30HI, OCKLUIBKH
KOBOPKIHI'OBHI MPOCTIp MOke MaTu OaraTo KiMHaTHUX aepeB. KoBopkiHTH y
Can-O®pannucko i Jloc-AHXeneci MpPONMOHYIOTH CBOIM  KJIIi€HTaM 1
BiJIBIlyBa4aM YpOKH MHCTEITBa, (hiTHEC, TapHY DKy i BHIIyKaHi BUHA.

Task 3. Before reading the text below try to answer the questions:

1. Do you know any people who:

a) work full-time? b)work part-time? c)share the work and
responsibility for a job with a colleague? d) work for fixed hours? ¢) work for
flexible hours? f) always work in the same location? g) sometimes work from
home?

2. When working from home, do you or your friends achieve more or
less than at the office?

3. How good are you at self-management when working outside the
central office?

4. How much is access to technology and contact with colleagues
necessary for different types of work?

Task 4. Check through the dictionary to give definitions for the following
language units:

1) to tap away at laptop

2) sliding subscription

3) upper class airport lounge

4) sense of community

5) word-of-mouth approach

6) libraryish feel

7) home-from-home
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Task 5. Read the article about collaborative nature which sets employees

apart from traditional business centres.

A Co-workers’ Revolution?

Part1

Active Words and Phrases

1 a huge rush genuuesHUll nNpopus

2 aesthetic ecmemuka

3 annually wopokxy

4 beanbag KpICIO-MIUOK

5 brushed aluminium Mamosuii antoMiHieaull

6 business mindset NIONPUEMHUYLKULL CKAAO POZYMY

7 | cake stand emasicepka 01 MiCmeyoK

8 cappuccino joint Kanyyuno-o6ap

9 clutter beznao

10 | complemented 0onosHeHul

11 | conviviality gecenicms, C8AMKOBICMb

12 | crucial BUPIUATbHUL

13 | discreet CKPOMHULL

14 | ethos oyx, idearn

15 | expansion HOWUPEHHs

16 | hip-looking MOOHUL, Cy4acHUll

17 | home-from-home OOMQUIHIL, CHOBHEHUU  OOMAUHBOL
ammocpepu

18 | hotspots NONYApHi Micys

19 | intercom nepezo8ipHuti npucmpili

20 | leap cmpubok

21 | long-dormant 0agHO Oe30isibHUl

22 | loo myanemua KiMHama

23 | receptive CHPUTIHAMAUBUL

24 | thought out npoOyManu

25 | tinkling background gonose  38yuaHHA,  36YYAHHA  HA

3A0HbOMY NIAHI
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26 | to beckon MAHUMu, 3a3uamu

27 | to comprise BKIIOYAmMU, MICIMUMU

28 | to figure out 3002a0amucsi, 3p03yMimu

29 | to fuel RIOHCUBTIOBAMU, CHOHYKATNU

30 | to interrogate donumyeamu

31 | to keep engaged nIOmMpuMy8amu 3ayikaeieHicme

32 | to lure 3amaHosamu

33 | to nudge NPOULMOBXY8aMUCs

34 | to preach nponogioysamu

35 | to resemble bymu cxodicum, Hazaoyeamu

36 | to tap away KAiKamu

37 | trendy MOOHUIL, MPEHOOBUL

38 | turnstile mypHiKem

39 | upper class airport lounge 3a1  BIONOYUHKY 6UW020 KIACY 8
aeponopmy

40 | word-of-mouth approach CcosicHUll Nioxio

From the window of a new shop front on a quiet central London side
street a sign beckons to passers-by: “Hey you! Yes you! We’re the new kids on
the block. Come and try Dom’s sandwiches, Grant’s coffee and Kate’s teas.
We’ve even got some meeting rooms.”

Inside is a coffee bar, cake stand, seating and tinkling background jazz.
So far, so typical cappuccino joint. It’s only when you nudge past the security
turnstile and into the backroom to find several people tapping away at laptops
around a full-sized table tennis table that you realise this is, conceptually
speaking, something a bit different.

Central Working is a new, boutique-style co-working club that could be
coming to a high street near you if its founders’ ambitious plans are realized.
The bright interior — all designer furniture, oversized lampshades and modern
art — is intended to attract homeworkers fed up with the isolation and clutter of
the kitchen table. In return they pay a sliding monthly subscription, ranging
from about £40-£500, depending on the access they need.

Seated at the table is Simon Procktor, one of Central’s inaugural
members. He already uses a shared office for web entrepreneurs in the City —
TechHub — from where he runs his ebusiness Housebites, but intends to use
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Central’s hip-looking conference rooms for meeting clients. “It’s a good
alternative to a coffee shop, where you can’t leave your laptop if you need to
go to the loo,” he says. “It’s early days but seems to have been thought out
really well.”

The concept of individual workers sharing office space is hardly new,
but Central’s emergence seems to be part of a wider evolutionary leap for co-
working. Recent years have seen a sudden expansion of facilities: in Europe,
the number of such spaces has risen by 19% since last October, with London
and Berlin particular hotspots, according to recent research by online co-

working magazine Deskmag.

So what is suddenly fuelling this phenomenal growth? Joel Dullroy, co-
founder of Deskmag and its sister site Deskwanted — a hub directing co-
workers to available spaces around the world — thinks the truth is simply that
co-working providers have finally figured out what people want.

“There has been a long-dormant group, mainly comprising freelancers
and entreprencurs, that has been waiting for something like this,” he says.
“These people have been out there, working in cafes or at home and getting
really tired of it. Now the spaces have started to resemble somewhere they
want to go, there’s a been a huge rush to get desks.”
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Dullroy points out that the best ones are often not typical office
environments, and he practises what he preaches, running Deskmag from BCN
Berlin, a Berlin co-working space incorporating a members’ woodworking
facility.

“For a long time you’ve had business centres trying to do a similar
thing but with a business mindset,” he says, above the intermittent din of
woodsaw screeching. “But homeworkers didn’t want to go back to the
business environment they had moved out of. The new co-working spaces
have brought the cafe aesthetic into the office and made it more comfortable

and trendy.”

That resonates
with Central’s
cofounder James

Layfield, whose aim is
to combine the
conviviality of a coffee
shop with the facilities
of a Virgin Atlantic
upper class airport
lounge — something he
should know about,
having once been

Richard Branson’s youngest-ever managing director.

He later set up his own airport lounge business, where he first noticed
the increasingly large number of mobile workers. “There are 3.7m
homeworkers in the UK, and something like 60% of new businesses annually
are started from home,” says Layfield, who works alongside his clientele at
Central. “There was a gap in the market for something home-from-home.”

The announcement last week by business secretary Vince Cable that all
workers will have the right to request flexible working arrangements by 2026
should eventually make it easier for more full-time employees to work from
home or from a location close to home.

But while trendy aesthetics may lure co-workers in, it is a sense of
community and a shared purpose that keeps them engaged. Layfield admits
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member collaboration will be crucial to Central’s success, and prospective
applicants are gently interrogated to make sure they are receptive to the ethos.
Other co-working spaces share a similar vision but take a more word-
of-mouth approach to their marketing. Only a discreet, brushed aluminium
intercom identifies the branch of co-working network The Hub in King’s
Cross, London. Even then a thick curtain hides the interior from passers-by.
The King’s Cross branch is a familiar co-working cocktail of coffee bar and
table area complemented by a range of other working spaces from desks and
meeting rooms to beanbags. There is a quiet, libraryish feel to the place on the
morning [ visit, but Dermot Egan, the branch’s founding director, reassures me
the atmosphere changes throughout the day. “It’s fair to say social innovators
and entrepreneurs are most active after 10am,” he says with a grin.
(The Guardian)

Task 6. Translate the following into English:

besnax Ha poGodoMy CTONI; KOBOPKIHT, IO CKOPO MOXE 3’SIBUTUCS
MOpyY 13 BalllMM JIOMOM; MIPUBAOJIIOBATH JIFOACH, SIKi CUTI IO TOPJIO CHUIIHHIM
y aymHuX odicax; MOMICSYHUN BHECOK; 3aJI€KHO Bif MOTpedU B AOCTYIHI 1O
Mepexi; TrapHa aJbTepHATHBAa KaB'ApHSAM; i€ € TrapHO IPOXYyMaHOIO; B
OCTaHHI POKH CIIOCTEPIraeThCsl IMOIIUPEHHS KOBOPKIHTIB;, 3pPO3YMITH, YOTO
HacIlpaBAi XO4YyTh JIIOAW;  YTUTIOBATH B JKUTTS Te, IO MPOIOBITYEN;
MPUBHOCHTH €CTETHKY Kade B 3BHYAHHUI pOOOYMI MPOCTip; MaTH IIPaBO
BUMaratu THYYKuil poOoumii rpadik; TpeHAoOBa ecTeTika, L0 IpHUBaOIIOE
MPAaLiBHUKIB 1 KII€HTIB; MOYYTTS CIIIBHOCTI W €IMHA META; CIIBIIPAsd, IO €
BUPIMIAIBEHOK JUISI YCHIXy i/ei; CHpUHHATIUBUA 10 3MiH 1 iHHOBAIIIH;
MIPUXOBATH IHTEP €P BiI MEPEX0XKUX; aTMocdepa, MO 3MIHIOETBCS YIIPOIOBXK
JTHS.

Task 7. Fill in the correct prepositions:

To nudge  the security turnstile, tapping  at laptops,
depending  the access they need, conference rooms  meeting
clients, an alternative a coffee shop, the concept  sharing office
space, expansion __ facilities, to rise by 20% _ last October, to figure
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what people want, to get really tired it, to run business

Berlin, to combine the conviviality of a coffee shop  the facilities,
something he should know | itisa gap  the market, a location
close  home,asense  community, to be receptive  the ethos,
cocktail  coffee bar and table area.

Task 8. Match the words and expressions below with their definitions.

1) homeworker a) the quality of being sociable and lively

2) inaugural b) to entice someone or something into
something or a place

3) to incorporate c) all the clients of a business or a shop

4) conviviality d) to continue to behave according to a particular
rule, agreement, or belief

5) clientele e) person working from home, for payment, that
results of a product or service specified by the
employer

6) to lure in (into) f)an arrangement where one party grants

another party the rightto use its  trademark
as certain business systems and processes,

to produce and marketa  good  or service
according to certain specifications

7) to adhere to smth | g) marking the beginning of a new venture,
series, etc.

8) franchising h)to bring something in to formpart of a

main group

Task 9. Tick the correct answer.

a) The former homeworkers ............. , so they have brought the cafe aesthetic
into the office and made it more comfortable and trendy.

> are fed up with isolation

L

tend to isolate themselves from colleagues
b) Co-workers pay a sliding monthly subscription, depending on .......... .
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»
»

¢) Simon Procktor proposes to use Central’s hip-looking conference rooms as

a position in a working hierarchy

the admittance they need

warehouses for consumer durables

L space for serving the clients
d) The phenomenal interest in this
innovative approach to organizing
working space depends on their desire to
work in environment that ...... .

e

provides flexi-time advantages

reminds some places where they'd
like to visit

e) Homeworkers don’t want to go back
to the traditional office reality .....

»

> when been involved into team's members competition
f) Each Hub (from «The Hub» in King’s Cross, London) is independently
owned and operated ...........

»
e

they have always tried to escape from

while consuming the same source of investments

while sharing the same business rules
Task 10. Translate the following text into English:

1. VsBiTh co0l 3aTUIIHUIA IHTEp’e€p 3 apoMaTOM 3aMaimiHOl KaBH M
eTaXEPKaMH Uil TICTEYOK, 3allOBHEHHMH COJIOJONIAMH, SIKi BU JIIOOMTH
HaiiOiIpme. SIKmo BM IymaeTe, MO 3HAXOOUTECS y KaB ApHI UM KaIy9HHO-
Oapi, To BU mommisierecs. 1le 3Buuaiine poboue Micie IS JIFOJCH, 10 MaroTh
HeaOusAKUN cMak 10 KUTTS U Oarary ysBy. BoHU CHISTH 3a BETUKAM CTOJIOM
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IUISL HACTOJIBHOTO TEHHUCY, KITIKAIOUHM y CBOIX JIANTOMNAX, i 3apOOJISIOTH TPOLI
TaK caMo, K 1 pelTa 3 Hac.

2. SIkmio BU XOYeTe HACOJIOAMTHCS BULIYKAHUM CTHJIEM JKUTTS IS
3aMOKHUX JIFOJIeH Oe3mocepeHho Ha POOOTI, 3alpoIIyeMo Bac 10 OyTiKOBOT
30HN KOBOpPKiHTY B JloHmoHi. JJu3aitHepchki MeOITi, CTapOBUHHHI abaxypu i
CyyaCHe MHCTELTBO IOETHAHI B IbOMY O(ICHOMY IpPOCTOpi. 3BICHO, IIe
HEJICIIEBO, OCKLTBKM BaM JOBEACTHCS CIUIATHTH IIOMICIYHUEA BHecoK y 500
JIoJIapiB, ajie BOHO TOrO Bapre!

3. ¥V dWoMy X moisrae NpuBaOMUBICTH ifei CHiIbHOTO 0O(icHOTO
MPOCTOPY IS Cy4acHHX TNpaniBHUKIB? BOHM mpocTo Hapemri 3po3yMijH,
40ro xouyTh Jiroau. Lle Oyia «Oe3aisuibHay Tpyma JroIeH, sKi JaBHO YeKalu Ha
IIOCh HOBE B oprasizamii odicHuX ymMoB. BOHHM mpalfoBaau 3 JOMY, BOHH
CHIIM 3 HOYTOYKaMH B MICHEBHX KaB’SIPHAX, MOKM HAPEIITI He 3HAWILIOCS
pitreHHs 1miei mpoOnemu. Y 3BHYAlHIA poOouiii arMocdepi 3’sBHIIACS
ecTeTnka kade, Ha 3MiHY TICHOMY oOQdicy MpHHAIIOB KOMGpOPTAOSIEHUHA i
MOJHMH 1HTEp’ep 13 KIMHAaTHHUMHU JepeBaMH i CMy3i-CTaHIissMHU. 3apa3
MOCTyraMy KOBOPKIHTIB KOPUCTYIOTHCS HAHBIOMIIIII JIFOJTU 110 BCHOMY CBITY.

4. Tlionepu 1i€l imei BipsATh, MO0 KOBOPKIHT II¢ HE JIMIIE CHUTbHUI
mpocTip. 3BiCHO, MOJIHA €CTETHKAa MOXKE MPUBAOUTHU JIIOACH, IPOTE TOIOBHIM,
Ha iX JyMKYy, MalOTh OYTH IOYYTTS CIIJIBHOCTI, €MHA METa, SIKi TPUMAIOTh 1X
pasom. [loTeHmiHNX KaHIUAATIB 00EPEKHO ONMUTYIOTh, abW MEpeKOHATHUCH,
1110 BOHM CNIPUHHSTIIMBI 10 LOTO TYXY CHUIBHOI KYJIBTYPH.

Task 11. Read the text about the innovative coworking philosophy. On the
Internet, look for extra interesting facts on the issues given in bold.

A Co-workers’ Revolution?
Part 11

Active Words and Phrases

1 | agenda Nnops0oK OeHHUU
2 | albeit cautiously xoua i obepedxcHo
3 | asyet NnoKu wjo

4 | attendee VUACHUK

5 | cash flow 2powosuil NOMIK
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6 | coaching inn KOpuMa, nOCMOsIUlL 08ip

7 | consideration o0beosopenns

8 | diverse PIZHOMAHIMHULL

9 | flat £25 fee ¢ikcosana niama 6 posmipi 25
¢ynmis cmepiineie

10 | fortnight 08a MudicHi

11 | grass-roots movement Macosul pyx

12 | hotdesking space He3aKpinieHi poboui micys,
nouepeoge BUKOPUCMAHHS POOOYUX
Micyb

13 | hurdle bap ’ep, nepenona

14 | icebreaker 3yCmpiu-3HAUOMCmMeo,  Npugio O
30UNHCEHH 1] NIOMPUMKU PO3MOBU

15 | inspiring Haouxarouui

16 | mind-set MUCTIeHHS

17 | newbie HOBAYOK

18 | niggle 0pib'azxkoea npemen3sis

19 | note of caution 3acmepesicens

20 | pop-up MmaKi, Wo CMUXIUHO GUHUKAIOMb MO
mym, mo mam

21 | remote working oucmanyitina poboma

22 | roughly npuoOIU3HO

23 | spot chat yam 30 CRIIbHOIO  memMow  OA
002080penHs

24 | spread out nowiuperu

25 | technology bubble mexHono2iuHULL OyMm

26 | thriving makuil, Wo YCniuHo po36usacmucs

27 | to dabble 3aUMamucs no-amamopcoKu

28 | todrop in 3aeimamu

29 | to foster 8UXOBYBAMU, BUNECIYBAMU

30 | to get the mix right npasuibHO CKOMNOHY8amu

31 | to impose Has’sa3yeamu

32 | to make ends meet 38ecmu Kinyi 3 KIHYsmMu

33 | to refine YOOCKOHAN08AMU
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34 | toroll out susecmu Ha  PUHOK, G8ecmu 8
excnayamayiio

35 | to stick with it He 30a8amucs, NPOMPUMAmuch

36 | to take off VCYHYMUCs, imu Ha cnao, 3HUKAmu

37 | to take root NpUNCUMUCH

38 | training wing HABYANbHULL YeHmp

39 | transient nature mumM4acosuil xapaxmep

40 | vastly sebMU

41 | vibrant OuHAMIYHULL

Outside London’s creative and technology bubble, .co—working spaces
have arguably had to work harder to survive. In Leeds, Old Broadcasting
House is a co-working and exhibition space run by NTI, Leeds Metropolitan
University’s commercial training wing. “When we opened [in 2007] it was
pretty dead to be honest,” admits NTI’s head, Linda Broughton. “We’re now at
the point where we are consistently full, but we had to stick with it for a
while.”

The thriving digital startup scene in Leeds has helped Old Broadcasting
House — a former BBC TV studio — to establish itself. Broughton encourages
an atmosphere of self-management, with members urged to set their own
agenda, although consideration went into getting the mix right. “We are close
to the university, so that’s good,” she says, “but we also wanted experienced
people instead of just newbies, because a big part of co-working is about peer
support and learning.”
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In the north-east, where homeworkers are often geographically spread
out, an innovative co-working project is bringing them together. Colleagues on
Tap recognize pop-up co-working spaces in diverse locations ranging from
cinema foyers and art galleries to the grounds of an old coaching inn. The idea
grew after Jayne Graham, its founder, set up a business called Space on Tap to
offer homeworkers access to a range of office spaces matching their needs.
Some experimental co-working days followed and such was the enthusiasm for
them that the concept quickly took root. Colleagues on Tap days now taking
place across the region roughly every fortnight.

Attendees pay a flat £25 fee for which they get a desk, free Wi-Fi, tea
and coffee, lunch and even some of Graham’s home-made cakes. As an
icebreaker between co-workers there is also a “spot chat” about aspects of
remote working or business. “Co-working is about the community around the
desk rather than the desks themselves,” Graham says. “The aim is to help
people to connect, and also to help space providers to understand the
difference between a hotdesking space and a co-working space.”

In the south-west, Forward Space is a co-working project focusing
specifically on smaller towns, with sites in Frome, Holt and Taunton. “Many
regional towns have a vibrant entrepreneurial small business community and
many more small businesses would choose to locate there if inspiring
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workspaces existed,” its organisers say. Some observers believe that if new co-
working spaces continue to thrive, larger companies could profit from sending
employees to work in them.

Peter Bihr, co-founder of digital strategy consultancy Third Wave, says
it could bring together vastly different work cultures, as well as allowing
employees and freelancers to learn from each other. “It could help develop and
refine ideas and foster innovation in-house,” he says. “As a side effect,
companies get access to great talent they might not otherwise be able to
reach.”

Bihr admits that as yet, relatively few larger companies have started
working in this way: “Nasa is one example, having dabbled in a collaboration
space in San Francisco a few years back. But we have been seeing many
startups evolving out of co-working environments, and I expect and hope we
will see a significant number of companies experimenting with co-working.” If
Central Working takes off, Layfield eventually plans to roll out 30-50 branches
across the UK. Deskmag’s Dullroy, though, sounds a note of caution: “The
idea of creating a chain is one a lot of co-working space operators have when
they first open.” One obstacle is the “co-working visa”, an agreement between
spaces to allow members from other spaces to drop in for free for a day or two.
“A lot of co-working spaces honour this, reducing the need for chains,” he
says. Dullroy also adds that the chain concept is one that co-working
“evangelists” have resisted historically, “as it imposes a slightly big-business
mind-set on to an independent, grass-roots movement.”

A bigger hurdle may be the reality that, faced with the transient nature
of co-working, many spaces have struggled to make ends meet. Earlier this
year Flythe Coop, a Manchester-based co-working project, had to close due to
cash flow difficulties, and a Bristol branch of The Hub also recently shut. But
others are expanding, albeit cautiously. Third Door, an innovative south
London-based combined office and nursery which opened last summer, says it
hopes to open an additional site in the capital later this year. For now, the
mood at Central Working is one of collaboration-inspired optimism. As a
customer Procktor only has one niggle so far: “The table tennis table has
always got people working on it,” he says, sighing.

(The Guardian)
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Task 12. Mark the following statements T (true) or F (false). Change false
sentences to make them true.

1. Forward Space is developed for small towns citizens' need. TIF

2. Coop crashed because of strong growing competition. TIF

3. The difference between a hotdesking space and a co-working space occurs
in the field of finance. TIF

4. Grass-roots movement of company concerns increasing debts
and expenses. TIF

5. Co-working idea helps bring together vastly different work cultures.
TIF

6. Third Wave is an agreement between spaces to allow members from other
spaces to drop in for free for a day or two. TIF

7. Co-working evangelists is a sub-branch of co-working tradition.  T/F

8. Third Door’s success is based on office and nursery combining
strategy. TIF

Task 13. Find the eight nouns in the text that correspond to the following
definitions:

1. A group of people who have the same interests, religion, race, etc.

2. Complication that makes it difficult to achieve your goals.

3. Personal application of behavior change tactics that produces a desired
change in behavior.

4. A person who, in conjunction with one or two other individuals, is
instrumental in starting a business, charity or some other enterprise.

5. Harmony of opinion, action, or character.
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6. Something newly introduced, such as a new method or device.

7. A number of establishments, such as stores, theaters, or hotels, under
common ownership or management.

8. A business or undertaking that has recently begun operation.

Task 14. Translate the following phrases into English:

[paioBaTy HAMOJIETIMBIIIE, a0H BHKUTH; KOMEPIIIHHUNA HAaBYAIbHUIHA
LEHTP; 3a0X04yBaTH arMocdepy CaMOyNpaBIiHHA Cepel NpaliBHHKIB;
CaMOCTIfHO BU3HAYaTH TOPSAOK ACHHWH; HaJaBaTH TepeBary JOCBiIUEHUM
MpamiBHUKAM 3aMIiCTh HOBAdKiB; IHHOBAIlifHI KOBOPKIHTH, IO CTHXIHHO
BUHHUKAIOTh TO TYT, TO TaM; KOBOPKIHI Ha TEPUTOPil CTApOro MOCTOSIOrO
IIBOPY; PI3HOMAHITTA O(QIiCHMX MPHUMIIIECHb, IO BiANOBINAIOTH MOTpeOamM
Cy4YaCHHUX MPAIiBHUKIB; IIBUIKO MPHKUTUCS; BiIOYBAaTUCS IBIYi HA THXKICHD,
yCTaHOBHUTH (HIKCOBaHY IUIATy B PO3Mipi 25 (YHTIB CTEPIIHTIB 32 JHOCTYI IO
Mepexi; JOMOMOTATH CIIIBPOOITHUKAM HAJIarOIUTH 3B’ A30K; CIUIBHHUN MPOCKT,
C(POKYCOBaHMI CIICliaIbHO HAa HEBEIUKMX MICTEUKaX; MiAPUEMHHUIIBKA
CHUIPHOTA; SIKIIO HOBI KOBOPKIHTM HPOJOBXKYBaTUMYTh MpOLBITATH;
JIOTIOMOTaTH PO3POOUTH 1 YIOCKOHAINUTH KPEaTHBHI i7el; CIIPUATH iHHOBAIlisIM
ycepeauHi KOMITaHii; po3ropHyTH 50 BigjiieHb IO BCid KpaiHi; 3MEHIIYBaTH
moTpely; HamaraThcs 3BECTH KIiHII 3 KIHISIMH; JIOBENIOCS 3aKpHTH depes
TPYAHOMII 3 TPOIINMA; HATXHEHHUH CITiIBPOOITHUIITBOM OITHUMI3M.

Task 15. Relationships among co-workers, supervisors, and other
employees are usually complex and sometimes puzzling. The solutions for
relationship problems are rarely simple, but they can generally be found if
you approach the situation with a positive attitude. Scan the common
“people problems” at work and choose a solution to them, then fill in the
table. See if you can apply some of the suggestions to your relationships
with classmates.

Problem Solution

1) My co-workers seem distant and unfriendly

2) My supervisor doesn’t give me enough
direction or feedback
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3) My skills and abilities are underused

4) My co-worker is very critical of others,
including me

5) I am being hounded and treated unfairly by
my supervisor

6) Two of my co-workers dislike each other,
and I am caught in the middle

7) My co-workers are mean-spirited and
uncooperative

8) I am running into a problem I can’t handle
myself

The list of solutions:

a) Tackle the situation head on by discussing the problem with your co-
worker. Listen to his or her side of the story. If the complaints are justified,
discuss how you can work together to change things. If the complaints are not
justified, explain why the person’s attitude is a problem, it damages morale
and therefore reduces team productivity. State clearly and frankly what will
happen if it doesn’t stop, and follow through.

b) Examine your own behaviour first. Do your co-workers have good reason to
feel jealous or resentful? If so, change your behaviour before you expect them
to change. Do your best to be as generous and cooperative with them as you
would like them to be with you. If, after a reasonable time, there is no change
in their behaviour, discuss the situation with your supervisor or someone else
you trust and respect. Try their suggestions. If your relationship with your co-
workers still fails to improve, you may have to ask for a transfer and/or start
looking for another job. In your new job, do your best to establish better
working relationships from the start.

¢) Tactfully and pleasantly, ask your supervisor to explain the required tasks or
supply a written description of them. At an opportune moment, request
feedback on your work. Then graciously accept any suggestions for
improvement, and comment on how helpful the feedback has been. Find ways
to give yourself frequent feedback. Your self-evaluation might include a daily
list of accomplishments or deadlines met.

64




d) Stay as neutral as possible. If you side with one or the other, you damage
your relationship with one and reduce the productivity of the team. Suggest to
each of them that they seek help in solving their working relationship problem,
and let them know that you have made the same suggestion to both of them.

e) People who are very quiet or self-sufficient sometimes forget that their
silence may be interpreted as aloofness, indifference or hostility. Take the first
step. Greet everyone pleasantly every day. Talk to people even though it may
feel a bit awkward at first. To avoid misunderstandings, communicate
frequently and openly. Soon others will be communicating freely and openly
with you, it’s hard to remain gruff when someone is smiling at you!

f) Discuss the problem in private with your supervisor as soon as possible.
State your feelings openly and frankly. Avoid accusing or getting angry. Listen
carefully to what your supervisor has to say. Try to work out a solution that is
acceptable to both of you. Then do your best to make sure your actions are in
line with your agreement. If the situation doesn’t improve after a few weeks,
g0 to human resources personnel or your supervisor’s boss and request a two-
way or three-way discussion of the problem. State your case to the best of your
ability and listen carefully to the others. If the problem continues, you can
lodge a formal complaint with the Human Rights Commission, formally
request a transfer, or start job-hunting. Some work situations are just too
difficult to tolerate. An ongoing negative atmosphere is unhealthy for you, and
will destroy your future with the company anyway.

g) Talk to someone you respect who is skilled at handling people. Your
working environment is as much your responsibility as anyone else’s.

h) Look for ways to make your job grow into one that is more challenging.
Discuss the organization’s goals and objectives with your employer. See if
there are ways you can contribute more: offer to assume more responsibility,
provide suggestions for improvements, make changes, do something others
have neglected.

Task 16. Considering their philosophy of working space and working
environment, cooworkers much more than average employees are
involved into informal socialization at work. Therefore, the risks of
crossing the line between working relationships and intimacy, between fun
and irresponsible behavior or event is substantial. Scan the following
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points and mark them as A (appropriate), U (unallowable) or D (depends
on) manners at work according to your personal opinion, then argue your
options with your partners.

1) Romantic/sexual relations between staff, whether extra-marital

or not. A/U/D
2) Evening dinner and dance or disco. A/U/D
3) A bar, or other access to alcohol. A/U/D
4) Overnight accommodation. A/U/D
5) Stresses on partners and families, and thereby on colleagues

as well. A/U/D
6) Dressing like a homeless person. A/U/D
7) Inviting friends and family members to get facilities access

for free. A/U/D
8) Holding events that brings participants from wide business

branches together. A/U/D
9) Involvement coworkers in planning the day under

single person's guidance. A/U/D
10) Demonstartion of leader's skills and power of authority. A/U/D
11) Sharing fax and shredder. A/U/D
12) Smoking inside. A/U/D

Task 17. Translate the following sets of sentences into English:

1. TexHonoriuamii OyM OCTaHHIX IECATWIITH CIIOHYKa€ IIOAUHY
MPAIOBATH HAMOJCTJIMBINIE, 1 JIS IBOTO I MOTPIOHWUN HOBUH poOOUMIA
npocTip. binbmr Toro, kpeaTuBHI TON-MEHEIKEPH 3a0X0UYIOTh MPAIliBHUKIB 10
CaMOJMCIUIUTIHA W caMOyTIpaBiIiHHS, a0 BOHM OYyJIM CIIPOMOXKHI CaMOCTIHHO
BHU3HAYHTH SIK TOPAJOK NEHHUH poOOTH KOMIaHii, Tak i IUISIXH OTPUMaHHS
JIOJIATKOBHX MPUOYTKIB. 3BICHO, KOHTPOJb KEpiBHUKA MOTpPiOEH, abu Bce Iie
MPaBHIEHO [TO€THATH.

2. InHOBAITiITHI KOBOPKIHT-IIPOSKTH YACTO € OCHOBOKO JIJISI 00’ €THAHHSI
Jofielt i3 Pi3HUM CBITOrMIAMOM. IX MpUBaGIIOE KpeaTMBHUI po6GOUHil mPOCTip,
IO CTUXIHHO BUHMKAE TO TaM, TO TYT: Yy (ol€ KiHOTeaTpiB, Y XyHOXKHIX
rayiepesx, HaBiTh Ha TEPUTOPISX CTAPOTO MOCTOSIIOTO ABOPY.
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3. ¥V wac, xonu Oi3Hec cTae TIOOANBPHUM, JIOJHHA MAa€ CTaBaTH
«rJI00ATTBHILIIOY TaKOX — Y CBOIX ifesX, AyMKax, podounx npoekrax. Came
TOMY KOJIMIUHIM JUCTAHI[IHHAM TpaniBHAKAM BapTO 3alpOIOHYBATH JOCTYII
JI0 PI3HOMAHITHUX O(ICHUX MPHUMIIEHb, SIKi BIAMOBIAAIOTh TXHIM HaraJlbHHUM
motpebam. I ecteTrka, 10 pedi, TYT TaKOK HE HA OCTAHHBOMY MICITi.

4. AOM mnpHemHATHCS 1O TaKOi CIIBHOTH, YYaCHUKH CIUIAUyIOTh
(hikcoBaHy MicsiuHy Toiaty B posmipi 20 (yHTIB CTepiiHTIB, 32 SIKy BOHH
OTPUMYIOTH poOOUMii cTiI, 6e3komToBHUI Wi-Fi, uait abo kaBy, 0011 1 HaBITh
IoMarmHi Ticreuka. Kolerm Takok MOXKYTh MOCIUIKYBaTHCS B daTax 3i
CIUIBHOIO TEMOIO JUIE OOTOBOPEHHS PO MPOOJIeMH AUCTAHIIHHOTI poOoTH a0
Oizmecy. T'omoBHe, abum (aHaTH imei PO3YMITH PI3HHUIIO MK HasBHICTIO
BIUIBHUX HE3aKPIIUIEHUX pOOOYMX MICLb Y KOBOPKIHTOBOMY MPOCTOPI i caMuM
KOBOPKIHIOM 1 MaM’sSTajd, IO KOBOPKIHI CTBOPEHO 3 METOK JOIOMOTITH
JIIO/IIM HAJIArOJUTH 3B’s30K. |HaKOKe KaKydi, 1€ CIIBHOTA JII0Jel HaBKOJIO
CTOIly, a He CaMi CTOJIH.

5. AHanmiTHKM ~ BBaXawTh, 10  SKIIO HOBI  KOBOPKIHTH
NPOJOBKYBaTUMYTh MPOLBITATH, BEJIUKI KOMIIaHII MOXXYTh OTPUMATH CYTTEBI
nepeBard BiJl HaJlaHHS MOXMJIMBOCTEH CHIBPOOITHMKaM TaM IpaioBatu. Lle
Moke 0O0’emHAaTH JOyXe pi3Hi poOoui KyIbTypH, a TaKOX JIO3BOJIUTH
CHIBpOOITHUKAM 1 piTaHCepaM BUUTHCS OJUH Y oHOTO. Lle Moke monmomMortu
po3poOuTH I yIOCKOHANWTH I1HHOBAIiMHI imei 1 CHPUATH IHHOBAIISM
BCepeMHI KoMIaHii. 3apa3 6arato cTapTamiB pO3BHBAIOTHECS 3 KOBOPKIHTY, 1
MH CHOZIBaEMOCSA, IO TO00aYMMO 3HA4Hy KUIBKICTH OpeHmiB, MI0
€KCTIIEPUMEHTYBATHTh 13 KOBOPKIHIOM.
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CHAPTER 2
EVERYDAY FINANCIAL ACTIVITIES

UNIT 4

BEING FINANCIALLY LITERATE

Financial Literacy definition:
1t is the ability to understand and
effectively use various financial skills,
including personal financial
management, budgeting, and investing
(Investopedia)

Task 1. Mach the following types of credit cards with their descriptions.

A. Standard
Credit Cards

1. Using these cards can earn airline miles. The miles
accumulate and can be put toward future flights. Some
programs partner with hotels, car rentals and other travel
services. However, you don’t want to hold on to the
tickets for too long. You will need to stay aware of the
expiration date on the miles offered.

B. Reward Cards

2. These cards literally give some of the money you have
spent back to you in cash. Credits range from 1-5%.
However, this is usually capped at $500 of spending in
“appropriate” categories, depending on the card. When
you collect a minimum amount of cash or credit, such as
$20 to $50, you can ask to receive it through a check or
use the money for a purchase at a designated store. Some
cards give a flat amount of money based on all your
purchases regardless of how much you spend, while
other have tiers with different levels of rewards
depending on how much you spend and where the
money is spent.
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C. Airline/
Frequent Flier
Miles

3. These are the “gold” and “platinum cards”. They are
generally referred to as “upscale”. They are offered to
consumers with excellent credit, which means they’ve
retained this standing for few years, and can afford high
credit limits of at least $10,000. These consumers
typically have huge salaries and are heavy spenders and
travelers. Some cards are offered by invitation only. The
interest and annual fees, however, tend to be high. The
cards’ perks may include 24-hour concierge services or a
personal assistant, access to exclusive airline lounges,
and worldwide travel and auto assistance.

D. Cash Back

4. These cards are known as pay-as-you-go cards. Upon
opening the account, the card holder deposits a few
hundred to a couple of thousand dollars. This determines
the card holder’s credit line. This limit is often based on
a percent of the deposit, which is usually 50-100% of
what you put into the account. The cards have an annual
fee and higher annual interest rates. Most often, these
cards are used to reestablish credit. A person can use the
card to make small purchases that they can easily repay.
Getting a card with a conversion option makes it easier
to switch to a standard credit card, which should be
possible after several months of good payment history.

E. Points Cards

5. These cards typically are offered through affiliations,
partnerships, major brand retailers or service providers.
Many of these cards share a partnership between
organizations that support a social cause, professional
organization or an alumni association. A small portion of
the purchase goes toward the intended organization.

F. Premium
Credit Cards

6. These cards are the general purpose cards that have
revolving credit lines. They are marketed to people
above the age of 18 who meet or exceed the financial
institution’s minimum credit criteria. No deposits are
needed and the credit limit is established by the credit
card issuer.
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G. Secured Credit
Cards

7. These cards let you earn reward points that can be
redeemed for merchandise, entertainment and gift cards.
These include points that can be put toward gas, hotel
stays and home improvement purchases.

H. Specialty
Credit Cards

8. Many credit cards have reward programs that can
influence your spending. The perks may come in the
form of cash, points or discounts. Points that accumulate,
for instance, can be traded off for free hotel stays,
merchandise, air travel, car rentals and -certificates.
However, these credit cards can come with complex
rules, limits and restrictions. The key is to try to make
sure that annual fees don’t end up eliminating all the
benefits. These cards are typically best for people who
pay their balances off every month.

Task 2. Read the article about credit and debit cards. Look through the
dictionary to give the Ukrainian equivalents to the language units given in
bold. Discuss the advantages of cashless payment system with your

partner.

The Epoch of Credit and Debit Cards: What You Need to Know

Active Words and Phrases

1 | annual fee PpiuHULl 8HECOK

2 | bet cmaeka, ymosa

3 | bounced checks Henoxkpumi uexu

4 | card issuer emimenm Kapmiu

5 | carry-over balance nepeneceHull 3aIUmoK

6 | credit score KpeOUmmblll petimune

7 | day-to-day expenses woOoeHHi sgumpamu

8 | fraudulent payment He3aKOHHe 3HAMMIA KOWmI8 (uaxpaami)
9 | frequent flier miles MITE 07151 NACANACUPIB, SIKE YACMO JIMArmy
10 | interchangeably 830AEMO3AMIHHO

11 | interest 8i0COmMOK

12 | leverage 8ADICIIL GNAUBY
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13 | monthly statement WOMICAYHA BUNUCKA 30 PAXYHKOM

14 | noncash be3comisxosuii

15 | overdraft nepesuiyeHHsi KpeOUmHOo20 JiMimy 6 6anKy
16 | overdraft account PAXYHOK, 3a AKUM OONYUjeHo 08epopagm

17 | plain-vanilla card bazoea kpeoumna xapmka (6e3 ninve i abo 3
HeBenUuKoI0 KoMiciero, abo be3 Komicii).

18 | refund NOBEPHEHHSL KOWMIG

19 | rewards card KIYOHA Kapma, Kapma noCmitlHo20 Kii€eHma

20 | to charge interest Hapaxoeyeamu 8i0COMOK

21 | to cover the bill cnaamumu 3a npeo s161eHUM PAXYHKOM

22 | to deduct cnucysamu, 8iOHiMamu

23 | to exceed your balance nepesuwumu cgiti 6aianc

24 | to make a dispute claim nooamu no308 NPo OCKAPIHCEHHs

25 | to negotiate 0bz2080pumu

26 | to overspend sumpauamu Haomo bazamo

27 | to postpone paying gioKIACMU ONAAMY

A generation ago, it wasn’t all that unusual to be out for dinner with

friends or at the register with a cart full of groceries and realize you didn’t

have enough cash to cover the bill. But today, you’re likely to pull out a debit

or credit card and not think anything of it.

PayPower

4000 1234 5678 9010

o 08/16

YOUR NAME HERE

It’s hard now to
imagine a time when those
noncash  options  weren’t
available — especially if you
were born in the 1970s or
later. Credit cards have been
around since the 1950s, and
debit cards were introduced in

‘: VISA' the mid-1970s. By 2006, there

were 984 million bank-

issued Visa and MasterCard credit and debit cards in the United States alone.

Though the two types of cards may be used interchangeably, there are

notable differences between them. Let’s start with debit cards.
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Debit cards are linked to your bank account so the money you spend is
automatically deducted from your account. They provide a convenient
alternative to cash, especially if you do a lot of shopping online. Debit cards
can also help you budget. Use your card to pay your bills and day-to-day
expenses and your monthly statement will provide a good snapshot of how
much you spend per month and where it’s going. There’s another benefit as
well: Unlike credit cards, your bank balance goes down with each debit card
transaction, so you’re less likely to overspend. (Many banks offer “overdraft
protection” that allows you to exceed your balance. But you’ll end up paying
interest, and maybe extra fees, on the money you borrow from your overdraft
account.)

With so many benefits to the debit card, why use a credit card at all?
There are three main reasons: You can spend more than you have — or
postpone paying, at least — and you typically get better rewards and better
protection than you do with debit cards. Credit cards basically allow you to use
someone else’s money (the card issuer’s) to make a purchase while you pay
the money back later. If you do so within the billing period — generally, 15 to
45 days — you can avoid paying any interest on it. The problem arises, of
course, when you don’t pay the balance in full and are charged interest as well.

That can quickly add up. If it
takes you two years to pay off

Goldd & Mo SBI Card
Advantgge | = =

a $500 balance, for example,
and you’re being charged 18

T -

percent interest, you’ll end up
paying nearly $100 more in
interest.

If you wuse them
responsibly  though, credit
cards can offer other
advantages. They help build your credit, as long as you pay your bills on time.
Some also offer rewards that you can use to get gifts, cash back or discounts
for products, services and special events. They also provide more protection if
someone steals your card or bank information. If you notice a fraudulent
charge on your credit card account, you can call the card issuer, make a dispute
claim, and the charge should be removed from your balance. But if thieves
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steal your debit card information and use it, it may take weeks for the bank to
investigate your claim and replace the lost funds. In the meantime, you may
have to deal with a dwindling bank balance or bounced checks.

Federal law also protects you if you need to dispute charges on a credit
card, but not if you use a debit card or other forms of payment. If you paid
cash or used a debit card, the retailer already has your money. So you have a
lot less leverage, and there’s no guarantee you’ll get that money back. But if
you pay for something with your credit card and aren’t happy with the
purchase, your card issuer can legally withhold payment from the retailer until
they resolve the dispute, and you won’t be charged.

Let’s say you’ve decided you want a credit card, which one should you
get? The answer depends largely on whether you plan to pay off the balance
each month. If you know you’ll probably carry a balance, look for a plain-
vanilla card with no annual fee and the lowest annual interest rate available.
(Any interest you pay on a carry-over balance will offset any perks you could
get through a rewards card.) You can compare several low-interest credit cards
at creditcards.com and bankrate.com, which both provide updated information

on dozens of different cards. You can also apply online for cards through
either site, but limit your applications
Best Rewards Cards to one or two to avoid hurting your

sl credit.

SRPE SphLR RS o Be aware that card issuers can
——— raise your interest rate after you’ve
R gotten the card. So check your monthly

statements. Call the card issuer if your
rate has increased to try and negotiate a lower rate, or consider transferring
your balance to a lower-interest card. (Billshrink.com lets you see how much
more you could earn in rewards or save with a lower interest rate if you
switched to various other credit cards, based on your credit score and how
much you spend each year).

If you plan to pay your bill in full each month, seek out a card that
provides rewards you actually want — whether that’s cash back, frequent flier
miles or points redeemable for gifts. The interest rate shouldn’t matter, since
you won’t be carrying a balance. But look for those with no annual
fee. Bankrate.com and creditcards.com also provide comparisons of cards by
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the types of rewards offered, among other criteria. Generally speaking, if you
plan to use your card a lot, cash-back programs may be the best bet.

It’s easy to get the refund — either through a check or a credit on your
account — and you can use that money for anything. Many large banks also
offer debit cards with rewards, so it can be worth shopping around
too. Creditcards.com also provides a comparison of different prepaid and debit
cards, based on annual fees, related services and credit requirements. For most
people, using both a debit card and credit card makes sense. The key is not to
spend more than you have with either. If you can do that, you’ll be able to
enjoy the benefits that each provide.

(The New York Times)

Task 3. Give the explanations to the following language units. Then use
them in context:

to overspend

overdraft protection

a card issuer

a cash-back programme

to pay the balance in full

to make a dispute claim

bounced checks

to carry a balance

a plain-vanilla card

a prepaid card

Task 4. Fill in the correct preposition.

To be the register, to pay something, the money you
borrow your account, debit cards were introduced the mid-1970s,

cards are linked your account, to deducted an account, to pay the

balance  full, to pay your bills __ time, discounts ___ products,
other forms  payment, to be happy _ the purchase, to apply online

cards, to switch  other credit cards, based  your credit
score.
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Task 5. Decide whether the following statements are True or False ones.

1. A generation ago, if you had no cash to cover the bill, you would use your
plastic card.

L True
> False
2. Credit cards were introduced in the mid-1970s.
> True
> False

3. The society members started to use Visa credit and debit cards in 2006.

»
»

4. There are considerable differences between credit and debit cards.

»

True

False

True
> False
5. With debits cards you’re less likely to overspend.
L True
L False

6. “Overdraft protection” fucnction prevents you from unreasonable purchase.

»
»

7. Credit cards give you opportunities to use your parents’ money, if they

True

False

allow it though.
> True
> False

8. If you notice any forbidden options with your credit card account, you can
make a dispute claim to be off with that bargain.
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»
»

9. With a plain-vanilla card you must pay extra annual fee.

e

> False
10. Bankrate.com provides comparisons of cards by the types of rewards

True

False

True

offered, among other criteria.

e
»

11. Cash-back programs are preferred if you plan to use your card constantly.

e

L False
12. Billshrink.com offers debit cards with rewards.

»
e

True

False

True

True

False
Task 6. Give the English equivalents to the following units:

Matu npu cobi TOTiBKy, a0W CIDIATUTH 3a TIOKYNKH, KapTKH
3HAaXOIATBCS Yy BXKHUTKY 3 1950-x; n;eberoBa KapTKa NpHUB’s3aHa 10
0aHKIBCHKOTO PaxyHKY; TpOINi CHHCYIOTBCS 3 BAIIOT0 PaxyHKy; OTPUMATH
IIOMICSYHY BUITMCKY 33 PaXyHKOM; [lepeKa3 rpouiell Ha paxyHoK; IepEeBUIIUTH
GamaHC 3a KapTKOIO; CIUIAYyBAaTH 3aBEIMKHH BIJCOTOK; II€ IO3BOJHTH
YHHUKHYTH CIUIaTH BiJICOTKIB 332 PaxyHKOM; CIUIadyBaTH BiJJCOTOK YyYacHO;
HE3aKOHHI Omepamii 3a KapTKOI; 3aMOBHTH 0a30By KpEIUTHY KapTKy;
OCKapXyBaTH TPOBEACHY MO KapTi OIUIaTy, BiMi3BaTH IUIATIX; HAHHIKIHN
MIOPIYHUHA TUIATDK MO KapTHi; KapTKa 3 HU3BKOI BiJICOTKOBOIO CTAaBKOIO;
TIOBEPHEHHSI KOIITIB Ha PaXyHOK.

76



Task 7. Discuss with your partner the following questions:

1. If you suddenly received or won a million pounds, how would you spend it?
2. Would it make you happy?

3. Apart from money and a strong marriage, what other factors might influence
a person’s happiness?

Task 8. Role-play 1. You and your group mates are divided into two
groups, Bankers and Clients. The Client is given a Client role-play card.
Bankers are divided into four groups: New Accounts, Credit Cards,
Mortgages, and Loans. Every Banker is given a Financial Product
Brochure for the group that the participant belongs to (to explain the
advantages of these financial products). Both Bankers and Clients ask and
answer questions to find out the information about services Clients are
interested in.

Cliend Card A

Profession:

You are a doctor. You earn about $15, 000 a
month. Last year you earned $165,000.
Housing:

You own your own house, but you have

mortgage of $400,000. Your monthly mortgage

Instructions: payment is $2,900.
Visit your bank and: Car:
(1) Open an account. You own a car. Your car is worth $50,000. But

(2) Apply for a new credit ¢, have a monthly payment of $500. You still

card. owe 40,000 on your car.

(3) Apply for a new (credit Cards:

mortgage. You are moving  yygA and American Express. You owe 2500 on

into a larger house. your Visa and 6000 on your American Express.

(4) Apply for a loan to papts

redecorate your house. You still owe $50,000 in student loans for

medical school. Your monthly payment is $600
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Cliend Card B

Instructions:

Visit your bank and:

(1) Open an account.

(2) Apply for a new
credit card.

(3) Apply for a new
mortgage. You want to
move into a house.

(4) Apply for a loan to
take acting lessons.

Profession:

You are a struggling actor. You earn about $1500
a month. Last year you earned $14,000.

Housing:

You rent an apartment. Your share of the rent is
$420 a month.

Car:

You own a car. You don’t have to make any
payments on your car but it is only worth about
$1000

Credit Cards:

You have a VISA. You owe about $500 on your
VISA.

Debts

You don’t have any other debts.

Cliend Card C

Instructions:

Visit your bank and:
(1) Open an account.
(2) Apply for a new
credit card.

(3) Apply for a new
mortgage. You want to
buy a house.

(4) Apply for a loan to
buy a boat.

Profession:

You are a lawyer. You earn about $12, 000 a
month. Last year, you earned $130,000
Housing:

You rent an apartment for $3200.00 a month
Car:

You own a car. Your car is worth $100,000. But
you have a monthly payment of $1200. You still
owe 70,000 on your car.

Credit Cards:

Visa and American Express.

You owe 10000 on your Visa and 8000 on your
American Express.

Debts

You still owe $30,000 in student loans from law
school. Your monthly payment is $800.
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Cliend Card D

Instructions:

Visit your bank and:
(1) Open an account.
(2) Apply for a new
credit card.

(3) Apply for a new
mortgage. You are
moving into a larger
house.

(4) Apply for a loan to go
on a vacation.

Profession:

You are a teacher. You earned about $3000 a
month. Last year you earned $35,000.
Housing:

You own your own house, but you have
mortgage of $120,000. Your monthly mortgage
payment is $800.

Car:

You own a car. Your car is worth $2000. You
have no monthly payments.

Credit Cards:

You have a MasterCard. You owe about $600 on
your MasterCard.

Debts

You have no other debts.

Cliend Card E

Instructions:

Visit your bank and:

(1) Open an account.

(2) Apply for a new credit
card.

(3) Apply for a new mortgage.
You are moving into a larger

house.
(4) Apply for a loan to buy

Profession:

You are a musician. You earn about $2, 000 a
month or $25,000 a year.

Housing:

You don’t own a house. You rent an apartment.
Your monthly rent is $600

Car:

You don’t own a car.

Credit Cards:

You have a visa. You owe $200 on your visa.
Debts

You don’t have any other debts.

new equipment for your band.
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Cliend Card F

Profession:

You are a waiter. You earn about $3400 a month.
Last year you earned $38,000.

Housing:

Instructions: You rent an apartment. Your monthly rent is $700.
Visit your bank and: Car:

(1) Open an account. You don’t own a car.

(2) Apply for a new Credit Cards:

credit card. You don’t have a credit card.

(3) Apply fora Debts

mortgage. You want to You don’t have any debts.
buy a house.
(4) Apply for a loan to

buy a car.

Financial Product Brochure for Credit Cards

Credit Cards

Visa Classic:

Card Specifications

Annual Fee I Free
Interest Rate 18.5%
Maximum Credit|  $2000
Daily Cash $500
Advance
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Visa Platinum:

Card Specifications
Annual Fee I $80

Interest Rate 19.5%
Maximum Credit I $15,000
Daily Cash $1,000
Advance

Every dollar spent earns air miles,
which can be used to buy an
airplane ticket.

Financial Product Brochure for Mortgages

Mortgages

Fixed rate mortgage

6.9 % annual interest rate on
15-year mortgage.

7.4 % annual interest rate on
25-year mortgage.Rate is fixed.
Penalty for paying off the mortgage
Y o 5 year variable rate

mortgage

4.5% annual interest rate on
4-year mortgage.
4.9% annual interest rate on 5-year

mortgage.

Rate is variable. If interest rates go
then the interest rate on the mortgage
s up. Can pay off mortgage early with

no penalty.
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Financial Product Brochure for Accounts

Accounts
Basic Account
Monthly fee I $4
Interest Rate 1%
Free Debits I 15
Extra Debits $0.50
Minimum Balance None
Super Saver
Monthly fee I none
Interest Rate 3.5%
Free Debits 2
Extra Debits $0.50
Minimum $5000.00
Balance

Financial Product Brochure for Loans

Short Term Business Loans
Fixed Rate Business Loan

Set up fee | $100.00
Interest Rate 7.5%
Maximum Loan $10,000.00

Variable Rate Business Loan

Set up fee I none
Interest Rate 4.5%
(Prime + 1%)

Minimum Balance $50,000.00
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Task 9. Translate the following into English:

1. KpenutHi # 1e0eToBi KapTH YBIUIDIA y BXKUTOK y APYTiil MOJOBHUHI
XX CTOMITTS, 1 IIe HAa3aBKAW 3MIHWIJIO JKUTTS JIOAWHU. Taki KapTKA HaTaloTh
OaraTo mepeBar, OCKUTBKM BH MOXKETE PO3IDIATUTHCA 3a 00il y pecTopaHi,
HaBITh HE MalOYH BIAMOBIAHOI CyMH Ha paxyHKy. Bam Oimbine He Tpeba
3aCTHUTaTH 011 KacH 3 Bi30YKOM, 3aIIOBHEHUM ITOKYIIKAMH, 1 HEPBOBO LIyKaTH
B TaMaHIll TOTIBKYy. 3aMiCTh I[bOI'0 IOCTATHBO IICTATH 3 KHUIICHI MaJCHBKHIA
IUTACTUKOBHH NMPSIMOKYTHHK, III0 BiIKPHBAE BaM JBEP1 y CBIT pedei 1 mociyT.

2. JleberoBa KapTKa NpHB’si3aHa 1O BalIoro OaHKIBCHKOTO PaxyHKY,
TOMY T'POIIi aBTOMAaTHYHO CITUCYIOTHCS, KOJIM BH IIIOCH KYIY€Te OHJIAiH. SKimo
BU BUKOPHUCTOBYETE i1 JUIsl OIJIATH PaxyHKIB 1 BalllMX MIOJEHHUX MOKYIOK, L€
Iy’)Ke 3pyYHO, OCKUIBKM BH MOXKETe OAauWTH Balli MIOJCHHI BUTpPATH H
peryJroBaTH, CKUJIbKM W Ha 10 BH BUTpadaere. Bu He MoOXKeTe BUTpPATUTH
OinbIme, HiXK € Ha paxyHKY, IPOTE HABITh AKIIO OAaHK HATACTh BAM MOXKIIMBICTH
MEePeBUIIUTH OajlaHC 3a TaKOK KapTKOK, CyMa Hapax OBaHUX BIJICOTKIB
IIBHKO OXOJIOJWTH BAIIly Xary 10 MapHOTPaTCTBa.

The Difference Between a
Credit Card and a Debit Card

CREDIT CARD

« Tied directly to your + Line of credit you can
checking account access with your card

= Can be used where a » Purchases usually require
credit card can be used signature

= Uses a PIN to complete
transactions

« Good for daily use to help
you stay within budget

Pay interest if balance is
not paid off in 30 days

Use for hotel reservations
and car rentals

3. Slkmo nebeToBa KapTKa Taka 3py4yHa, TO SIKI MOXIIHBOCTI Hajae
3BUYaiiHa KpenuTHa Kaptka? [lo-miepie, BU MOXeTe BUTPATHTH Oijblie, Hix
MaEeTe Ha PaxyHKy, 1 pEIITy CyMH BH MOKETe BHECTH Mi3Hime. SIKIIO BH
BHECETE TPOIIIi YIIPOAOBXK 45 MHIB, BH 3BUIBHAETECS BiJl BIICOTKOBOI CTABKH 32
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HAJIaHUM KpEAWTOM. SIKIO BW BiANOBITaNbHWIA KII€HT, 0OaHK HAJAaCTh BaM
nepeBard y BHUIIAAI OOHYCIB, 3HIKOK Ha MOKYNKM W mociyrd. Y pasi
maxpaiicbKux Miif 3a BalloO KapTKOK BaM Oyle Jermie IMOBepHYTH CBOi
KOIITH. AJie SIKIIO BM HE BHOCHTE TI'pOLIl BYACHO, TO CTaBKa JyXKe HIBUAKO
30LTBITY€eThCS, 1 To3MYUBIIK B Oanky 400 monapiB, BU MOXETE CIUIATHTH IIIe
BizcoTok y 100 monapis.

4. Tox, BuOIp 3a BamH, SKiH KapTHi HAJaTH TepeBary. 3BICHO JUIs
MepEeCciYHOro CIIOKMBa4ya Kpalle OOMpaTh KapTH 3 HHU3BKOIO BiJICOTKOBOIO
CTaBKOK 1 HEBHUCOKMM MIOpiYHUM BHeckoM. [IpoTe sKmo BaM mMOTPiOHI
3HIDKKH, OE3KOINTOBHI JILOTHI MIJI, BM MAa€Te rapHy KpPEAWTHY ICTOpirO i
XO4YeTe CaMOCTIHHO BHU3HAYaTH CyMy BalllOrO JIMITY, Y TaKOMYy pa3i BaIllUM
BUOOpOM CTaHyTh KapTKH MpeMiyM, MI0 HaJaloTh Oe3id MOKJINBOCTEU
«HAOIMHUMY KJieHTaM OaHKIB.

Task 10. Role-play 2 with Activity Sheet. Both Bankers and Clients are
given Banker Activity Sheet and Client Activity Sheet. Clients go into the
bank and inquire about a financial product such as a credit card or a

mortgage. Banker explains the financial products available at the bank
and asks the Client questions listed below.




Bank Employee Activity Sheet
Conversation Guide

BE=Bank Employee, C=Client

BE: Please have a seat. How can I help you today?

C: Well, I’'m interested in taking out a mortgage, but I would like some
information first.

BE: I"d be happy to answer any questions you have. What would you like to
know?

C: Well for starters, what kind of mortgages do you offer?

BE: We have a variable rate mortgage and a fixed rate mortgage.

C: Could you explain the difference please?

BE: Sure. (Explains Different Mortgages).

BE: Do you have any questions regarding what I just told you?

C: No. Id like to apply for the fixed rate mortgage.

BE: Ok. I’ll need to set up a bank profile first. So I’ll need to ask you some
questions about your personal finances? Can you spell your name for me?

(Bank employee starts a credit evaluation and asks questions about the client’s
personal finances).

Question to Ask For Client Bank Profile:

What do you do for a living? How much is your monthly salary? What was your
gross income last year?

Do you have any credit cards? How much debt do you have on your credit card?
Do you own a car? How much is it worth? Do you make monthly payments on it?
How much do you owe?

Do you have any outstanding loans? What are your monthly payments? How
much do you owe?

Do you own a house? What is your house appraised at? Do you have a mortgage?
What is your monthly mortgage payment?

Are you renting? How much is your monthly rent payment?

When a client asks to set up an account, apply for a credit card, take out a
mortgage, or take out a loan, set up a credit profile for your bank.
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Client 1

Client 2

Client 3

Client 4

Name

Profession

Monthly Salary

Last Year’s Income

Credit Cards
Y/N (Type?)

Total Credit Card Debt

Owns Car
Y/N (If Yes, Type?)

Estimated Car Value

Monthly Car Payments

Total Amount Owing on
Car

Previous Loans Y/N

Monthly loan payments

Total Amount
Owing on Loans

Owns House
Y/N

Value of House

Mortgage Payment

Monthly Payment

Renting
Y/N

Monthly rent
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Bank Client Activity Sheet

Conversation Guide
BE=Bank Employee, C=Client

BE: Please have a seat. How can
I help you today?

C: Well, I'm interested in taking
out a mortgage, but I would like
some information first.

BE: I"d be happy to answer any
questions you have. What would
you like to know?

C: Well for starters, what kind of
mortgages do you offer?

BE: We have a variable rate

mortgage and a fixed rate
mortgage.
C: Could you explain the

difference please?

BE: Sure. (Explains Different
Mortgages).

BE: Do you have any questions
regarding what I just told you?
C: No. I'd like to apply for the
fixed rate mortgage.

BE: Ok. I'll need to set up a
bank profile first. So I’ll need to
ask you some questions about

your personal finances? Can you
spell your name for me?

(Bank employee starts a credit
evaluation and asks questions
the
finances).

about client’s  personal

Fill table
employees about their financial products.

out this by asking bank

Bank Accounts

Product 1: Product 2:
Credit Cards

Product 1: Product 2:
Mortgages

Product 1: Product 2:
Business Loans

Product 1: ! Product 2:
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What products did you apply for?

Bank Account:

Why?

Credit Card:

Why?

Mortgage:

Why?

Business Loan:

Why?

Instructions:

Instructions for
Activity Sheet:

Bank Employee

In this role-play, you are a bank
employee. Clients will come and ask
you information about financial
products that your bank offers, such
as loans, credit cards, mortgages, and

First, you will
bank’s

products. Then when the client opens

savings accounts.

explain  your financial
an account or applies for a loan,
mortgage, or credit card, you will

write down their credit profile.

Instructions for Bank Client Activity
Sheet:

In this role-play, you are a bank
client. You have to find out about
various financial products such as
credit cards, mortgages, business
loans and savings accounts. First, you
different

products and then you must choose

must inquire about the
one and create a credit profile for the
bank. The bank employee will ask
you questions about your financial
history. The bank needs to know
about your monthly income and

expenditures.
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Task 11. Read the article about Sweden cash-free society. Do you like the

idea? What kind of payment do you consider the most comfortable for

you?
Welcome to Sweden — the Most Cash-free Society on the Planet
Part1
Active Words and Phrases
1 | armed robbery 030poere nozpadbysanHs
2 | associate professor doyenm
3 | cash-free bezeomiskosuil
4 | concerned 3ayiKasieHull
5 | consumer cnooicusay
6 | cost efficient sumpamoeghekmueHuil
7 | evangelist esaneenicm, nPoOnoGIOHUK,
NPUXUTLHUK
8 | fare niama 3a npoizo
9 | handling cash VIMPUMAHHSL «HA PYKAXY 20Mi6KU
10 | It got to the point Hitiwno 0o moeo
11 | merchant mopzoeeyb
12 | passer-by nepexocuii
13 | portable card readers nopmamueti Kapo-pioepu
14 | portable card readers nopmamusHi Kapopioepu (npucmpoi
0715 3UUMY8anHs Kapmu)
15 | public transport unions npogcninKu 2pomadcvKko2o
MpaHcnopmy
16 | purchase NOKYNKA, npuobamnHsi
17 | reluctant BUMYULEHUL
18 | spate of robberies X6ujist no2padyeams
19 | the black economy MiHbOBA eKOHOMIKA
20 | to be equipped oymu 0braonanum
21 | to carry cash mam unpu codi 20miexy
22 | to come up with npuoymamu
23 | to cut cost cKopomumu eumpamu
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24 | to embrace npuimamu

25 | to spare some change 30epicamu (Mamu npu co6i) OpioHi
PO3BMIHHI 2pouti

26 | to turn out BUXOOUMU, CKAAOANUCS

27 | trolley 8i30K

28 | vendor npooaseyb, mopzoseysb

29 | virtual payment bezeomisKosuUll nIamixie

Electronic payment fans such as Abba’s Bjorn Ulvaeus say Sweden’s
largely cash-free economy has cut costs and cut crime.

Stockholm’s street magazine vendors no longer need to ask if passers-
by can spare some change anymore — they take cards instead. In the most
cashless society on the planet, sellers of Sweden’s answer to the Big Issue
have been equipped with portable card readers to accept virtual payments.
“More and more sellers were telling us that people wanted a copy of the
magazine but weren’t carrying cash,” says Pia Stolt of Situation Stockholm,
the street paper sold by homeless vendors in Sweden’s capital. “It got to the
point where we had to do something, so we worked with Stockholm-
based mobile payments company iZettle and came up with a way to sell the

magazine electronically.

“We didn’t know how it would turn out, or whether people would be
reluctant to give their credit card information to a homeless person,” says Stolt,
“but the results have been great — vendors’ sales are up 59%.” “Swedes are
pretty trusting and we’re used to embracing new technology so this was the
perfect solution,” says Stolt. “The cashless society campaign we’re seeing in
Sweden is definitely a good move as far as we are concerned — it’s
unstoppable.”

The country’s highest-profile cash-free campaigner is Abba’s Bjorn
Ulvaeus. After his son was robbed several years ago, Ulvaeus became an
evangelist for the electronic payment movement, claiming that cash was the
primary cause of crime and that “all activity in the black economy requires
cash”.

The man who composed Money, Money, Money has been living cash-
free for more than a year and says the only thing he misses is “a coin to borrow
a trolley at the supermarket”. Abba the Museum has operated cash-free since

90



opening in May 2013 and Ulvaeus says Sweden “could and should be the first
cashless society in the world”. Four out of five purchases are now made
electronically in Sweden, according to associate professor of industrial
dynamics at Sweden’s Royal Institute of Technology, Niklas Arvidsson — and
going totally cash-free is the next step. “Banks and merchants invested heavily
in card payment systems in the 1990s and these days consumers are used to it,”
says Arvidsson.

While London’s buses went cash-free carlier this year, bus fares
disappeared several years ago in Stockholm after public transport unions
declared that handling cash had become a “work environment problem”. “Bus
drivers were getting attacked for their fares and so Stockholm banned cash on
public transport,” says Arvidsson. “There was also a spate of bank robberies,
so four years ago, the banks began to move away from cash. Now, five of
Sweden’s six big banks — all except Handelsbanken — operate cash free
wherever possible.” The Swedish financial sector has become more cost
efficient and the number of armed robberies has hit a 30-year low, according to
the Swedish Bankers’ Association. “People trust each other, the government

bl

and the banks more in Sweden,” says Arvidsson, “plus we have very little

corruption — so we don’t need to have physical cash in our hands to feel safe.”

Welcome to Sweden — the Most Cash-free Society on the Planet
Part IT

Active Words and Phrases

1 | concern 3aHENOKOEHHS
2 | drive pyuditina cuna
3 | excluded sUIyYeHUll
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4 | flared catsuit 06ms2YIOYUll KOMOIHE30H-KIbOW
5 | flatpack furniture 30ipHi mebi
6 | fleetingly UIBUOKONTUHHO
7 | fraud waxpaiicmeao
8 | 10U (I owe you) bopeosa po3nucka
9 | mild chaos CYYinbHUL JHcax
10 | revelation 8i0Kpumms
11 | shift 3MiHa, 308u2
12 | suffrage 2onoc, gubopue npaso
13 | to accelerate npuckopumu
14 | to blaze the trail O6ymu HO8AMOPOM, NPOKAAOAU
WX
15 | to break down sutimu 3 1a0y
16 | to endure mepnimu
17 | to put the brakes 2anbmyeamu
18 | to resort eoagamucs
19 | to trace KanbKysamu, KOnioeamu
20 | trading mopeiens

The drive to a cashless society is supported by the UN Capital
Development Fund’s Better Than Cash Alliance which aims to accelerate the
shift to electronic payments, funded by the Bill & Melinda Gates Foundation,
MasterCard and Visa among others. But it’s Sweden that is blazing the trail.
“We’re leading the world in cashless trading,” says Bengt Nilervall from the
Swedish Federation of Trade. “It’s safer this way and it saves us money, as
handling money and transporting cash is costly. The Payment Card Industry
[PCI] has taken many security measures to ensure that people are safe and we
have good protection in place, so Swedes feel confident paying electronically.”

There is, however, concern about how well Sweden’s 1.8 million
pensioners — out of a total population of 10m — will adapt. “A lot of elderly
people feel excluded when you need to use cash cards or your mobile phone to
take a bus or use public toilets,” says Johanna Hallén of the Swedish National
Pensioners’ Organisation. “Only 50% of our members use cash-cards
everywhere and 7% never use cash-cards. So we want the government to take
things slowly.” The digital payment revolution is also a challenge for tourists,
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who need pre-paid tickets or a mobile registered in Sweden to catch a bus in
the capital. Many have also endured mild chaos at the one of the country’s first
cashless festivals this summer when the payment system broke down and
people ended up resorting to old-fashioned I0OUs.

“There’s a worry about fraud as well,” says Stockholm based private
security expert Bjorn Ericsson. “With figures from the Swedish National
Council for Crime Prevention showing that fraud has more than doubled in the
last decade.” In light of the NSA revelations, some are uncomfortable about
the idea that big businesses can trace their every electronic footprint. “But
most Swedes do rely on ‘the system’,” says Ericsson, “I seldom hear anybody
talk about Snowden and the circumstances around the [NSA] matter anymore.”
The one thing that may put the brakes on a brave new cash-free world is
Swedes’ sentimentality when it comes to their coins and notes. “A recent
survey I worked on showed that two-thirds of Swedes think carrying cash is a
human right,” says Arvidsson. “We like having our own currency and it fits in
with the identity of being a Swede; we’re even releasing new banknotes in
2015. So people like to |
know their cash is

there, even if they
don’t necessarily use
it.”

Sweden’s other firsts

1661 First bank notes
in Europe introduced.

1718 Women granted right to vote in Age of Liberty [although universal
suffrage doesn’t arrive until 1921]. 1955 Ikea sells first flatpack furniture.
1971 ABBA formed, becoming the first group from a non-English speaking
country to achieve global success (and fleetingly make flared catsuits cool).
2008 Inaugural commercial music streaming service, Spotify, launches.
2014 Sweden awarded first place.at the World Economic Forum’s Global
Information Technology Report for advances in digital technology and ranked
first for sustainability in the Global Green Economy Index.
(The Guardian)
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Task 12. Scan the article to find the information about:

1) portable card readers for homeless vendors;

2) electronical payments instead of physical money;

3) the primary cause of crime (according to Bjorn Ulvaeus);
4) ‘atrolley issue’;

5) percentage of purchases made electronically in Sweden;
6) “a work environment problem”;

7) Sweden people ‘trust’...’;

8) problems of aged people.

Task 13. Check through the article above and mark the sentences
T (true) or F (false). Change any false sentences to make them true.

1. Virtual payments in Sweden are available for homeless people. TIF

2. Sweden people aren't afraid of sharing their credit card information
with street vendors. TIF

3. Sweden society members don't trust the government policy. TIF

4. Abba the Museum has operated cash-free since opening in May 1990s.

T/IF
5. A quarter of purchases are made electronically in Sweden. TIF
6. Drivers don’t want to keep cash because of crime activity. TIF
7. PCI's goal is to keep expenses law while investing money. TIF

8. The non-cash payments attract lots of tourists because of their comfort.
T/IF

9. Swedish people still want to have currency over the pocket. TIF
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Task 14. Give the English equivalents for the following units:

1. TIpuXWIBHUKYN €NEeKTPOHHUX IUIATEXKIB; 00JaTHAHUA MOPTATHBHUM
KapJ-piiepoM; mpuiiMaTd BipTyajbHI IUIaTeXi; MaTH TPH coOl TOTIBKY;
nponaxi 3pocin Ha 30%; DOTH, TOKH MU B IIbOMY 3alliKaBJICHI; IEPEXOIUTH Ha
€JIEKTPOHHI IUIaTeXi; )HUTH 0€3 TOTIBKH YIPOIOBXK POKY; YOTHUPHU 3 II'SITHOX
MOKYIIOK 3MIMCHIOIOTBCS B IHTEPHETI; CHOTOMHIINIHI MOKYII 3BHUKIH [0
CJIGKTPOHHUX  PO3pPaxXyHKIB; 3a00POHUTH BHKOPHCTAaHHS TOTIBKH B
TPOMAaJICBKOMY TPAHCIIOPTi; Hija XBHIIA HOrpadyBaHb OaHKIB; yci OaHKH, 3a
BHUKJIIOUEHHSM. .., 3IIHCHIOIOTh CBOIO [iSIBHICTH O€3rOTiBKOBO; KIiJIBKICTh
morpadyBaHb BIEpIIE CTaja HAHIKIOO 32 30 pOKiB.

2. Byt HOBaTOpOM Yy Iiii ramysi; 1e 30epexe Bailil Tpolili; OCKIIbKH
TPaHCIIOPTYBaHHS TOTIBKH OOXOAWTHCA JOpOro; OJHAK € I000IOBaHHA
IIOZ0...; CKOPUCTATUCS KapTKOK ab0 MOOUILHUM JOJaTKOM, a0 CicTH B
aBToOyC; BHIAIKW IIaxpaiicTBa 30UThIIMINCS BABIYi 3a octaHHI 10 pOKiB;
MOXIIUBICTh BIJICTEXKYBaTH KOXEH “‘€IEeKTPOHHUH KPOK” TMOKYIIIB; JIHIIE
€IMHA pid MOXKE MPUTAITBMYBAaTH IIBHAKICHUA pyX IO EJIEeKTPOHHOTO
CYCHIJILCTBA; 1I€ BIIUCYETHCS B HAIlIE YSBICHHS TPO ceOe SIK PO CIPaBXHBOTO
IIBe/1a; BUITYCKaTH HOB1 OAaHKHOTH.

Task 15. Translate the following into English:

1. Temep, KoAM BU 3yCTpidaeTe BYIUYHOTO MPOMABI XKYypHATIB y
CTOoKrosipMi, BaM He MOTPIOHO MIKIYBAaTHCS, YU € Y Bac KUIIEHHKOBI I'POII.
3aMicTh IILOTO BBIWIMBI XJIOMEIs ab0 MiBYMHA 3alPOMOHYIOTh BaM CIUIATUTH
3a CBKMI BUIYCK KapTKOrO. HaBiTh SKIIO BM iHO3eMellb, HE Tpeba OosATHCS
JaBaTH ii IO PYK MpomaBIsi-Oe3xaThKa, OCKUIBKH, 3a CTaTUCTHKOW, 90%
IIBEIB JOBIPSIOTH BYJTMYHUM IIPOAABISIM, JEpXKaBHIHM BIaail i mouimii.

2. 3a croBaMH BHJABI[iB, KOJU IPAKTHKA EIEKTPOHHHUX PO3PAXYHKIB
TUTBKU-HO TounHanacs y IlIBernii, HIXTO He 3HaB, K BOHO Oyne. AJe mpomaxi
3pociu npuHaiMHI Ha 40 BIACOTKIB yKe BIPOIOBXK MEPIINX JBOX POKiB, TOMY
IO PO3pPaxOBYBaTHCS KapTKOK abo 3a JOMOMOIOK MOOLIBHHX JIOJATKIB
MOCIINIAI0OYUM Ha pPOoOOTy ImBemaM 3HAYHO MPOCTimie, HiK BHUTpadaTH
JIOPOTOLIIHHMH Yac Ha MOIIYyKH “pO3MiHHOT MOHETH .
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3. MMicnst ToroO, SIK MOTO CHWHA MOTPa0yBajH, i BiH JIeAb HE 3aTHHYB, S
CTaB MPHUXMILHAKOM 1 TaKMM OOl “TIPOIIOBITHUKOM” €JIEKTPOHHUX IUIATEXKIB.
Ha Mo nymKy, yTpUMaHHS TOTiBKH — TOJIOBHA INpPUYHHA KPHMiHAIBHHX
3JI0YMHIB, JI0 TOTO X ONepalil Ha TIHbOBOMY
PHHKY JyXKe BaXXKO 3HiHCHIOBaTH 3a
BIZICYyTHOCTI NamnepoBUX OaHKHOT. S myxe
MHUIIAIOCS THM, [IO JKHBY B MEPIIOMY Y CBiTi
0e3roTiBKOBOMY CYyCIIBCTBI, a OaHKH U
(hiHAHCOBI CTPYKTYpH BKIAQNalOTh OaraTo
rpolied, abu yepe3 mapy pOKiB IOBHICTIO
MepedTH Ha BUKITFOYHO IIIQPOBI IDIATEKI.

4. Be3roTiBKOBI PO3paxyHKH € JyXKe
BUTIMHUM BHUAOM OaHKIBCBKHX OIEpaIliii, OCKUIBKH yTpUMaHHA W
TPaHCIIOPTYBaHHsI FOTIBKK MOTPeOye 0arato 10aTKOBUX KOIITIB. M 1HIINM,
JIOMM HACTUTBKH 3BHKIU JIO I[OTO, IO IMOYYBAIOTHCSA OLIbII BIIEBHEHO,
CIIJIAYYIO4YH OH-JIaliH.

5. 51 He MATPUMYIO MOBAJbHE 3aXOIUICHHS HMU(PPOBUMH ILIATEIKAMHU,
OCKUJIBKH JIITHI JIFOIM MOXKYTh MOYYBATHCS 11032 YBarow HaIIOTO CYCIIIbCTBA,
SIKIIIO HE 3HAIOTh, SIK CKOPUCTATUCS EJICKTPOHHUMH JoJaTkaMu. BoHH, SK 10
peui it iHO3eMHI TypUCTH, HaBiTh HE 3MOXYTh CICTH B aBTOOYC 1 mpoixaTtucs
HeHTpoM Micta. Hexait s ceHTHMMeHTanbHa JIOJUHA, MPOTE BBAXKAIO, LIO IIe
Hale IpaBo MaTu NpH coli TOTIBKY, adW CIUIATHTH 3a Bi30K Y CyHepMapKeTi
ab0 TpOoCTO 3HATH, IO B TBOIM KHIIEHI € MeKiTbKa MOHETOK 4YM OaHKHOT, 3
SIKMX Ha TeOe TUBUTHCS yeMixHeHa Actpin JIiHArpeH.

Task 16. Fill in the gaps with correct prepositions.

To be equipped  smth; a copy  the book; it is sold
vendors; to come up _ a way; to give the cards _ vendors; the
primary cause _ crimes; to borrow a trolley ~ the supermarket; the
first cashless society ~ the world; four ~~ five purchases; to
invest  business; to be attacked  cash; to ban cash _ public
transport; a spate _ bank robberies; to move _ from cash; a number

armed robberies; according ~ the Bankers’ Association; to have
cash  smbd’s hands.
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Task 17. Complete each of the following expressions with one of the words
from the box:

Discounts costs bargains ticket saving money

a the chance to make a considerable

b food which is excellent value for

c restaurants which offer special

d the price of a monthly season

e the place to pick up some good

f a simple way to cut

Task 18. Use the word given in capitals to develop a word that fits in the
gap.

Money buys happiness
A recent study carried out by 1 (RESEARCH) at the
University of Warwick claims to show 2 (CONCLUDE) that

money can buy you happiness. There has always been an 3
(ASSUME) that the more money you have, the happier you are, but until now

it has been 4 (SURPRISE) difficult to prove.

The study, which is based on the 5 (RESPOND) of
9,000 families in the 1990s, looked at the effects of 6 (WIND) -
such as a lottery win or the receipt of an 7 (INHERIT) - on
people’s 8 (BE).

It found that receiving just £ 1,000 is 9 (SUFFICE) to
change the average person's 10 (LOOK) on life, though it
would take at least£ 1 million to jump from being very unhappy and
11 (SATISFY) to being very happy and contented. And of
course, a 12 (MILLION) would require 13
(CONSIDER) more to make the same leap. However it seems that happiness
14 (GAIN) from money does not last and the 15

(PLEASE) wears off as you get used to it. Professor Andrew Oswald, who led
the research, also points out that money is not the only source of
16 (CONTENT), and other factors, such as strong
17 (MARRY), play an important role.
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UNIT 5
THE POWER OF FAMOUS NAMES

A brand definition:
The term brand refers to a business
and marketing concept that helps people identify
a particular company, product, or individual

(Investopedia)

Task 1. Read the article about power of brand names.

Brands Power: whether Cheap or Expensive, But the Best at

Convincing Us We Can’t Live without Them

Active Words and Phrases

1 | affluent b6acamuti

2 | bling wux

3 chairman npeocmagHuK

4 | contention KOHKYpeHyis, bopomvba

5 | essence cymo

6 | fortune cmamox

7 humdrum HYOHUU, OOHOMUNHULU

8 | lustre onuck

9 mainstream OCHOBHUUL

10 | over rivals HAao CynepHuKamu

11 | rappers penepu

12 | recession cnao, kpusda

13 | retailer npodaseysb

14 | revenues 0oxo0u

15 | reversal 360pOMHIL npoyec, pezpec
16 | to be thrilled oymu y 3axeami

17 | to be worth a mint 0dopoeo Kowimysamu

18 | to defy ieHopyéamu, KUHYmMu GUKIUK




19 | to scramble Kapabkamucs

20 | to show-off Kpacygeamucs nepeo KUMOCb,
BUXBATISIMUCSL

21 | to underestimate Hedooyinoeamu

22 | turbulent history bypxausa icmopis

23 | virility MYHCHICB

24 | whiff apomam, 3anax

The names are instantly recognized[land worth a mint, writes Jonathan
Owen, as Peter York sorts the hip from the humdrum

We buy them in the hope that they will add lustre to our lives. Cool
brands may not necessarily be the best that money can buy but they are the
best at convincing us we can’t live without them. This week, the most
successful brands in Britain will celebrate their power to persuade with the
announcement of the 2011 CoolBrands top 20.

Among the names in contention are YouTube, Tate Modern and
“heritage” car marques such as Ferrari, Aston Martin and Maserati. Brands that
failed to make the cut last year but have scrambled into the latest top 20
include Nike, Rolex, PlayStation and the underwear retailer Agent
Provocateur. They are among a shortlist of 500 selected for consideration by
the judges, with the whole operation [Jecognize by Superbrands UK, a
marketing research firm.

The importance of a strong brand name should never be
underestimated. The electronics giant Apple this year became America’s most
valuable company. Over the past four years, its global revenues have grown
from £16.2bn to £27.7bn. Nike, another internationally [Irecognized brand,
saw an annual rise in its global revenues of 18 per cent, to £3.9bn, in the first
quarter of this year.

More to the point, famous names such as Apple and Nike have been
able to defy gravity while the fortunes of many other companies have suffered
a reversal in the recession.

Stephen Cheliotis, chairman of the CoolBrands expert council, says:
“Cool is clearly not here today, gone tomorrow, as some might assume, but
about lasting the distance and maintaining one’s edge over rivals.”
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The organisers of CoolBrands claim none of the names on its shortlist
has applied or paid to be included. The appointed arbiters of “cool” include
designers Ben de Lisi and Kelly Hoppen, model and TV presenter Lisa
Snowdon and rave DJ Rob da Bank.

But Peter York, The Independent on Sunday’s cultural commentator,
remains unimpressed. “There’s something innately hilarious and somewhat
compromised about these brand rankings,” he says. “You’re crossing your legs
at the discomfort of it.”

Here, York casts a critical eye over the would-be cool rulers.

Rolex

A fine brand, but it’s not remotely cool. It’s the Swiss watch that people
choose automatically to show they’ve got a little bit of money, and it’s sold
from here to kingdom
come. Anybody who
wanted to make a cool
statement wouldn’t have a
Rolex because the essence
of cool is not to have the
first obvious thing you

buy when you become
well off.

Alexander McQueen

He’s on the list, but he isn’t here to appreciate it. It’s a great irony that
the brand’s biggest mainstream triumph happened after his death, with Kate
Middleton’s wedding dress. So, you have a turbulent history, a sad life... and
then, great commercial success. A royal wedding
is very different from one of McQueen’s Nineties
shows.

Bang & Olufsen

It’s a business that makes technology
workable, attractive and luxurious. Bang &
Olufsen does not invent new technologies, but it
applies them brilliantly to the requirements of
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affluent, middle-aged people. I’d be thrilled if a whole lot of Bang & Olufsen
stuff for the house was delivered, but I wouldn’t regard it as making me in any
way cool.

Tate Modern

In terms of making contemporary art accessible to lots of people and
making it fun, this has to be good. But it’s not a funny, funky little gallery; it’s
what everybody takes their kids to. So it’s admirable, but you wouldn’t call a
great big institution like that cool in that way, would you? I don’t think it
would want to be called cool.

Apple

The point about Apple isn’t whether it’s cool. It’s much more important
that things work well and are easy to operate. It’s sometimes said that the
iPhone and iPad are uncool, unspecial, middle aged — and that is because there
is nothing mysterious about them.

Nike

It’s got very good cool hunters (to use a Nineties term), brilliant
designers and so on, but basically, the whole business of sports-derived
clothing for unsporty, overweight people is horrible. What’s cool about Nike is
that it’s got brilliant designers, brilliant marketing, but the net effect is just

awful.
YouTube

YouTube is newer than most of the
brands here and it is mass, mass, mass:
everybody’s doing YouTube so it’s neither

cool nor uncool. It’s a fantastic new medium

YO UTUhe and I’'m looking at everything on it from

comical cats to medical horrors, all the time.
Great stuff, but it’s global and it would have
been fantastically new and cool when it started.

Ferrari

What’s remotely cool about a Ferrari? It’s a very expensive car for
show-off, middle-aged men, and it’s no coincidence that the model we know
best is called the Testarossa. It is a major virility statement and how can that be
cool? It’s also enormously expensive and that, I think, is the antithesis of any
idea of cool.
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Dom Pérignon

How can Dom Pérignon be cool? I suppose because it’s drunk by
rappers. Deeply embarrassing I would have said. I think the idea of hyper-
priced champagnes is essentially uncool. It may have thought at first that it
was good to be the choice of rappers, but I think at the end of the day it’s
embarrassing because bling is embarrassing.

Agent Provocateur

Agent Provocateur has the whiff of great old rebellions because it was a
bit saucy and so on, faintly porny and faintly Soho seedy, and all that stuff. But
it’s as safe as houses now, and it’s a very big brand. It’s what people give their
wives. Some nice designs, a bit of British fun... but not new and not in that
sense cool.

(The Independent)

Task 2. Find the names from the text to complete the sentences below.

a) is 2011's top 20.

b) is an America’s most valuable company.

c) is a chairman of the CoolBrands expert council.

d) is The Independent on Sunday’s cultural commentator.

e) does not invent new technologies, but great for affluent, middle-
aged people.

f) it’s what everybody takes their kids to.

g) their things work well and are easy to operate.

h) 1s newer than most of the brands here and it is mass, mass, mass.
1) has the whiff of great old rebellions because it was a bit saucy.

Task 3. Translate the following phrases into English:

BypxnmuBa icropis, HeOOOLIHEHa KOMIIaHis, 3BOPOTHIA Tporec,
OIHOTHUIIHHUNA TOBAp, ONMCK POCKOII, OaraTi KI€HTH, KOPCTKa KOHKYpPEHIIis,
KHHYTH BHKJIHMK, KapaOKaTHcs Bropy, craja poOOTH KOMMaHii, MOYyBaTh
mepeBary HajJ CylnepHHKaMu, OyTH Yy 3axBaTi, HEIOOLIHEHWH JH3aifHep,
NIPE/ICTaBHUK KOMIaHii, NIMK, MOJHHUH apoMar.
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Task 4. Answer the following questions according to the article:

1. What is the brand’s purpose?

2. What should brands care about when it comes to social influence?

3. The myths about mentioned brands are: ......... .

4. How to use social media channel to capture the attention of existing and new
customers?

5. Besides phones and computers, what gadget can't you live without?

6. Is it important for device to be easy operated?

7. Who is a target customer of luxury brands?

8. Where does Ferrari find its inspiration?

9. What do you think about designer's role in the brand power development?

Task 5. Translate the following into English:

1. V cyuyacHOMy CBITH He TpeOa HEIOOIIHIOBATH CHIIy W BILIHB
BimoMux OpeHmIiB. Bac 3a3uBaroTh 10 MaraswHiB YHIKaIbHAM IH3AHHOM,
crpo0Oor0 BHPI3HUTHCA 13 KOJIa OTOYYIOYHMX Bac Jojci. MonHi OpeHau
BIAIOTHCA 10 PI3HOMAHITHHX TPIOKIB, 00 MOMyIsSpHU3yBaTH CBi TOBap i
BUIIEPEIUTH KOHKYPEHTIB. SIK BiIOMO, CBIT MOAM — HaJA3BHYalfHO >KOPCTOKHH
cBiT. By oBHHHI cigyBaTH BCIM MOAHHMM TEHACHIISAM i OyTH B TpeHmi 24\7.
Bnanuii MapkeTHHT 1 Ty4dHi CBITOBI iMeHa OpeHAIB poOJIATH IX HaJ3BUYANHHO
MOMYJIIPHUMH HE TUTBKH Cepell «30JI0TOI MOJIOAi», MpoTe H cepen Ioei
CTapIIOro BiKy.

2. TIpoTsTOM OCTaHHIX POKIB JIOOM HAI3BHUYAHO BTOMIIINCS Bif
HYJHUX, OJHOTHITHUX pedei. | HaBiTh SKIIO TOW YM iHIIMHA OpeHJ KOIITYye
JIOCUTH JOPOTO0, IPOIaBeIh 3pOOUTH Bce HEOOXinHe, abK 3MyCUTH Bac KyIUTH
nei Toap. ToMy He ciij| irHOpyBaTH W HEIOOLIHIOBATH TPIOKW MapKETHHTY,
SIKi IITOBXAIOTh KOMIIaHIi 3HAXOAUTH HOBI MiAXOIH BIUTUBY Ha IMOKYTILIB, aJKe
KOHKYpEHIIisl MK IMEHUTHMHU OpeH/IaMH € JJOCHTh KOPCTKOIO.

3.1le pmeximbKa MOECATWIITE TOMY [JesAKi IMEHHTI [Iu3aiiHepH
3a3HaBalM 30MTKIB 1 MPOWIIIM 4epe3 Kpu3y H perpec, BUTpadanu OaraTo
3yCHIIb, 01 TUTBKH MaTH MOXKIIMBICTE KapaOKaTHCS Bropy ¥ 3apoOUTH CTAaTKH.
Icropist Moy 3a3Hana Garato OypXJMBHX TOAIN NPOTSATOM CBOT'O PO3BHTKY.
3aMOXXHI KJITI€HTH MOTJIM BUKOPHUCTOBYBAaTH CBOi OpeHIOBI pedui, abu

103



BUXBAJSITUCA Tepel JApy3sMH. Tsra [0 MIMKy BigOWiacs He TINBKH Ha
PO3KIITHOMY OJs131, @ TaKOX 1 Ha apoMatax. [lomynsipHi 3anmaxu BiAirpaBaiu
BaXXITUBY POJIb y COMiaNbHIN i€papxil JOICH.

4. Yu Moxere BU YSBUTH cOO01 XHUTTS 0€3 MOJHHUX MapKETHHTOBHX
TPIOKiB, MOJHOI KOHKYpPEHIIii, OOpOTHOM BENUKHWX KOMIAHIiH 3a crpoly
3apo0uTH cTaTku? Y CydacHOMY CBITI IIe 3Ma€ThCsI HEMOXIUBUM. | MOBa iiae
HE TUTBKH TIPO ONAT UM apOMAaTH, a TaKOX MPO PI3HOMAHITHI EIeKTPOHHI
rajpketd. lle € HaJa3BUUYAHO aKTyaJbHOIO TEMOIO CBHOTOJICHHS, aipKe JIIOAU
TOTOBI Ha BCE TLIBKU 3aJIsl TOTO, a0M MaTH HOBOMOIHHUI Tene(oH, IIaHIeT
a00 HOYTOYK.

5. CyvacHi aBTOMOO1JIi TAaKOX CTaJH aKTyaJIbHOIO TEMOIO CHOTOIEHHS.
3BiIycIb JIYHAIOTh 3AKJIWKH TIPO BHUKOPHCTaHHS OUIBII EKOJOTIYHUX
TPAHCHOPTHUX 3aCO0IB Yepe3 OTPYEHHS HABKOJHMIIHBOTO cepenoBuma. Jlroaei
MiIIITOBXYIOTh KYIyBaTW JOPOXKYI W CydacHim aBTOMOOLNI, 3aMaHIOIOTh
SCKpaBUMH pekiaaMamu. OTxe, KOHKYPEHIs 1 OaxxaHHsS 3apo0iTKy BEIHKHX
CTaTKiB — 1€ OCHOBHI JIBUT'YHH IIPOTPECY CyYacHOI'O CBITY.

Task 6. Look through the Internet to find out more detailed information

about those brands and complete this table together with your partner,
then share what you wrote.

Company Things Things
to admire not to admire

Apple

Nike

Rolex

Alexander McQueen

Ferrari

Dom Pérignon
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Task 7. Guess the brands behind these famous taglines and slogans. How
do these phrases change the way you think about each company?

1) THE HAPPIEST PLACE ON EARTH.

2) BETCHA CAN'T EAT JUST ONE.

3) SMELL LIKE A MAN, MAN.

4) THAT’S WHAT I LIKE.

5) A PASSION FOR THE ROAD.

6) THE BEST A MAN CAN GET.

7) LET YOUR FINGERS DO THE WALKING.
8) JUST DO IT.

9) SHARE MOMENTS. SHARE LIFE.

10) THERE ARE SOME THINGS MONEY CAN'T BUY. FOR
EVERYTHING ELSE THERE'S ...

Task 8. Name the brands.

N £ 2@ au

2 e

Task 9. What type of advertising would you use to advertise the set of
goods from the Task 1? Why? Try to argue advantages and disadvantages
of every position.

a) on-line adverts (linked to what website?)

b) Instagram
¢) Facebook
d) newspapers (which ones?)
e) leaflet distribution (where?)
f) public transport (what type?)
g) billboards (where?)
h) mailing (to whom?)
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UNIT 6

SHOPPING ADDICTED

Shopping Adiction definition:
Shopping addiction (also known
as compulsive buying disorder)
is described as the compulsion to
spend money, regardless
of need or financial means.
(Investopedia)

Task 1. Read the following interviews with women. How much importance
do you attach to the type of clothes you wear? Do you buy a lot of
expensive clothes?

Tired of Shopping

Active Words and Phrases

1 a pile of clothes eopa ooszy

2 charity bnazooitnicmo

3 cushion nooywka

4 embarrassed 30enmesicenul

5 excessive consumption HaoOMipHe CHOMCUBAHHS
6 handed on nepeoaHuii

7 must-have item wock 0006 ’13K06¢

8 patching BUNPABTIAHHS, PEMOHM
9 shopping sprees npoyec wioninzy

10 | sweatshop MaticmepHs, amenve
11 | tiresome HYOHULL, 8MOMAIIOUULL
12 | to detest HeHasuoimu

13 | to swap o0OMiHIO8aMU




When [ was a banker I
would often go on huge shopping
sprees all over London. But when
1 moved to Tokyo five years ago I
began to think differently about
clothes, especially after I gave up
my job and started working for a
charity. I came back to London a
lot and, at first, I was still shopping

and spending like a banker. One
weekend I bought tons of clothes on the high street and took them all back to
Sydney. I was in the middle of showing my boyfriend what I have done. I'd
bought when I realized that I didn't actually need any of them. At that point I
decided to stop shopping. The fact that I was living in a country where all of
the clothes are recycled and handed on to other people made me reconsider
what 1 was doing. Now I wait until things are falling apart before 1 buy
something new. I recently had a huge clear out and took heaps of clothes to
charity shops, but 1 still have enough to fill three wardrobes, including some
items that have never been worn. I feel incredibly relieved to have got away
from that feeling that what you buy will change your life. I simply don't feel
the pull of boutiques any more.

B. Lucy
I'm a voracious clothes shopper — but almost exclusively in charity shops.
If I'm tired of something, I never throw it away. My friends and I have swap
parties, when we throw bags of
[ clothes into the middle of the floor
and exchange things. 1 grew up
this way; when 1 was little,
frugality was a way of life, and my
mother made all my clothes. I'd
rather make something out of stuff

that has been thrown away;

whether it's a cushion from a dress
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or a dress from some cushions, or a costume to wear when I'm on stage. A lot
of my clothes and costumes come from the charity shop, Oxfam. I try not to
buy anything which is, or might have been, sourced from sweatshops, or from
any company that I feel doesn't yet have an ethically sound code of practice.

C. Karen

I buy most of my clothes
secondhand — it's a good way round the
issue of excessive consumption and it
saves money and resources. Knowing how
to sew helps; it's invaluable in patching
otherwise good things up, or sewing a
fabric flower over a hole.

I buy only the odd new thing -
socks, for instance, although I even try to
buy those when they've been reduced in

price. I'm aware that most people are not
like me. It's partly due to time, which many people don't have (or think they
don't have), but people are often lazy and are embarrassed to try.

People are being exploited because they are led to believe that they
need new things all the time. There's a lot more now about 'must-have' items.
I've seen people driven to debt by their need for the latest Fendi bag, and I've
been to parties where, if you don't have the right shoes, people won't talk to
you. I got round that by wearing lots of vintage clothes and seeming terribly
creative, which confused them.

D. $grreh

I hate shopping because I hate
looking at clothes. Even if there's
something 1 need to buy, I detest it.
[ find it a waste of time and energy;
there are so many other things that
I could be doing. I can't even remember
when I last bought something, or what it

was. It's not really about ethics, although
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I do think that there is too much importance placed on clothes and appearance.
I don't feel strongly enough to object politically, it's simply that I don't
consider it very important.

For lots of people I think that the clothes aren't even the point — it's
more about the act of shopping. It's heavily linked to the fact that many people
like being the centre of attention, and they like wearing something that attracts
attention. It makes them feel as if they have a strong identity or image. I've had
to buy suits for work, which is tiresome, but at least it makes the decision for
me about what to buy. Recently, a pile of my clothes got chucked out because
my husband thought they were rubbish. I was upset, but not because there was
anything there that held any significance for me — I was just annoyed that it
meant I'd have to go shopping all over again.

Task 2. Answer the following questions (put A, B, C or D) by choosing
right options from the women's monologues. Some of the choices may be

required more than once

Which woman ...

1) mentions the usefulness of a skill she has? A/B/C/D
2) replaces clothes only when they are in very bad condition? A/B/C/D
3) has always been careful with money? A/B/C/D
4) mentions her work as a performer? A/B/C/D
5) had several clothes thrown away? A/B/C/D
6) used to spend money extravagantly on clothes? A/B/C/D
7) mentions the dangers of following fashion? A/B/C/D
8) criticizes people's motives for buying clothes? A/B/C/D
9) is concerned about the origin of the clothes she buys? A/B/C/D
10) mentions needing to wear particular clothes to be

accepted socially? A/B/C/D
11) states that her way of doing things is different to the norm? A/B/C/D
12) does not have firm enough beliefs to take positive action

over an issue? A/B/C/D

13) remarks that she no longer feels the urge to go into

clothes shops? A/B/C/D

14) buys a lot of clothes? A/B/C/D
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Task 3. Ask your groupmates how they understand the message of saying
«What you buy will change your life».

Task 4. Complete the text using prepositions of time.

I came to London about six

months ago. I started my job as a wine
buyer at Marks & Spencer (1)
February. To be exact, [ started
2) February 14", Before
coming here, I worked at a winery in
South  Africa and before that,
3) 2004, Iwas in New York
State working as an au pair.

hopping

s cheaper

. thana
"Psychiatrist!

No matter where I am in the world, 1 always phone my parents

4) the weekend. I try to call them (5) Sundays
(6) 8 o'clock (7) the evening. The other  thing I try to
do is go home for Christmas. I do like to spend time (8) Christmas
with my family. If you ever get the chance, you really should go to Germany
) December. The German Christmas markets are the best in the
world.

Task 5. Tell your partner about your shopping experience. Are you a fan
of in-store shopping or prefer to spend your money online? Agree or
disagree with the following statements:

1. T always say shopping is
(R FEVEEET]  cheaper  than  a  psychiatrist.
SR eeEd  Tammy Faye Bakker.

UELER ST BTG ® 2. [ haven't reported my missing
credit card to the police because

whoever stole it is spending less
than my wife. Ilie Nastase.

3. The only reason a great many
American families don't own an
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elephant is that they have never been offered an elephant for a dollar down and
easy weekly payments. Mad Magazine.
4. We used to build civilizations. Now we build shopping malls. Bill Bryson.

Task 6. Situations for role-play.

You are the cashier at Jake’s Dry

As a regular customer of Jake’s Dry Cleaning.

Cleaning, you are dismayed to find that | Your boss, Jake, is on vacation.
Jake’s has torn your best suit. You You have strict instructions not to
decide to get financial compensation get involved in  customer

from Jake so that you can buy a new suit | complaints while Jake is away.
for your job interview tomorrow.

Task 7. Open-ended story.

You are going to participate in developing an open-ended story line.
The story line begins with: “It was the hotel of their dreams...”. Each student
will add 2-3 lines to the story until the story is complete. Be creative.

Task 8. Adjustment letters are responses to written complaints. The
purpose of such letters is to acknowledge the complaint. Choose the tips
typically used when writing an adjustment letter.

1. Use the announcement to promote your business.

2. Reference the date of the original complaint letter.

3. The letter should review the facts of the case and offer an apology
for any inconvenience.

4. Include lots of information and advertisement about your company's
constant success so that you don’t have to record what action will be taken.

5. When there is no truth to the complaint, courteously explain the reasons as
clearly as possible.
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6. Invite the complainer and his/her family to your birthday party in order to
resolve the conflict.

7. Add a description of your company's charity, its causes, actions, and
accomplishments for the year.

8. When the customer’s request is denied, offer some compensation
or advice.

9. Take a positive approach to the letter to counter any negative feelings
of the reader.

10. The solution is more
important than the reasons
why something
occurred.

11. Use a positive tone as
much as negative when
making out your case.
12. Cordially conclude the
letter and express

confidence that you and
the reader can continue doing business.

Task 9. Fill in the gaps with appropriate words from the box below.

crediting return discount value failed

dispose of replacement shipment charge package

Snack Makers, Inc.
1234 West Main Street
Los Angeles, CA 90036
April 20, 2015

Mr. Carl Luntz
Store Manager
Luntz Grocery
2411 Third Avenue
Atlanta, GA 30134
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Dear Mr. Luntz,

I would like to apologize for the damaged ' of Humus Chips. At
Snack Makers, we always try to 2 our product as securely as possible,
but it appears this time we * .

We have shipped a * case of Humus Chips today at no °

You should receive them within two days. There’s no need to °
the damaged product. You may ’ the crushed chips anyway you wish.
Being a new company with a new product, we want you to know that we
8 your business and will do everything we can to make sure this
doesn’t happen again.

9

In addition, I am your account for $155 to reflect a 20%

10

off your original order.
I hope you will accept my apologies and will continue to do business
with Snack Makers.
Sincerely,
Morton ﬁojuf
Morton Boyd
President
Snack Makers, Inc.

Task 10. Read the article about shopping. List some irritating items you
don’t like about your purchase experience. How to explain the meaning of
the saying «When it comes to shopping, a customer wants to shop on his /
her own time and on his / her own terms»?

Building a Better Shopping Experience

Active Words and Phrases

1 barcodes WmMpux-Koou

2 endurance training BUCHAICYIOUE MPEHYBANHS
3 handful HegenuKa KIIbKiCmy

4 in the same vein y momy i 0yci

5 precisely YimKo, MmoyHo

6 purchase NOKYNKA
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7 receipt YeK, KeUMAaHYyis npo cnaamy
sales clerk npooaseyw

9 seamless niasHull, besnepepenutl

19 | to blend 3miuysamu, 61usamu

11 | to eliminate JKsIdysamu

12 | to glean 3oupamu

13 | to meet the ends 300060 lbHUMU nOmMpebu

14 | to validate niomeepodicysamu

15 | wide selection wupoxutl 8uoip

Building right time for retailers to bring the online and in-store
shopping experiences together.

In preparation for the half-marathon that she intends to run in Toronto
next year, Kerry is looking for a new pair of running shoes for endurance
training. She researched various models online and is ready to pick up the
footwear she has chosen at the local store that offers the best price.

As an experienced runner, Kerry knows precisely what features she
wants in a running shoe, and after thorough research, she has landed on the
Saucony Powergrid Triumph 10. And although she would never admit this to
her running buddies, as a bright-shoe kind of gal, she is pleased with the shoe’s
cheerful, two-toned color scheme. However, despite her certainty that she
found the perfect shoe for her, she also knows that trying them on is critical to
ensure that they suit her running needs.

When she arrives at the .
store, Kerry quickly spots the
shoe she is looking for and asks
a sales clerk for a pair of size 8.
The sales clerk immediately
starts explaining how different
types of training have different
demands on our bodies,
information that Kerry already
knows. ~ Without  noticing

Kerry’s growing impatience,
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the sales clerk asks her about her running history, goals, past injuries, the type
of training she does and what other types of shoes she already uses. At this
point, Kerry starts to regret coming to the store and thinks she should have
ordered the shoes online.

Like an increasing number of consumers who are empowered with
information that they have gleaned from online sources, Kerry’s visit to the
store is less about shopping and
more about validating the choice
she has already made before she e
even enters the door. Her C )
expectations for an in-store mme
purchase experience are high: She rce
is looking for the same ease and
timely service in physical stores
that she gets from shopping

online. Basically, she wants to
shop on her own time and on her own terms.

Shoppers like Kerry appreciate the wider selection and the abundance
of information she can gather online about the products she’s considering for
purchase, but she still relishes the in-store experience because she needs to
touch, see and try on the product in ways that she can't do online.

Unfortunately, most retailers are still unable to meet the needs of their
consumers by creating a shopping experience where online and offline
intersect.

From Clicks to Bricks — and Back Again
A handful of retailers have tried and succeeded in achieving a smooth

transition from online to in-store shopping by offering customers a seamless,
omni-channel experience. Companies such as Apple have managed to blend
the ease and convenience of online electronic payment with the reassuring
comfort of in-store shopping by eliminating the cash register in their stores and
having salespeople handle the sales transaction on smartphones before sending
customer receipts via email.

iPhone owners can even complete the sales process themselves using
the Apple Store app on their own devices. Customers only need to scan the
barcodes of the products they wish to buy with their iPhone’s camera and pay
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for the purchases in-store through the EasyPay option in the Apple Store app —
no sales clerk required.

Another option available to iPhone owners is the ability to select and
buy the items online before heading to their local Apple Store to pick them up.

By understanding the changing needs and expectations of shoppers,
Apple stores have adopted a differentiated checkout experience that blends the
best of in-store with the best of
online.

Walmart, the world’s largest
retailer, is moving in the same
direction by testing a “Scan & Go”
app that lets customers scan their
items as they shop. The retail giant is
already giving its customers the
option to buy products online and

pick them up in-store or buy online g It
and return in-store. In doing so, Walmart is trying to stay ahead of other stores
where self-checkout areas that enable customers to scan and bag their own
merchandise have become commonplace.

In the same vein, a variety of mid-sized chains such as J.C. Penney,
Urban Outfitters and Anthropologie are either currently planning or have
already equipped their stores with mobile devices — iPhone, iPad or iPod
Touch — to allow for credit or debit card purchases in-store.

While it may seem like such enhancements to the in-store customer
experience is the exclusive privilege of big companies, emerging technology
solutions such as LightSpeed are making it easier for smaller retailers to offer
more unified shopping solutions. Thousands of small to mid-sized stores in the
world have adopted the LightSpeed platform to sell everything from clothing
to cameras, to musical instruments and, yes, even running shoes.

The Montreal-based LightSpeed offers retailers a complete omni-
channel solution to seamlessly integrate e-commerce functions and in-store
operations at an affordable price. As with Apple’s EasyPay option, shoppers
can use the LightSpeed solution to pay with their handheld devices. The
platform also gives a retailer the opportunity to allow its customers to view
merchandise that is not on the sales floor and order it on the spot. By

116



eliminating the time spent hunting through the stock room for merchandise,
looking up information on products or ringing up purchases at the cash
register, this type of solution gives the retailers the chance to spend more time
engaging with customers and selling products.

(by Nurun team for Nurun.com)

Task 11. Give the English definitions for the following words from the text
above:

to intersect

impatience

to glean

to validate

abundance

to relish

a barcode

enhancement
affordable

to eliminate

Task 12. Mark the following statements T (true) or F (false). Change false
sentences to make them true.

1. An experienced shopper always knows what he / she wants to buy.

TIF
2. Kelly wants to buy shoes and get consultancy from the clerk.

T/IF
3. She was in need not only to visualize but touch and try on
the shoes she was going to buy. TIF
4. Kelly expected to spend on in-store shopping as much time as she
passed buying online. TIF
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5. iPhone owners need an in-store clerk to scan the barcodes
of the products they wish to buy. TIF

6. By browsing their clients's preferencies, Apple blends the best
of in-store with the best of online. TIF

7. “Scan & Go” app can gather online about the products the customers
consider for purchase. TIF

8. Both, credit and debit card, can be used by shoppers for purchases
in-store. TIF

9. An affordable price is the maximum value of particular goods
or services. TIF

10. Apple’s EasyPay option gives consumers an opportunity to select
items online before heading to the local store to pick them up. TIF

Task 13. Scan the article «Building a Better Shopping Experience» and
match a word on the left with a word on the right to make collocations.

1 expectations a) high 5 scan e) the barcodes
2 handheld b) endurance 6 areas f) meet

3 training c) devices 7 validating  g) the needs

4 privilege d) exclusive 8 the choice  h) self-checkout

Task 14. Find information about the following issues in the text and
complete the sentences below.

a) The purpose of EasyPay is

b) LightSpeed solution is developed for

c) Walmart is trying to

d) Apple’s strategy is to comfort its customers with
e) iPod Touch allows to
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f) The unified shopping solutions, made by Apple, are

g) Anthropologie plans to

h) iPhone owners can select

Task 15. Translate the following into English:

1. IlomiHr MOXHa BBaXaTW OJHUM 13 HAWIOMYJSAPHIMMX 3aHATH
cporojieHHs. Ilpomec wIomiHTy €  HaJg3BUYAiHO e€(QEKTUBHUM  JUIst
TICHXOJIOTIYHOTO KOM(OPTY KIHOK, SIK CTBEPDKYIOTh Icuxonorn. Came nei
MpoLIeC JIoroMarae 3amod0irTu CTpecy W MepeKiIioYMTH CBOIO yBary Ha iHIII
pedi. IlpoTe mesxi XKiHKH BBaKAIOTh INOMIHT HYJIHUM 3aHATTAM a00 HaBiTh
HEHaBUJSTH HOTO.

2. brarofiiiHicTh cTae MOMYJSAPHOI B cy4acHOMY CBIiTi. JIromu gacto
MPUHOCSTH CBOT CTapi peui ¥ 3aJIMIIAIOTh IX JUIS THX, XTO HE B 3MO31 KYITUTH
HOBIi, a00 TpocTo He Oaxae pOro podbwutH. OCTaHHIM YacoM I TCHICHIIIS
CTae MOJHOIO B BPONICHCHKUX KpaiHaX, aJKe JIIOAM He BBaXKAIOTh 32 MOTPiOHE
BUTpaYaTH CBOI rPOLIi HA HOBUI OJIST, TOMY HIYTb i INYKAOTh IOCh Y CEKOHJT
xeHgax. YacTo BOHU BIHOCATH CBIM OJAT, SIKH iM Oijbllie He MOTPIOHUH, 10
pi3HOMaHITHHUX ONaroAiifHUX opraHi3amiid. PEMOHT onsiTy B aTellbe BUXOIUTH i3
MOJIH.

3. CyyacHuil CBIT MOAM HaMaraeThCs 3aJOBOJIBHHUTH MOTpedu OyIIb-
siKkoro Kiienrta. [Ipu mpuitomi Ha poOOTy 10 MOJHOTO OyTiKa MPOAABII JyXKe
4acTO MPOXOMATH KypC HOBTUX 1 BHUCHAXIIMBHX TPEHYBaHb, MO0 YIiTKO
OpIEHTYBATHCh Y CMakax KJII€HTIB 1 MaTh 3MOT'Y BiJIpa3y 30pi€HTYBaTHCh, SIKHH
caMe TOBap 3alpONOHYBATH TOMY YH{ 1HIIOMY ITOKYIILIO.

4. Haifyacrime KITi€HTH KOPHCTYIOTbCS KPEIUTHUMH KapTKaMH JUIs
OIUIATH TOKyHOK. [IpomaBli MarasuHiB 3aBXXANW PEKOMEHIYIOTH IOKYIISIM
3a0bMpaT 4YeK i3 co0o0ro, a/pKe SKIIO B 3aJMIINTECh HE3aJOBOJIEHI TOBApOM,
TO HWOTO 3aBXAM MOXKHa Oyzne moBepHYTH Hasax. lle mo3Boiste BpemTi-pemr
POBLIMPUTH KIIEHTCHKY 0a3y.

Task 16. Translate and make sentences with these units:

oOMiHIOBaTH pedi

MpoIIeC MIOMIHTY
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OJraromiiiHui 3axig

HOMYJISIPHE aTeNbe

BUI'JIAdaTH 30CHTCIKCHUM

HaJIMipHE CIIOKMBAHHS TOBApiB

KyIla OJsry

BHUCHAXYHOYC TPCHYBAHHSA

3a10BOJIBHATH HOTpe6I/I

JKBiTyBaTH QipMy

3MINIyBaTH apoMaTu

HEBEJNKa KUIbKICTh

Y9iTKO OpPIEHTYBATHCH Y KITI€EHTaX

YEK BiJl MOKYITKH TOBapy

LITPUX-KOJT

Task 17. Role-play:

You bought a CD at a local shop.
When you opened it, you discovered a
long, deep scratch right across it. You
decide to exchange it for a new copy
so that you can play it at your party
that evening.

You are the manager of a music shop.
All your CDs come from a foreign
distributor, and their quality is
guaranteed. Your shop’s policy is not
to take back damaged merchandise
but have customers themselves return

it directly to the distributor.

You have been shopping all over town
for a sweater for a gift. No one has
the color or size you seek except for
one store. The sweater costs 375.00,
but you have only $60.00 to spend.
Then you discover a snag in the
sweater. You try to convince the

salesperson to give you a discount.

You are a store owner. Your store
itself in
merchandise. In order to maintain

prides having  unique
your reputation for excellence, your
policy is never to reduce your prices.
You have had a bad season, but you
are convinced that lowering your

prices will not save your store.
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CHAPTER 3
BUSINESS MANAGEMENT

UNIT 7

BUSINESSMAN vs. ENTREPRENEUR

BUSHESSHAN :3:«..‘ (e Entrepreneur definition:
% » ﬁ Someone who exercises initiative by
organizing a venture to take benefit
L of an opportunity and, as the
ENTREPRERER A decision maker, decides what, how,
”%‘“ i and how much will be produced,
.Q‘ and supplies risk capital

as a risk taker

(Entrepreneur)

Task 1. Read the text about the difference between a businessman and an
entrepreneur. In the box below, put the statements into the right or left
column according to your opinion. Try to add some more positions to the
list. Argue your choice with your partner.

The Difference Between Businessman and Entrepreneur

BUSINESSMAN VS. ENTREPRENEUR

“What is more important:
making money or solving a problem?”

* A Businessman would say it is ‘Money”

* A social worker would say ‘Solving a
Problem’!

* An Entrepreneur would see an opportunity to
make money while solving a problem!
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Active Words and Phrases

1 | clarify YMOYHIOBAMU, NOSCHIOBAMU

2 | divergences 8IOMIHHOCMI

3 | entrepreneurship nIONPUEMHUYBKA OiANbHICMb

4 | innovative HOBAMOPCHKULL

5 | interchangeably nonepeminHo

6 | manufacturing BUPOOHUYMEBO

7 | merely auuie, miibKu

8 | ownership 811aCHICMb, NPAGo 61ACHOCMI

9 | partnership napmuepcmeo

10 | proprietorship iHOugioyanvHa npueamua
nIONPUEMHUYBKA OISIbHICMb

11 | rightfully 3AKOHHO, CNPABeodIUBo, NPABUTLHO

12 | stockholder axyionep

13 | to be into the venture bymu 6 asanmiopi

14 | to do business satimamucs OizHecom

15 | to do entrepreneurship 3aumamucs NIONPUEMHUYBKOIO
OisnbHICMIO

16 | to evolve PO36UBAMUCS, eBOTIOYIOHY8AMU

17 | to label BUZHAYUAMU, MAPKY8AMU

18 | clarify YMOYHIOBAMU, NOSICHIOBAMU

19 | divergences 8IOMIHHOCMI

What is the difference between a businessman and an entrepreneur? Are
there really differences between doing business and doing entreprencurship?
We often hear and read these two terms used interchangeably and we often
think that they are just two things with the same meaning. When we do
business, we can easily call ourselves business people. Sometimes, we also call
ourselves entrepreneurs, thinking that we are into the venture of
entrepreneurship. But when can we really call someone a businessman and
how can we really identify a person as an entrepreneur? They just seem to be
indifferent since they both own a business. Let us further clarify these two
things to properly label ourselves or someone if he’s a business or an
entrepreneur.
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A business can be classified according to'ownership structure, such as
*proprietorship, *partnership or ‘corporation. Thus, a businessman can be
called as a ’proprietor, partner or a °stockholder. Businesses can also be
categorized according to industries, such as ’‘trading, P“servicing and
’manufacturing. On the other hand, entrepreneurship also comes in different
forms. It can be in these revolutionary forms, such as '‘social
entrepreneurship, "ecopreneurship, "technopreneurship and
Binfopreneurship. Thus, an entrepreneur can also be called a social
entrepreneur, ecopreneur, technopreneur, or infopreneur.

Just by classifying a businessman and an entrepreneur, you can already
have an idea on the distinction of the two. Yes, an entrepreneur is more
innovative and revolutionary than the traditional businessman. But this
dissimilarity is only one of the many divergences between a business person
and an entrepreneur. The following table is a list of the differences between a
person who is merely doing business and one who is doing entrepreneurship.

A B
Businessman/ Statement Entrepreneur
business
person

People (i.e., employee, customer, public)
oriented — Profit oriented

Have a lot of time for his family and personal
life — Don’t have enough time for his family
and personal life

Worried — Excited

Has not yet achieved financial freedom — Has
achieved financial freedom

His business rival is himself — Has many
business rivals

Has an active income or profit — Has a passive
income or profit

Is only busy in preparing his new enterprise —
Is always busy on his business “busyness”
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Risk taker and accountable — Stays safe

Only gives importance to a part of the
business world (atomistic) — Gives importance
to the business world as a whole (holistic)

Starts a business from an existing idea or
concept — Starts a business from his own
unique idea or concept

A market leader — A market player

He gives life to his business — His business
gives him a living

Focuses on cooperation — Focuses on
competition

Hire people to increase business productivity
— Hire people to give them productivity

Innovative and revolutionary — Traditional

From the comparisons above, we can learn that entrepreneurship is not
an easy feat compare to merely doing business. We can also realize that an
entrepreneur is a business person who has evolved into a more complete
person — one that is not simply a business person but a real human being.
Being a businessman is good. Being profit oriented, market player, business
competitor, traditional, busy and active income earner is not bad since all
business owners have been on those stages.

Even the successful entreprencurs, before they succeed, have been into
that. It is just that they have taken the right move to evolve into a better and
even the best businessmen that they can be. That is why they become not only
businessmen, but rightfully they become entrepreneurs.

So, how about you? Are you a businessman or an entrepreneur? Are
you merely doing business or are you taking it into a higher level, which is
called entreprencurship?

(by Victorino Abrugar for BusinessTips.ph)
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Task 2. Match the words from the text above to their definitions.

Ne Definition

| The business of buying and selling commodities, products, or services;
commerce
A combination of two approaches which implies the creation of an

2 | innovative company that supplies environmentally friendly products
and services
The ultimate and exclusive right conferred by a lawful claim or title,

3 and subject to certain restrictions to enjoy, occupy, possess, rent, sell,
use, give away, or even destroy an item of property

4 The business of producing and distributing information products

5 The process of converting raw materials, components, or parts into
finished goods that meet a customer's expectations or specifications
Type of business organization in which two or more individuals pool

6 money, skills, and other resources, and share profit and loss in
accordance with terms of the partnership agreement

7 Entrepreneurship in the field of technology

g An individual who holds one or more shares in a company, and in
whose name the share certificate is issued
A very large, usually diversified, firm that meets certain legal

9 requirements to be recognized as having a legal existence, it is owned
by the stockholders (shareholders) who share in profits and losses
generated through the firm's operations

10 An owner of a business

1 Work that is done for others as an occupation or business

12 Type of business organization where one person or a family owns the
firm

13 | The attempt to draw upon business techniques to find solutions to

social problems
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Task 3. Michael del Castillo, the technology and innovation reporter at
Upstart Business Journal, thought it would be interesting to overlay an
entrepreneur’s needs on top of well-known Maslow’s hierarchy and see
what happened. Thus, he offered up a Startup’s Hierarchy of Needs, that
demonstrates entrepreneur's true intentions. Fill in the fields of the

pyramid with appropriate ideas/concepts from the box below, then

discuss your choice with a partner.

Self-
Actualization

/ Esteem/Reputation \
/ Love/Belonging \

/ Safety/Security \

/ Physiological Needs

N\

1) original 7) sense of | 13) philanthropy/
supporters worth socialization
2) sleep 8) innovation 14) intimacy

3) letting go of | 9)respect from | 15)respect to

ideas customers customers
4) protection of | 10) product 16) protection of
resources, meets demand — | employees
equipment, not the other | (salary/benefits),
honest way around original
communication, supporters,  and
and demand customers
5) meeting goals | 11) employee 17) business

(the founder) partners
6) spontaneity 12) confidence 18) idea
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19) consistent
code

20) imagination
21) non-work
related relaxing
22) letting go of
people you once
enjoyed but who
are  poisoning
the company
now

23) clear
judgment

24) office space



Task 4. When Michael del Castillo showed the «Shrink for
Entrepreneurs» Peter Shallard his first take on the hierarchy, he asked
his friend to add some recommendations; consequently, office space to the
Physiological level, mentors to the Love/belonging level, and
philanthropy/socialization to the self-actualization level were added. From
the foregoing, discuss with your partner Shallard’s idea of entrepreneur
preferences. Write a memo to inform your groupmates about your specific
vision of entrepreneur issue, based on the following Shallard’s quotations:

1. «I think the life cycle of an entrepreneur from that initial moment of daring
to becoming a tycoon almost perfectly mirrors the human experience».

2. «In my experience when entrepreneurs get to the place where the financial is
taken care of — they have some wealth, they have some freedom — they tend to
focus on giving back. The top of the pyramid is all about the
humanitarian us».

3. «An entrepreneur without an office will have all the symptoms of someone
who hasn't mastered the basics».

CONVERSIONAID.COM

How Peter Shallard
Teaches Entrepreneurs
the Psychology of Success

The Shrink for
Entrepreneurs

Task 5. Choose the best option for the underlined terms below.

1. When we are talking about a business venture, it mostly refersto .

a) a commercial organization managed by appointed trustees (who hold the
title to the business' property) for the benefit of one or more beneficiaries;

b) a start-up entity developed with the intent of profiting financially and
invested in by one or more individuals or groups with the expectation of the
business bringing in a financial gain for all backers;

127



c) a section of economy related to business and corporate organizations, that
does not include individual households, government or not-for-profit
organizations.

2. A single  is often named after its principal product. It denotes the
manufacturing or technically productive enterprises in a particular field,
country, region, or economy viewed collectively, or one of these individually.
a) commerce;

b) industry;

¢) innovation.

3. In business, innovation often results .

a) if it's accepted on a case-by-case basis because both the original developer
and purchaser may have legal rights to that idea;

b) being supported by profit-focused investors;

¢) when ideas are applied by the company in order to further satisfy the needs
and expectations of the customers.

4. In terms of success-oriented strategy, revolutionary business idea provides

a) brainstorming sessions after which leaders consider the business viability,
feasibility and desirability of each resolution in order to be applied to a
political or social revolution;

b) discovery of solutions to optimize team performance, improve company
productivity, and position your business for continued success.
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¢) a mechanism for the corporate customers to change from what was already
proven a couple of years ago and incoming innovations.

5. To achieve __, you should always knew exactly what your take-home pay
is, how much your family spend every week on groceries and gas, and how

much you need to save each month to pay off your mortgage in 5/10/15 years.
‘ R At

a) financial freedom;

b) business success;

¢) business awards.

6. The presence of one or
more _ can reduce
the prices of goods and

services as the companies : -

attempt to gain a larger & &

market share. & A
a) shareholders;

b) competitors;
¢) investors.

Task 6. Analyze the words given in bold. Choose the correct one,
following from the context.

1. You need to understand what the risks and rewards are for any new business
capital/accounting/venture and proceed cautiously at first.

2. You should familiarize yourself with a good business trust/school/system
and try to stick to it while you are making your plan.

3. Passive/active income includes wages, tips, salaries, commissions and
income from businesses in which there is material participation.

4. As the leader, your job is to focus solely on the strategic direction of the
company and then enable your team/co-founder/stockholders to come up with
a plan about how to get there.

5. One of the most significant characteristics of an entrepreneurs, is their need
to calculate expenses/generate ideas/networking.

6. Whether directly or indirectly stated, people take your acts to
estimate/fight/argue the state of the company and your ability to lead it.
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Task 7. Imagine you are a leading member of an international team
developing an innovative business project. You have been asked by your
chief to develop insights on navigating the innovation process from idea
generation to commercialization. Build knowledge on how to create
strategies to bring innovations to market. Key questions answered within
the project management include:

1) What are the key indicators of innovation opportunities?

2) What steps are critical for entrepreneurs to bring innovations to the
marketplace?

3) What innovation strategies are valuable for new ventures to establish and
maintain a competitive advantage?

Task 8. Translate the following into English:

1. KoxHa mroauHa, sika JOCSINIa NEBHOTO BiKy (3aJIe)KHO BiJ KpaiHU
MOXO/DKEHHS), MAa€ TMpaBO 3aiMaTHCA MIiATNPHEMHUIBKOIO  isSUTBHICTIO.
Benenns Oi3Hecy — I Bakka, NMpoTe NpuOyTKOBa cmpapa. SIKIIO BH €
TAJAaHOBHUTOIO 1 KPEaTUBHOIO JIFOJMHOIO, TO JJIS Bac 1€ MOXE OyTH I[iIKaBUM
JIOCBITOM. Y CY4YacHOMY CBIiTi IOYMHA€E JOMIHYBaTH OHJAMH Oi3HeC, MO €
JOCHTh NPHOYTKOBHM, IPOTE€ HE MOTpeOye 3HAYHUX BHTpAT: BIACHHKY HE
Tpeba cIadyyBaTH OpeH/IHY IUIaTy, PaXyHKH 332 KOMyHaJIbHI TJIaTeXi TOILIO.

2. Kopmnopauis — 1ie HaA3BUUAHHO MacIITaOHUK PiBeHb BelECHHS Oi3HECy.
3a3BU4ail KOpHopalii HaTIYYIOTh BEIHUYE3HY KUIBbKICTh MpAaliBHHUKIB 1 MarOTh
pamy OUpeKTOpiB i akIioHepiB. Y TaKWX KOMIIAHIAX TUTHKH aKIiOHEPH MaloTh
NPaBO BUPIIIyBaTH BaXKJIMBI NMUTAaHHS, BU3HAYaTH HANpPSIMKA DPO3BUTKY W
mojanbI nepcnekTuBr. Kopropailii MaroTh YiTKy i€papXidHy CTPYKTYpy i
CIPOMOXKHI BUCTOSATH Ha €EKOHOMIYHOMY PHHKY HaBiTh Y CKPYTHI 4acH.

3. Manuii 6i3HEC HE 3aBKIU CHPOMOXKHHH BHUCTOSATH y BaXKKi YacH,
NpOTE TaKOX MOXKe OyTH JOCHTH NMPUOYTKOBUM. Y Cy4acHOMY CBITiI iCHYe
BeJIMKAa KUIBKICTh MaJCHBKHX KOMIIaHIH, $Ki pO3BUBAIOTHCA 3HAYHIMH
temmamu. OcoOJIMBO 1Ie  CTOCYETbCS ~ KOMHaHIH, IO  3aiiMaloThCs
BUPOOHMIITBOM TEXHIKM ¥ HaMaraloThCsl KOHKYPYBAaTH 3 KOpIopamisMu. Y
JIESTKUX 13 HUX 1Ie BUXOAUTH J00pe. MaOyTh TpeOa 3ayBakuUTH, IO IEpIIe
MiCIle 3a KUTBKICTIO HEBENMYKHX KOMIIAHIH, IO PO3BHUBAIOTHCS IIAJICHIMH
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Temmamy, 3aiitMae Kurail. Came 11 KpaiHa ynpoIoBX OCTaHHIX POKIB 3aifHsAIA
Barome Miclie Ha CBITOBOMY €KOHOMIYHOMY PHUHKY.

Task 9. Look at the image of the Robert T. Kiyosaki's Cashflow Quadrant
and argue with your partner the advantages and disadvantages of Active
Income and Passive Income.

E = Employee B = Business Own

People who works for others, You cre fh Boss.

Ksonrioe uwior U

monihly income, no matter the company

you work for gained profit or not, fo makes money for you.

But what if for any reasons you

could not work anymore?

As an employee, there's a Boss

who take confrol of you.

Otherwise, how much

maximum income B PASSIVE INCOME

could you eam?

ACTIVE INCOME

§ = Self Employee | = Investor

You are the Boss and Money works for you

employee o5 well.

Example: doctar, lawyer, and aclorfaciress If you had a lot of money,
just have put on

As a self-employed, you don't have Boss, investment.

no one give you order. Such as poper sheats,

You can work anylime you want, deposit account,

Your income depends on your working time, and property.

The langer you work, the more you eam.

But what if for some reasons they couldn't

work anymore® Will you still get income?
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Task 10. Look through the typical entrepreneur's mistakes listed by the
co-founder of Contour Marc Wimpy. These innocent actions can be
interpreted differently than startuppers expected. Ask your groupmates to
offer reasonable solutions to correct them.

1. Hallway brainstorm conversations with the CEO are interpreted as the
company’s new strategic plan.

2. If you consistently praise one person’s opinion, people assume you have
favorites.

3. Meetings that always start late demonstrate your company is disorganized.
4. Picking up the pencil, no matter how small the task, means you don’t trust
your team to deliver.

5.Ignoring goals that fall short or the expectations that get missed is
interpreted that you don’t hold people accountable.

6. If someone is surprised at being fired, it’s your fault, not theirs.

Task 11. Imagine you and your partner are aspiring entrepreneurs and
try to work out your own guide to secure funding. Key questions include:

* When to raise outside

P o ork capital?
* What ki f i t
nsklﬂSerln . Wha ind of investors
creative business invest by stage and where to
communication solution find them?

performance plan

kEYI n Vate * What are your fundraising
|de a sconcept options?

brand
brainstormplan *What are the key
Sgﬂf’gﬁr&‘:&eﬁ? components of the term
’reward sheet?
Ieadersqp * How to perform company
efficien .
*;;"*" valuations?
‘::.,.‘f““.'...,...g * How to pitch to investors?
m@ﬁ? * What techniques help the

entrepreneur ‘get to the
close’?
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Task 12. There is a One-Page Business Plan (OPBP) Sheet. OPBP focuses
people and resources on achieving strategic priorities and critical
objectives without complexity. Imagine you got an idea to develop your
personal successful brand, then answer each question with one or two
short sentences.

One-Page Business Plan
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UNIT 8
SMALL BUSINESS: YOU CAN START FROM YOUR BACKYARD
Small business definition:

A small company, or small companies as a group.
A small business is often privately owned, does

not employ many people, and has a low volume of sales
(Cambridge Dictionary)

Task 1. Read the text about successful performance of small business

owner.
What Goes into a Cupcake?
Active Words and Phrases
1 borrower ompumyeay Kpeoumy
2 brewery NUBOBAPHSL
3 lender Kpeoumop
4 loan 3atim, Kpeoum
5 manual npoyec, AKUU 6UKOHYEMbCS BPYUHY
6 oven odyxosa niuma
7 retail Ppo30pibna mopeiens
8 to eager for Jrcadamu, nPazHymu
9 to lease apendygamu
10 | treadmill mpenasicep, bicosa Oopixcka
11 | truck sanmasiciexa
12 | x-ray machine PEeHm2eHiBCoKUlL anapam
13 | yummy CMAuHUL

The Small Business Snapshot series features photos (new project
developed by Business News Daily) represent, in just one image, what the

small businesses they feature are all about. Vernon Tirey, CEO of LeaseQ, a

company founded in 2011 that connects businesses, equipment sellers and

finance companies, explains how this image represents his business.
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What goes into a cupcake? It takes more than just yuammy ingredients.
The recipe for success includes a blender for mixing, an oven for baking, a
refrigerator for chilling, a case for displaying to customers and more.
Equipment is necessary for business, whether it’s a restaurant, brewery, fitness
center, doctor’s office, construction firm, transportation company or bakery,
and when it comes to financing that equipment LeaseQ aims to be with

borrowers every step of the way.

Before opening LeaseQ, I had just finished a successful turn-around
project for a large consumer auto insurance marketplace, loved the
marketplace business model and wanted to do it again. When I was introduced
to equipment financing, I realized that I had discovered a dinosaur in the
backyard — here was this huge industry called equipment financing, generating
over $900 billion in loans and leases per year with incredibly manual
processes.

I studied the industry, talked to several businesses, equipment sellers
and lenders, and ultimately learned three things: The financing process can be
very painful for borrowers; it's seldom done online, it would also need to be
available in the equipment dealership, much like consumer auto financing; and
very few finance companies have automated underwriting, so to provide
instant quotes, we would have to have an automated underwriting engine able
to capture the underwriting rules with the help of the lenders. I was lucky to
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find a CTO who had built three underwriting engines, and after a year, we had
ourselves a platform.

Most marketplaces have two parties, a buyer and a seller. Equipment
financing today requires that LeaseQ act as a three-party marketplace with
borrowers, lenders, and equipment sellers. Managing this three-party system is

certainly a challenge, but to add to that, we serve 30 equipment vertical
markets — medical, oil and gas, retail, farming, construction, and
transportation, for example — and you’ve got what keeps us up at night.
Encouraging change in this industry is another challenge. Although the
industry is ready and eager for change, adding automated underwriting,
advanced analytics, and customer-focused strategies is a lot of change
management for lenders.

The fun part of the job is really about helping companies grow. We love
learning about the variety of businesses and the unique types of equipment
being financed. In a single day, it’s not uncommon to play a role in financing a
$50,000 dump truck, an $180,000 x-ray machine, a $15,000 oven, a $50,000
digital camera, an $8,000 car tire rotator, and several treadmills for a local
gym. We hear the stories of struggle and success from our customers, and we
get to help our nation's small businesses contribute to the economy.

(by Brittney Helmrich for the Business News Daily)
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Task 2. What do the following words and figures stand for?

$8,000 30 CTO $15,000

Small Business Snapshot LeaseQ $900 billion 2011

Task 3. Scan the text above to find out:

1) the three-party marketplace;

2) the three significant factors of «calling for» equipment financing service;
3) the two challenges to overcome;

4) unique types of equipment to be financed;

5) a recipe for success;

6) what keeps LeaseQ up at night;

7) the list of equipment being financed in a single day.

Task 4. Tick the correct answer.

a) The main purpose of the article is .......... .

L
L

current market tendency

To give a brief history of the equipment financing business.

To argue that we should study the industry in order to understand the

b) Does the owner of LeaseQ develop the equipment financing business by
himself?

L He employed qualified staff to implement his innovative approach to
equipment financing

L He followed the existing model of equipment financing business

¢) Vernon Tirey worked as .......... .

L a CTO for a large insurance company

> a project manager at the auto insurance marketplace

d) He considers his business one more significant investment in .......... .

L

a further growth of his fund
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e) Vernon Tirey believes that the following industry .......... .

L
L

a financial success for his country

should be constantly improved

protects his financial well-being

Task 5. A. Do you have some business ideas you can start part-time from
your backyard? Discuss the peculiarities of them, presented with Business
Cards. Check yourself using notes from the following Task.

B. What type of business idea below do you consider the best one
for implementing backyard concept and why? Argue your opinion with
your partner.

Fabric Care Specialists
Quality Service in Dry Cleani
Expert Alterations & Repa
2081 Lawrence Ave W

City of York, Ontario

MSN 1H7

Tel: 416-244-2920
www.brightencleaners.com

Your Name

Ch. Mubansad Takie

ATI0NIES

- ‘ e
\J \, Hafiz Azhar Rahman
| DRERATTSE

DREIMSTINTS
|

& ¢ Whele Sale Dealers
‘.24\“ gy LAYERS & EGGS

( JUTT POULTRY TRADERS
Lo Rajana Road Kamalia
2 ey et o
you@youremail.com - 01234 56789 w 4 poky putwrfoe e

01234 56789 08253414483

Company details
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Heliciculture Snail Farm
Farm reared escargots
www.snai[farmbusiness.nnn/

11

1 Snailtrail Highway ¥
Gastropod Village, Snailsville
Mollusc County coooo

Tel: 0oo-000-0000
email: gastropod(@ youremaildomain

Tve Herep FARM ANP MaRKkeT

Organic, locally grown fresh herbs
Basil - parsley - oregano - dill - cilantro
thyme - chives - mint - and much more!

22 Haepy Hill Road
Sunrise, N 123344

L (102) 345-6789 -

www.herbs.com herbs@xmail.com

Task 6. Do you want to earn extra income from home? Then read on.

Active Words and Phrases

1 | beverages company KOMNAMisA-8UPOOHUK HANOI8
2 | bunch of KinbKa

3 | carton KapmoH

4 | cholesterol Xoaecmepur

5 | cooking utensils KVYXOHHe HAYUHHSA
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6 | culinary herbs KYJAIHapHi npunpasu (mpasu)
7 | essences ecenyii

8 | fallow GUKUHYMUTL

9 hygiene 2ieieHa

10 | income npubymox

11 | iron rods 3ani3HI npymu

12 | lawn 2a30H, 2aNA6UHA

13 | outcome pe3yivmam

14 | pen 3a20H

15 | poultry nmMaxieHuymeo

16 | protein oinok

17 | rental apeHnoa

18 | sawmill aiconuaka

19 | solid meepoutl, MiyHuil

20 | tank yucmepHa, pesepgyap

21 | to hatch BUTYNTIIOBAMUCA

22 | to nurture po36Usamu, NiOMpuUMysamu
23 | to wipe out SHUWYeamu

24 | tremendously HAO36UYAUHO

25 | warehouse cKaao

Gardening Business

Horticulture is the study or practice of growing flowers, fruits and
vegetables. It also involves the use of iron rods in garden. The soft aspect has
to do with the plants itself and it varies. It involves growing of lawns, plants,
planting edges, orchard plantation, etc. The good thing about this business is
that you can start with whatever you have.

You can even start with zero capital. You can start by planting grasses
or plants in a very small portion around your home. Nurture it well. Before you
know it, people are admiring it and are asking you if you can do it for them.
You can also start by doing it for free. Tell them to give you three months. By
the time they see the outcome, no matter how small they will be forced to give
you something and even give you more jobs and contacts.
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Herb Farm

Herbs are tremendously popular these days; from the smallest shop to
the largest discount warehouse, you will find medicinal herbs, culinary herbs
(whether background of quisine it belongs to) and herbal teas, baths, candles
and aromatherapy essences.

You can start out small, growing your herbs in a large backyard or
renting inexpensive land. You will need a solid working knowledge of
growing and nurturing herbs. Your customers can be wholesale distributors
buying for health product manufacturers, grocery chains and restaurants, or
you can sell directly to these businesses yourself.

Fish Farming

Over the years, quite a few people have made fortunes from fish
farming, as the population is swelling and protein needs are far outstripping the
available supply. Food is always a winner if done well. Fish farming is a sure
bet business if you put the right structures in place. More and more people are
turning to fish for its low cholesterol protein.

All you need to do is to get a space in your backyard or construct tanks,
buy finger lings and feed them for 4 to 6 months, then sell from between ..... to
..... depending on weight and size. You should be able to monitor the tanks for
hygiene issues because if it is not managed well, it could wipe out your
investment.

Party Equipment Rentals

Renting party equipment has become big business particularly in many
big cities. Public address system, Canopies, chairs, stage platform, ice block,
drums, cooking utensils, table cloth and other party equipment are in hot
demand by party organizers.

Your initial step is to find out fees charged for items and for how long.
Then you should investigate the cost of making or buying some of these items.
All you need to do is to get in touch with the event managers in your area and
make sure you inform your neighbor that you offer such services.
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Hand-Made Carton Production Business

It is amazing to know that the everyday carton that you see lying fallow
by the roadside can actually be turned into wealth just with your bare hands.
A carton can also be called a box. Cartons create impact and visual interest
through print, colour, surface design and shape.

There are basically two types of carton package, they are heavy and
light packaging cartons for customers at cosmetic shops, pharmaceutical or
fast-food, supermarket, cottage cheese, Distillers, beverages company, etc.
You do not need to fear competitors who produce with machine.

Laundry / Ironing Service / Clothes Cleaning

Everyone has dirty clothes for laundry and ironing, but many of us do
not have the time to do it all. This is where you would come in and make
money by doing all the laundry and ironing for other people.

More and more adults are in the work force, leaving less and less time
for the necessities in life to be done right or even done at all. If your backyard
is large enough to store all the clothes, sort the clothes and start making
money, then this business could just be for you.

Setting up a Small Poultry

Poultry is a business you can start from your backyard with 50 to 500
birds, with between ..... to ..... depending on the cash at hand. These amounts
include cost of birds, the pen, feed and medication. Get somebody who is
experienced to help you set up the pen. You can source woods directly from
sawmill to lower the cost.

Waste management in poultry is very
vital; if not properly handled, it will affect
the  growth, production and  bird
performance. Whatever aspect of poultry
you intend to go into is profitable. A single
bird can give you an average of 730 eggs
within 2 years before you sell it off.
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Snail farming

Snail meat has been severally affirmed as a very safe and nutritious
delicacy. The best period to commence snail farming is the rainy season, you
can start with about 50 — 60 snails to have a good knowledge of how snail
breeding works. Make sure you go for fully matured and big snails; the
African giant snails are recommended.

You can get these snails
from the market throughout the
country, or from snail farmers.
Snails are sold in bunches of 20
pieces each and price depends on
the size — the bigger ones are sold
for between ..... — per bunch. It
is better to buy the big ones because
they can hatch after about 35 days

on location.

Task 7. In the texts above, find words that correspond to the following
definitions:

1) something that you need to have or do in order to live, feel comfortable, or
because it must happen, even if it is unpleasant;

2) one of several natural substances that exist in food such as meat, eggs, and
beans, and which your body needs in order to grow and remain strong and
healthy;

3) the activity of keeping animals or plants in order to produce animals or
plants that have particular qualities;

4) the practice or science of growing flowers, fruit and vegetables;

5) a cover made of cloth that is fixed above a bed, seats, etc as a decoration or
as a shelter;

6) the use of aromatic plant extracts and essential oils for relaxation, healing
and cosmetic purposes;

7) a large building for storing large quantities of goods;

8) something good to eat that is expensive or rare.
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Task 8. Choose from the words in brackets to complete these sentences.
Try not to refer back to the texts.

1. Talking about growing of lawns, plants, planting edges, orchard plantation,

he emphasized the for good planning and management.

(quality | tendency | necessity | costs)

2. Lots of people leave well-paying jobs to set out on their own, and
how small their business will be.

(any reason | no matter | once | according to)

3. Starting a dog business requires a significant investment

of time and effort as well as money for dogs, licensing and veterinarian care.

(rising | growth | breeding | cultivation)

4. The repertoire of Persian dishes is fragrant, diverse and

highly refined, based on complex techniques; they are

imbued with fresh flowers and herbs like rose petals, fenugreek and mint;

spices like saffron, sumac and cardamom; fruits like pomegranate and

barberry; all kinds of citrus; and nuts, including pistachios and almonds.

(kitchen, culinary | cuisine, gastronomy | kitchen, gastronomy | cuisine,

ANy

culinary)
5. Nowadays, humans are to soybeans for the health
benefits, increased energy, younger looking skin and eternal youth.
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(turning | developing | rotating | going)

6. Some famous businesses have started with and became
full profitable in over the three years.

(overproduction | glut | zero capital | over-measure)

Task 9. With small business, a growing commercial project always seems
to be short of cash because its working capital needs constantly increasing
levels of development. In this situation, a company may have an interest in
operating with zero working capital (ZWC). First, discuss with your
partners a zero working capital conception. What is your definition of it?
Argue your way to operate with ZWC. Then, read the statements below
and corrert the wrong ones.

While the concept of zero working capital (ZWC) may initially appear

enticing, it is extremely difficult to implement, for the following reasons:
1. Customers are willing to pay in advance, except for consumer goods.

What you love

Satidfactit Fulfillrhent




2. Larger customers will not only be unwilling to pay early, but may even
demand delayed payment.

3. Suppliers typically offer industry-standard credit terms to their customers,
and will only be willing to accept longer payment terms in exchange for higher
product prices.

4. A just-in-time, demand-based production system is clear and easy concept
for customers to accept in those industries where competition is based on
immediate order fulfillment (which requires a certain amount of on-hand
inventory).

5.In a services industry, there is no inventory, but there are plenty of
employees, who are typically paid faster than customers are willing to pay.
6. Ideally, cash should be received from customers after it is due for payment
to suppliers.

Task 10. Scan the text below to find the following:

goal advanta- | research | method profit break- gross
ges even profit
point

It’s becoming increasingly difficult to make ends meet with just one
source of income. Thus, more and more people are investigating the
possibilities of starting their own extra-income business. Most of these part-
time endeavors can be started and operated from the comfort and privacy of
the home.

However, before you start, the first thing you must do, is some basic
market research. Find out for yourself, first-hand, just how many people in
your area are interested in your proposed product or service, and would be
“willing to stand in line and pay money for it.”

This is known as defining your market and pinpointing your customers.
The more precise and detailed your plan; covering all the bases relating to how
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you will do everything that needs to be done, the easier it’s going to be for you
to attain success. It pays to lay it all out on paper before you get involved, and
the clearer you can see everything before you start, the better your chances for
success.

Once your business begins to break even every month, you can stop
infusing it with personal cash because the business has begun to pay for itself.
This is the first step on the road to profitability, and it’s important because,
after reaching this milestone, every dollar earned will be considered profit. To
calculate your break-even point, you need to know the gross profit after sales
costs for your products or services and the fixed and variable costs for your
business. Then, figure your break-even point by dividing the gross profit of
your products or services by the sales price. That’s your gross profit
percentage. Take that number and divide it into your fixed costs to determine
when your business will break even.

Task 11. Give English definitions and make dialogues with listed words.
The dialogues should consist of at least 25 sentences.

SHUIYBATH

CKJ1azg

BHITYIIJTFOBATUCA

KyJTiHapHI IPUTIPaBU (TpaBH)

puOyTOK

NTaXiBHUIITBO

riricHa

pe3ynbTar

HaJI3BUYaNHO

3alM, KpeauT

apeH1yBaTH

po3apiOHa TOpriBIIsA

JKangaTtu, nparuyTu

IIPOLIEC, SIKUI BUKOHY€ETHCS BPYUHY

CMaYHUHA
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Task 12. Translate the following into English:

1. Manuif 6i3HEeC crodaTKy MOoke OyTH Haa3BHUaiiHO 30mMTKOBHM. Tpeda
3aBXKAM TaM’sTaTd, WI0 IOYMHAIouM Oi3Hec, BHM TIOBHHHI IPAaBUIBHO
po3paxyBaTu Bci cBOl BUTpatd. Jly’ke 94acTo MOYaTKiBII OepyTh OaHKiBCHKi
KpPEeIUTH ¥ 3aiiMu, 1100 BHBECTH CBOIO CIIPaBy Ha KOHKYPEHTOCHPOMOXKHHH
piBeHb. 3a3BHuail Ile BHIpaBAOBYyE ceOe W NMPUHOCHTH BIIACHUKY 3HAUYHHUH
npuOyTOK, aje OyBalOTh BHIIAJKH, KOJW MIANPUEMIN 3a3HAIOTH BEJIUKUX
30MTKIB 1 MaroTh 3a00proBaHOCTI Tepex OaHKaMH, KpeOUTOpaMHu W
OPEHI0ABISIMH.

2. Tloumnaroum Oi3Hec, Oarato Jroel 3BepTae yBary Ha cdepy mociyr abo
CLIBCHKOTOCTIONAPCHKY Taily3b. OCTaHHS € Iy)e MPUOYTKOBOIO, HAPHUKIA Y
CIIA, amke cnokuBadi NMparHyTh OTPUMATH SKICHUN ToBap O3 IMIKIUIMBUX
iHTpeieHTiB. MoJa Ha MpaBWIIbHE i MakCUMaJbHO HATypaJbHE Xap4yyBaHHs
HaOupae 00epTiB, TOMy MalHil CITBCHKOTOCIIONAPCHKAN Oi3HEC MPUHOCHUTH
3HaYHUIl TPUOYTOK CBOIM BIIACHUKAM.
CrioXvBaHHS TIPOAYKTIB, SIKI MICTATH
xoyiectepuH ab0 MalTh y CBOEMY
CKJIali XIMIYHI PEUYOBHHH, BiTXOAUTH HA
npyrui 1mad. HatypanbHe # sIKicHe
Xap4dyBaHHS — 3aJI0T 370POBOi HAIlil.

3. TlosBa KOMITaHiH, SIK1
3aiMarOTbCSl  PO3BEICHHSAM PAaBIHKIB,

JIOMaNIHBO1 mTHIi, pubu, Habupae
00epTiB. EKOJIOTi9HO YHCTi MPOIYKTH MPUHOCATH BeMUKuil mpuOyToK. Takoxk
BUKOPHCTAaHHS €KOJIOTIYHHX TMaKeTiB i3 OymMaru i KapToHYy CTa€ MOIYJISIPHHM.
Taka mpoayKIisi HE TICy€ HaBKOJUIIHE CEPEIOBUIE i € €KONOTIYHO YHCTOIO.
3aB/SIKH [[bOMY JIICOIMJIKH 3HOBY ITOYAJIH MPAIFOBATH aKTHBHIIIIE.

4. Manmii 6i3HeC CIIOHYKae JIOAEH MiATPUMYBATH YHCTHUM HABKOJIHIITHE
cepenoBuile, 0e3 3a0pyIHEHHS IPYHTY Ta BOAM, 3HHIICHHS IPHPOJH, SIKa HAC
otouye. KoMmmaHii-BHpOOHUKH HAMOiB TaKOX ITOYAIH 3MIiHIOBATH CIEIH]IKY
BUPOOHMILTBA IUISIIOK /ISl CBOIX HamoiB. Bce dacrinie BHKOPHUCTOBYIOTHCS
CKJISHI IUISAIIKH, SKi MOKHA 37aTH Ha TepepoOKy Micis BUKOPUCTAHHS, aKe
JIIO/IMHA Ma€ MiATPUMYBATH JOBKIJUIS YACTUM 1 BIOCKOHAIIOBATH HOTO, a HE
3HUIYBATH.
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UNIT 9

PENCILS DOWN: WORK-LIFE BALANCE TALENT

Work-life balance definition:
The amount of time you spend
doing your job compared with the
amount of time you spend with
your family and doing
things you enjoy.
(Cambridge Dictionary)

Task 1. Read the text about worl-life balance.

JPMorgan Chase Wants Employees to Improve Their Work-Life Balance

Active Words and Phrases

1 coroner cyomeoexkcnepm

2 | deal y2004a, KOHMPaKm

3 epileptic seizure eniienmuyHuil NPUNadoK

4 | exhaustion BUCHAICEHHS]

5 | fatigue emoma

6 | global banking enobanvrHa,  cimoea  OAHKIECHKA
OisnbHicMb

7 | policy cmpamezis, npaeo, npunyun,
nonimuxa

8 | regardless He3aneHCHO 8i0

9 | shift poboua 3mina

10 | to chillax poscrabumucs

11 | to implement BUKOMYBAMU, 30iliCHIOBamMU

12 | to kick off CKUHYMU

13 | to limit obmedxcysamu

14 | to require sumazamu
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15 | to step back siocmynumu Ha3ao

16 | trigger mpueep, ChyCcKo8Ull 240K

17 | workaholic mpyooeonix

18 | work-life balance bananc migxe pooomor ma Hcummsm

Young bankers were previously allowed one work-free weekend a
month, but with the ‘Pencils Down’ initiative, the bank will now allow every
weekend off- ‘If you have 80 hours of work to do in a week, you're going to
have 80 hours of work to do in a week, regardless of whether you re working
Saturdays or not,” a junior banker says.

Workaholics of Wall Street, Jamie Dimon has some news for you. It’s
time to kick off those wingtips, slip out of that suit and chillax. The JPMorgan
Chase boss has become the latest financier to worry that his bankers are
working too hard for their bonuses. On Thursday the bank announced an
initiative called “Pencils Down”, aimed at helping its employees improve their
work-life balance.

Previously, young bankers were allowed one work-free weekend a
month. Now the bank wants them to take every weekend off unless they are
working on a “live” deal. Work-free weekends are “realistic to what this
generation wants”, Carlos Hernandez, JPMorgan’s head of global banking,
told the Wall Street Journal.

Wall Street’s banks first began to review their weekend policies in 2013
after the death of a 21-year-old Bank of America Merrill Lynch intern, Moritz
Erhardt. Erhardt was found dead after having an epileptic seizure in a shower
after working a 72-hour shift.

“One of the triggers for epilepsy is exhaustion and it may be that
because Moritz had been working so hard his fatigue was a trigger for the
seizure that killed him. But that’s only a possibility,” coroner Mary Hassell
said at the time.

Despite the fact that his death could not be definitely linked to work-
related exhaustion, it left a lasting effect on the banking industry. James
Gorman, chairman and CEO of Morgan Stanley, said that Erhardt’s death “has
caused everyone to step back and say, ‘Hey, have we got this right?’”

Goldman Sachs began to require that all analysts and associates be out
of office and not work between 9pm on Friday and 9am on Sunday. JPMorgan
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implemented a policy of giving young bankers one work-free weekend a
month, also known as “protected weekend”.

Other banks like Bank of America, Citigroup, Barclays and Deutsche
Bank implemented similar policies to help their young staff maintain some
semblance of a work-life balance. Yet the real culprit behind work-life
imbalance at banks is the actual workload, say some bankers.

“If you have 80 hours of work to do in a week, you’re going to have 80
hours of work to do in a week, regardless of whether you’re working Saturdays

or not. That work is going to be pushed to Sundays or Friday nights,” one
junior banker at Deutsche Bank told the New York Times, when policies
limiting weekend work first came about.

While in Davos in 2014, Gorman said that he wasn’t sure if limiting
weekend work was “the right answer”. Morgan Stanley did not introduce an
official rule about work on weekends.

“I’'m not sure how you stop work if there’s a deal on,” he said at the
time. “It’s more common sense, it’s more upward feedback and evaluation. If
we have individuals who are not managing the young folks properly, we need
to deal with that.”

(by Jana Kasperkevic for The Guardian)
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Task 2. Define the main purpose of the article. Do you agree with the
statement that in any kind of career path “goals are dreams with
deadlines” (Diana Scharf)?

1) If you're going extremely exhausted and fail, it encourages you to take the
action necessary to achieve your goals and objectives;

2) A work-life imbalance isn't “the right answer” even for actual workload
because when it deals with alive beings, any approach cannot be taken as
universal;

3) Some health problem isn't definitely an excuse for the best-paid employees
in banking industry;

Task 3. Explain the meaning of the words and expressions from the list
above, then use them in dialogues. Check trough the famous Internet
media, then try to find them applied in different contexts to monitor how
typical they are for business language.

1 to be slip out of that suit and chillax

2 to implement similar policies

3 work-related exhaustion

4 a deal on

5 an upward feedback

6 global banking

7 a trigger

Task 4. Translate the following into English:

1. KoeH mpalliBHUK TMOBUHEH 3HANTH CBiil icadbHMN OadaHC MiK
POOOTOFO 1 IPUBATHUM KUTTSIM, aJKE BiJl IOTO 3aJCKUTh HOTO eMOIIIHAN 1
(hi3n4HMA CcTaH, 10, y CBOK 4epry, 3HAYHUM YHHOM BIIOOpa3UThCS Ha
pobodoMy mporeci ¥ monansimiii kap’epi. Y cydacHOMY CBITI OyBae mqyxe
Ba)KKO 3HAWTH 1iell OaslaHc, a/Pke MU YBECh 4ac 3aifHATI pOOOYUMH MOMEHTaMHU
i CKOHIICHTPOBaHI Ha MPOCYBaHHI Kap e€pHUMH cxomuHamu. [IpoTe rapHwmii
BIIMIOYMHOK € 3aJIOTOM YCIIIIHOTO HACTYMHOTO po00YOro MAHs, TapHOTrO
HACTPOIO 1 CTPECOCTIHKOCTI.
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2. Tpynmoromikn craqy HaJI3BHYAfHO  PO3MOBCIOUKEHHM  SIBHIIEM
ChOTOJICHHSA. AJie € i iHIa cropoHa Meaani. Taki JItou 3a3BU4ail CTpaXIa0Th
BiJl TIOCTITHOTO BHUCHa)K€HHA W yTOoMH. Lleil craH wacTo MOXKe MepeuTH y
XPOHIYHY CTajit0, TOMy Tpeba OyTH ayke OOEpPEeKHHMMHU 31 CBOIM POOOUYMM
rpadikom i podounmu 3MiHamu. Tpeba 3aBxIM 3HAXOAUTH Yac, abW BIATIOYUTH
W Tpoxu poscimabutucs. Y J[esKUX €BPONEHChKHX KpaiHaxX — TaKHX, SK
QDIHISAHAIS, — 3aKOHOAABCTBOM BCTAHOBJICHO TIEBHHUH Yac JUIS BiAIIOYMHKY Bil
poboT abo HaBYaHHS MPOTATOM poOodoro nHsA. Jliogu MarOTh HaAromy
nepernounTr ¥ Habpatuess cwil. Llefl miaxin € BembMH BHIIPABIAHUM, SIK
MOKa3ye MPaKTHKa.

3. KoxeH mpamiBHUK MTOBHHEH BUKOPUCTOBYBAaTH OOITHIO MEPEPBY IS
BIZIMOYMHKY, a0W YHUKHYTH 3aiiBoro crpecy # ¢isuynoi BTomm. Ilpm
CHMIITOMax BHCH@)KCHHS Oy/b-sIKEe 3aliBe 3aBIAHHS MOXE CTaTH TPUTEPOM 1
CIPUYUHUATH HEPBOBHH 3pUB, TOMy Tpeba 3 OCOOJIHMBOIO OOEPEKHICTIO
CTaBUTHCS 1O CBOro BimmoumHky. Ilpomymana poGoda crparteris W rapHui
BIZIMTOYMHOK MOXYTh CTaTu 0a3010 rapHOro (hi3M4HOro W eMOIIHOTrO CTaHy, a
TaKOXX POOOYHX YCIIIXiB 1 Kap’€PHOTO POCTY.

Task S. Through the text, find the words that correspond to the following
definitions.

1) someone whose job is to think
about something carefully in order
to understand it, and often to advise
other people about it;

2) the amount of work that a person
or organization has to do;

3) to calm down and relax ;

4) shoes with toecaps having

backward-extending points and
curving sides, and leather that is
perforated in a standard pattern;

5) someone who you work or do business with (= colleague);

6) to take action or make changes that you have officially decided should
happen;
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Task 6. Read the article again and choose the reasons why workaholics
are in trouble from the list below.

1. 80 hours of work in a week isn't enough to get valuable feedback and
considerable profit.

2. It's obvious, work-related exhaustion has left a lasting effect on the banking
industry.

3. Limiting weekend work can scare potential clients away.

4. A conception of protected weekend is built on the employees’ bonuses
motivation.

5. The real offender in work-life imbalance trap is the actual workload.

6. Some bankers say, you must finish your project whether you’re working
Saturdays or not.

7. One of the triggers for neurotic diseases is work-life imbalance.

Task 7. Read the paragraphs about workaholics and their Work-Life
Balance (WLB) starategies.

How Does Your Work-Life Balance of High-Achievers?
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How many hours do you work each week?

“Close to 60. I’ve always believed that a good lawyer is available and a
great lawyer is always available. Happily, I don’t need much sleep, and I still
find time for a personal trainer, guitar lessons, and playtime with my
grandson.” Angelo Genova, Senior partner, co-founder, and chairman,
Genova Burns, Newark, N.J.

“Forty to 70 — it all depends on meetings and how much I need to
prepare. I make time for hikes, SoulCycling, and personal travel, because it’s
all important.” Jan Becker, Senior vice president for human resources,
Autodesk, New York

“Every waking hour. ’'m always in touch, making decisions or asking
questions. I look at smartphones as my liberation, allowing me to get away
from my desk and still work effectively.” Jimmy Haber, Managing partner,
ESquared Hospitality, New York

“Around 70. I'm up by 6 a.m. to exercise and arrive at the restaurant
around 11 a.m. for meetings and tastings. By 5:30 p.m., service is under way,
then it’s nonstop  hustle for the rest of the night.”
Daniel Humm, Chef and co-owner, Eleven Madison Park and the NoMad,
New York

“Like many single moms, I strive for the 40-hour week. On Fridays, I
work from home so I can drive my 10-year-old daughter to school. I really
treasure those drives.” Mary Ann Fitzmaurice Reilly, Senior vice president,
American Express, New York

“Around 30. I worked 80-plus hours a week in corporate America for a
long time, and now I want to have time to enjoy life.”
Melanie Benson Strick, President and founder, Success Connections, Los
Angeles

“About 65. I start early to connect with people in Europe, then work a
normal day to be home for my daughter’s dinner, bath, and bedtime. In the
evenings, | have conversations with people in Asia.”

Ginny Davis, Chief information officer, Technicolor, Los Angeles

(from BloombergBusiness)
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Task 8. Match the names of people to the descriptions. Five descriptions

are odd.
Working 80+ hours a week
A. At the same twenty-four hours, has bath at home in the
1 Angelo . . . .
early morning and cooks dinner in Asia
Genova

2 Jan Becker

B. Suggests following your curiosity — or what you
consider the most essential skill in business

C. Available 24/7

3 Jimmy Haber

D. Is rather «flexible». Thinks it all depends on quantity of
work and quality of intelligent capacity, but anyway,
physical fit is essential background of success

E. Is going to move from America

4 Daniel Humm

F. Admits a great advantage of 21st century's widespread
devices for 24/7 business people

G. Got insomnia problems

5 Mary Ann H. Considers eight-hour working day with leisure time
Fitzmaurice between 9pm on Friday and 9am on Sunday the most
Reilly comfortable schedule.
) I. Plans his daily regtime to comfortably communicate
6 Melanie

Benson Strick

with people over two Continents

7 Ginny Davis

J. Used to work crazy hours and now just wants to put
«Me time» in personal calendar

K. Welcomes night shifts

L. Looks for smartphone to escape from business problems
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Task 9. Give English definitions and make dialogues with listed words.
The dialogues should consist of at least 25 sentences.

yroja, KOHTPaKT

riao0anbpHa, cBiTOBAa OAHKIBCHKA MISILHICTD

GamaHc MiX poOOTOIO 1 IPUBATHUM JKUTTIM

poboya 3miHa

TpUrep, CIIyCKOBUH TavyoK

BHCHAXCHHS

BTOMaA

BIZICTYITUTH Ha3a

BUMaraTu

BUKOHYBATH, 3I1HCHIOBATH

CTpareris, MpaBo, IPUHIIMIL, TTOJIITHKA

oOMexXyBaTH

TPYIOTONIK

po3cmaduTucs

Task 10. Cali Williams Yost says that the best way to escape a work-life

imbalance is stopping looking for balance and starting finding your

unique work-+life fit. Discuss this statement with your partner, then match

the tips to the descriptions. Translate the statements into Ukrainian.

Balance ......

1. Is always

discussed
the negative

in

A. There isn’t. If the work+life fit reality for each of us is
completely unique then there’s never going to be a “right”
way. I’ve met an investment manager who runs a tree farm on
the side, an accountant who’s a mom and a competitive
ballroom dancer, and an entrepreneur who gets home twice a
week for dinner with his kids and tries to slip in time to surf
during his 80-hour workweek. They’ve all found a work+life
fit that works for them in the context of their unique jobs and
personal realities. No one is right. No one is wrong, yet
balance.
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2.Leads us

B. You have the power to make countless adjustments (both

to judge large and small) in the way you work and manage your life (as
others, often | long as you know how), but you’ll never see them because
unfairly balance

3. Assumes C. If each of us has a unique work+life fit, then there should

we’re all the
same

be no (or at least less) guilt. If that fit works for your unique
work and personal circumstances, rock on; however, the trick
is to understand that not everyone can do what you’re doing.
This is the missing piece. How can create a culture that
allows all of our unique work+life fit realities to coexist
together? Circumstances will change. One day you’re able to
work 80 hours a week, then because of unexpected eldercare
responsibilities you can work no more than 20 hours, but

balance

4. Suggests

that the goal
50-50
split between

is a

work and the
other parts
of your life

D. If you want flexibility in your workplace to succeed, then
you need to be flexible with it. In other words, if an
unexpected project has to be completed and you’re supposed
to leave at 4 p.m., occasionally step to the plate and stay
The

Conversely, maybe you’ll experience a chronic illness.

without complaint. unanticipated will happen.

Suddenly there’s a lot more life than work, but balance...

5. Ignores the
constantly
changing
reality of
work and life

E. Mostly, person uses the following language models with
selfdiscouraging meaning capacity: “I don’t have balance.” “I
am out of balance,” etc.

6. Leaves no
room for
periods where
there’s more
work and less
life, and vice

versa

F. When you say “balance,” all that corporate leaders hear is
But, the
minute [ start talking about the goal in terms of work+life

“work less” and the conversation goes nowhere.

“fit,” these same leaders engage. They see that they too have
a work+tlife fit that matters to them, but also that there’s a
business benefit to giving everyone more flexibility to work
smarter and better in today’s economy
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7. Keeps you
focused on the
problem,

not the
solution

G. When your goal is “balance” any and all changes will
throw you off. My experience is that very few of us know
how to think through, plan for and adjust our work+life fit in
response to the personal and career transitions we know are
happening, much less the events that happen unexpectedly.
And, we need to because of balance

8. Will
never be
taken
seriously by
corporate
leaders

H. Honestly, we need to give each other and ourselves a
break. We have no idea what’s going on in someone else’s
life or in their job, but we can learn strategies from each other.
“How does an entrepreneur get home for dinner and surf?”
“How do you manage investments and run a tree farm?”
“How does a mother work as an accountant and find time to
be a ballroom dancer?” Instead of judging, we can inspire,
but balance too often

9. Results in
unproductive
guilt

I. We’re not. At any given time, we all have a completely
unique set of work and personal circumstances which
precludes a one-size-fits-all solution. For Kate, who’s on the
steep learning curve of a new job and works long hours,
getting to the gym and seeing her friends every couple of
weeks is enough. But for Mark, three days a week mentoring
new sales people is perfect, because he can delay retirement
Work+life fit
I’ve never heard the same fit twice, but

for two years and see his grandchildren more.
is like snowflakes.
balance

10. Infers
that there’s
a “right”
answer

J. In today’s competitive, service-oriented, global economy
there are very few jobs where a consistent amount of work
will be done on particular days within certain hours all of the
time. Even 15 years ago, you could count on a pretty reliable
schedule. And you could walk out the door at the end of the
day and not have to reconnect to work until you walked back
in. No longer. To find a fit that works for you and your job,
acknowledge this inherent work flow inconsistency and
connectivity. Plan as best you can to create boundaries around
technology and to accommodate the inevitable work+life ebbs

and flows. But balance...
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Task 11. Read the quotes from successful people and discuss them with
your partners. Then translate the statements into Ukrainian.

1. “When you reach for the stars, you are reaching for the farthest thing out
there. When you reach deep into yourself, it is the same thing, but in the
opposite direction. If you reach in both directions, you will have spanned the
universe.” Vera Nazarian.

2. “It’s a lack of clarity that creates chaos and frustration. Those emotions are
poison to any living goal.” Steve Maraboli.

3. “The great majority of people are “wandering generalities” rather than
“meaningful specifics”. The fact is that you can't bit a target that you can't see.
If you don't know where you are going, you will probably end up somewhere
else. You have to have goals.” Zig Ziglar.

4. “The problem for a lot of people is that they don't really know what they
want. They have vague desire: to 'do something creative' or to earn more
money or 'to be free', but they can't really pin down what it is precisely that
they want. So they drift from one thing to another, enjoying some moments
and hating others, but never really finding fulfillment or success. (..) This is
why it's hard to lead a successful life (whatever that means to you) when you
don't know what you want.” John C. Parkin.

5. “The sacred formula of positivism: love as a principle, the order as a
foundation, and progress as a goal.” Auguste Comte.

Task 12. Mark the following statements as TRUE (T), DEPENDS ON (D),
or FALSE (F). Correct the wrong ones.

To optimize your work-+life fit you should focus on the following points:
1. Talk about what you really have instead of achievements you would
like to have . T/D/IF

2. See solutions. T/D/IF

3. Whether we’re all different, or not much different, a set of rules
is always standardized . T/DIF
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4. Realize there’s no right answer. T/D/F

5. Judge others as much as yourself. T/DIF

6. Lose the guilt. T/DIF

7. There is no possibility to embrace and plan for the ebb and flow
of work and life day-to-day and throughout your career. T/DIF

8. Increase the likelihood of that your boss will support greater
flexibility in the where, when and how you work and, in turn, manage
your life. T/DIF

Task 13. Fill in the gaps with the units from the boxes below.

A
board couple calendar workout clear-thinking
scheduled dates works appointments argue
1. You should make sure to get in a every day, a long morning
walk with the dog one day a week, and a of dinner or drink
with your wife/husband and friends each week. You also make sure to have
private phone calls in your calendar. It sounds boring and some might
'fake,' but it ! Consider 'me time' in your
as important as your meetings, and suddenly you're forced into a

work-life balance that makes you more creative, happy and
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B

pitching  mixed looking personal opportunities
space gets introduce  business

2. As a rule, your work life and life are very . Even
when you go out at night with friends, sometimes it's with people in the music,
dance, yoga or startup . Those friends you to other people
and you're constantly your business and for
development . We like to say that real business done outside
the office.
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CHAPTER 4
EMPLOYMENT OPPORTUNITIES

UNIT 10
SO MANY IDEAS - NOBODY CARES

GENERATION

Unemployment definition:
The term unemployment refers to a

situation where a person actively searches
for employment but is unable to find work.
(Investopedia)

Task 1. Every day, numerous jobs are listed in the classified section of
most newspapers. Read the example listings below. Do you understand the
meaning of all the abbreviations?

ADMINISTRATIVE ASST. propty. mgmt. CASHIER immed. open for grvyd. 10p-6a,
co. FT data entry, xInt. commun. skKills. Fri/Sat. avail. req. Swing 7p-10p. wkends.
2 yr. min. ofc. exp. Prof. in Excel/Word 5a-9a M-F, $8+/hr. to start DOE, will train.
50-60 wpm. Call an HR Rep at 555-0303. App. in pers. 790 Barry Ave. Noon-8p.m.
Watertown.

APARTMENT MGR. Asst. P/T Some

exper. pref. Lite maint. & grounds policing. CUSTOMER Service Rep. Lrg. elect.
Send résumé to: P.O. Box 2342, cntretr. req. well org. indiv. w/some
Watertown, Attn: Yuri. exp. Exc. bnfts./sal., wkg. cond. Fax

résumé to 555-0022.
BANKING Teller, FT, fast paced environ.

Medical/dental, 401k, 40-hr. wk. HS dip. DENTAL Hygienist 2-3 days wk., temp.
req. Fax résumé or call 555-0000. to perm. Southside, grt. oppty.! Fax
résumé to 555-0101.

BOOKKEEPER/ADMIN. ASST. for

dwntwn. publishing co. Skills req: A/P, A/
R, GL, word proc., gen off. Competitive
salary & exc. bnfts. Fax or email résumé

INSURANCE CSR, P&C lic., sal. to be
negot. Fax résumé + sal. hist. to 111-2222,

to VW at 555-4444. Atn: Irene.

CARPENTER, Comm’l/resid. exp. NUHSlNG RN/LVN CNA, per diem pos.
w/remod. projs. Fast, clean wkr. 555-1234 avail. Span. spkr. a plus. 555-2222
CARPET Clean tech. PT/FT. Will train. Cln. WAREHOUSE: Shpg./Recg. invty. control.
DMV, gd. Eng. req. 555-0000 Drug Tstg. req. Fax résumé: 555-8888
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Task 2. Imagine you are interviewing someone for a career promotion.
You have to complete the following personal details form. What questions
would you ask? Begin with the given word on the right.

Personal Details Questions
Name: 1. What...
Address: 2. Where...
Date of birth: 3. When ...
Present position/occupation: 4. Where ...
Length of service: 5. How long ...
Previous position: 6. Before that,...
Current projects: 7. At the moment...
Future intentions/ambitions: 8. In the future, what...

Task 3. Read the article about youth's unemployment. Then discuss the
following statements with your partner.

* Recent college graduates try to remain hopeful despite their struggle to
find work.

* It is common for young people to make up a larger portion of the
unemployed.

+ Latest college graduates called more prepared, harder working than
previous generations.

Holding on to Hope: Young and Unemployed in America

Active Words and Phrases

1 | adversity Juxo, ckpyma

2 | blow yoap

3 | bound HeOOMIHHUI, GUMYULEHUL
4 but that’s not the case ane ye He max

5 | default track at school MUnoGUl WIKiIbHULL ULISX
6 | devastating HUWIGHUU, PYUHIGHUI

7 | grinder wnighy8anbHUK

8 | inward GHYMPIUHBO, OYXOBHO
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9 | public policy 2POMAOCbKA, 0epIHcadHa NOMTMUKA
10 | right away He2alino, 8idpasy

11 | sharp NUTLHUL, KMIMAUGUL

12 | slacker ne0aujo

13 | spouse cynpye

14 | stagnant iHepmHul, 3acmu2nuii

15 | to have the privilege of | mamu npugineii Oymu cgiokom

witnessing
16 | to pick a major subpamu cneyianbHicmo
17 | to poll onumysamu
18 | to pursue npooosxcumu
19 | to rebound mamu 360pOMHY oiro,
peabinimysamucs
20 | underwhelming CHIMIOYUT, HUJICYULL 30 OYIKYBaHe

Bridget Coyle wants to be a social worker, but an underwhelming job
market and devastating national unemployment rate are making it difficult.
Despite this, she remains optimistic.

“I’'m hopeful because I see a lot of opportunity (for me), and it’s the
only option I have,” the 24-year-old college graduate said. “I don’t want to be
hopeless, because then I'll be
stagnant. I need to keep hope in the

back of my mind so that I don’t stop S'O MHNY IDEHS
moving forward.” F
y -NOBODY CARES-

For Coyle, the state of the job
market did not always hit so close to B 7

home. After graduating in 2009 with
an English degree from Saint
Joseph’s University, she spent a year
helping disadvantaged youth in
Baltimore through the AmeriCorps
program.

“I had such a wonderful experience with AmeriCorps and I thought

potential employers would see that and want to hire me right away,” she said.
“But that’s not the case. It’s not where we are right now.” Coyle is not alone.
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According to the Bureau of Labor Statistics, the national unemployment rate is
9.1%. It is common for young people to make up a larger portion of this
statistic because of their lack of work experience, said Emy Sok, an economist
with the bureau. These statistics are all too familiar to Carl Van Horn, a
professor of public policy at Rutgers University, who studied this age group in
a recent survey. His study polled college graduates as they entered the labor
market and it helped paint a clear picture of the state of unemployment for
America’s young people. Half the 571 college graduates surveyed are working
a job that did not require a bachelor’s degree, while 14% are unemployed or
are employed part-time and looking for full-time work. Three out of every four
people polled said they would have done things differently while still in
college.

“Many people said if they
could go back they would do an
internship, start looking for work
before graduation, use the guidance
center at college or pick a major
where there are more jobs,” said
Cliff Zukin, a co-author of the
study.

According to Van Horn, the
results show that unemployment
not only has called for reflection
among this generation, but it also
has had an emotional impact.

“Psychologists tell us that losing a job is the closest thing to losing a
close friend, family member or spouse,” Van Horn said. “In other words, being
unemployed is a very significant psychological blow to the average person.”

Despite the adversity those in this age group face, Van Horn said they
have not given up on their abilities or turned the negative aspects of
unemployment inward. They manage to stay hopeful. “(Young people) don’t
blame themselves,” Van Horn said. “There’s evidence that shows this
generation is more prepared and harder working than previous ones. More and
more young people go to college to get a bachelor’s degree or associate’s
degree than ever before. They’re more grinders than slackers.” Neel Bhuta,
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who holds a law degree from the University of California, Los Angeles, has
been unemployed for months. According to the National Association for Law
Placement’s Employment Report and Salary Survey issued in June, the
employment rate for law school graduates is 87.6%, the lowest since 1996.
“When I started (law school) in 2008, the economy wasn’t all that bad yet,”
Bhuta said. “The default track at school was to do your work well, graduate
and make $100,000. School was supposed to be hard, but getting a job was
easy. Now it seems like everything’s hard.”

Despite this, Bhuta still remains hopeful. “Things are bound to get
better,” he said. “Young people just have to make sure they’re staying sharp
enough so that when things do eventually rebound, we’re there to take full
advantage of it.”

For Coyle, it’s her AmeriCorps experience that pushes her forward and
inspires her to be optimistic. “Through AmeriCorps, I had the privilege of
witnessing some very bright young men and women build on their strengths
and take great steps toward positive change,” she said. Now she’s making a
change of her own by returning to school to pursue a master’s degree in the
field of social work. “I’m feeling very hopeful because I’'m back in school,”
she said. “I feel good about my decision to pursue a master’s degree program
and am confident it will improve my chances in the job market.”

(By Rachel Witte, Special to CNN)

Task 4. Scan the text to find and explain the following numbers.

1)9.1
2) 2008
3)24
4)571

5) 100,000
6) 2009

7) 1996

8) 14
9)87.6
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Task 5. Fill in the correct prepositions:

To hire smbd right ~ , according  the Bureau of Statistics, to
make  alarger portion, to study  a recent survey, to look for work

graduation, the employment rate _ graduates, to build __ their
strengths, to take steps ~ positive change, degree  the field of social
work, to feel good  your decision.

Task 6. Translate the following phrases into English:

/&:-" HumiBanii piBeHb 0€3p00ITTS
cepell  BWITYCKHHKIB,  3aJIUIIATHCS
3aBXKIM ONTUMICTOM; IIe €AWHUIN BUOIp,
IO Y Bac €; y TJHOUHI IyIni; MOCTIHHO

pLOYMENT pyxaTtucsa BHCPCH; HAlHATH KOrOCh

st HeraiiHo; piBeHb 0e3po0ITTS B KpaiHi

UNTI

VY

po0OTH; BUXOIUTU Ha PHUHOK TIpalli; CKIACTH YIiTKY KapTHHY CTaHy 0e3po0iTTs

cTaHoBUTh 4,1%; BIICYTHICTH IOCBiIy

aMEpUKAaHCHKOI MOJIOJI; TIOJIOBHHA 3 THCSAYl OMUTAHUX BHUITYCKHHKIB; MPONTH
CTa)XyBaHHS; TI0YaTH LIyKaTH poOOTY N0 3aKiHUEHHSI HABYaHHS; CKOPUCTATHCS
MOCIYraMH KOHCYNBTAL[IHHOTO IEHTPY; TPYAHOINi, 3 SKUMH CTHUKAIOThCS
MIPE/ICTABHUKY TIEBHOI BIKOBOI I'pYyIH; PiBEHb 3al{HATOCTI Cepe]] BUITyCKHHUKIB
ctanoBuTh 70%; e HaifHWK4IM mokasHUK 3 2010 poky; CKOPHUCTATHCh UM Y
MOBHIH Mipi; ne Haauxae OyTH ONTHMICTOM; POOHTH KPOKH IO TO3UTHBHHUX
3MiH; TOKPAIIUTE CBOI IIAHCH HA PUHKY TpaIli.

Task 7. Look through the text above to find out the contextual synonyms
for words below.

1) to encourage

2) unoccupied

3) inert

4) positive

5) committee

6) lazybones
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Task 8. Read the following statements about job-seeking and discuss with
your partner whether they are true or false.

1. Finding a new job should not take any longer than one month.

e
»

2. It increases your chances of getting a job by applying for a lot of different

True

False

jobs than to just go after the job you want.

C
C

3. The best way to find a job is looking through online job postings and want

True

False

ads.

> True

> False

4. Networking is always an important activity — even when you’re already
employed.

> True

> False

5. Social networking sites are fine, but you should always be doing more than
simply updating your status or commenting on others.

e
»

6. Your regular (formatted) print resume should be no longer than one page in

True

False

length.
C True
» False

7. A text resume is just a stripped down version of your regular (formatted)
resume.
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e
»

8. Using action verbs should be a key part of writing your resume and cover

True

False

letters.
E True
C False

9. You don’t always need to send a cover letter with your resume when
applying for a job.

»
e

10. When possible, you should follow-up all your job applications with a

True

False

phone call or e-mail to the employer.

»
e

11. Sending thank you e-mails/notes/letters to every person you interview

True

False

with is a nice gesture, but not really necessary.

e
»

12. What you wear and how you look has an impact on job interviews.

»
e

13. It is extremely important to prepare for interviews by preparing questions

True

False

True

False

to ask as well as preparing answers to questions you may be asked.

»
»

14. A basic knowledge of the organization and the industry (or industries) it

True

False

operates in is not crucial when job-hunting.
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e
»

15. Once you’ve been offered the job, you can start negotiating your salary.

e
»

True

False

True

False

Task 9. Choose a letter to show the meaning of the boldface term in each
sentence.

. Lindsay works the graveyard shift so she can be at home in the daytime.
. next door to the cemetery

. 6:00 P.M. to midnight

. 10:00 P.M. to 6:00 A.M.

. When the retired nurse needs extra money, she works on a per diem basis.
. hired for and paid by the day

. mornings only

. for reduced wages

. A “temp to perm” position offers a chance for job security.

. temporal permission to prove yourself on the job

. temptation to try for a permanent job

O o ® W o o ® N6 o o=

. temporary at first, but leading to permanent employment
Task 10. Translate the following into English:

1. TuiTtoun#i piBeHb HallOHAJIBHOrO 0e3poliTTd ¥ BiACYTHICTH
aJIeKBaTHOI OIUIATH Mpalli YCKIAIHIOIOTH IPAIeBIAIITYBaHHS CHOTOJHINIHIX
BUITYCKHHKIB. Ti, XTO BCE OJHO 3aJMIIAIOTHCS CIIOBHCHMMH Hail Ha Kparie
MaiiOyTHE, KaXXyTh, IO MPOCTO HE MAIOTh 1HIIOTO BHOOPY. 3aBXKAM MOTPiOHO
30epiraTv Hajiro B TIIHOMHI Ay, 1100 HE IIepecTaBaTH PyXaTUCs BIIEpE.

2. 3 ogHOTO OOKY, BH MOKETE MOMIJISTHCS, SKIIO AyMaeTe, M0 Y Bac
TaKUi 4yOBUH JOCBiI poOOTH, TOMYy HOTEHIIHHI pOOOTOAABI 1€ MOMITATS i
3aX04yTh HAaWHATH Bac HeraifHo. 3 iHmoro OOKy, MOJIOAI IJIIOOH YacTo
CKJIaJaloTh OUIBLIy YacTMHY CTaTUCTUKM Oe3poOiTTs uepe3 BiACYTHICTh
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nmocBiny. IIpoTe MOCHIMHWUKK 3MOTIIM CKJIACTH 9iTKy KapTHHY Oe3poOiTTs
aMEpHUKaHChKOT MOJIOJI, a/pKe TIOJIOBMHA 3 THCSYi ONMUTAHUX BHITYCKHUKIB
MPAIIOIOTh Ha PO0OOTi, sIKa HE BHMAarae yHIBEPCHTETCHKOTO CTYIICHA. 1poe 3
KOXXHHX YOTHPbOX ONUTAHUX CKa3alu, IO TiJ Yac HaBYaHHS B KOJEDKI MaJn
0 yxe 3HalTH mepire podode Micrie, abu Ternep He 3aINIIATHCS B eKOHOMITHIH
CKpYTI.

3. Ha mymKy mcuxomoris, BTpaTy poOOTH MOXKHA TIOPIBHSTH 3 YTPaTOrO
OM3bKOro Ipyra abo uwieHa cim’i. IHImMMHU crioBamu, 0e3poOITTS HAHOCHTH
3HAYHAU yAap MO TCHXIYHOMY 3I0pOB’I0 TOAWHW. Hatomicth, Haiikparia
nopajga— ue 30epiratm Haxaito. He 3BuHyBauyiite cebe, amke Mojoje
TTOKOJIHHSA O1TBII MIATOTOBIICHE IO TPYIHOIIIB, HIX ITOTIEPETHIKH.

4. SIKmo HIYOTO He CIpalbOBYE, CIPOOYHTE MOBEPHYTUCS 1O HABUAHHS
it orpumartn crymiHb Marictpa. Lle Oyne Bam BeIMKHN KpPOK 0 HO3UTHBHHUX
3MiH. BimuyiiTe 3am0oBOJNIEHHS BiA CBOrO  pIIlICHHSA, IParHeHHs [0
CaMOB/IOCKOHAJIEHHS 000B’SI3KOBO MOKPAIUTH Bl IIAHCH HA PUHKY TIparli.

Task 11. Write on the board one job title, e.g. Sales manager, Accountant,
IT systems manager, Chief Executive Officer. Brainstorm and write skills
and abilities you need to do this kind of job. Some typical ideas for a
variety of jobs are given below, but follow whatever you and your
partners suggest.

JOB TITLE:

SKILLS AND ABILITIES YOU NEED:

Examples of skills and abilities:
being good with figures/people/technical issues
being a good administrator
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being good at organising your time

having a good understanding of the market

dealing with challenges

working well in a team

being a good communicator

Task 12. For cards A — G, fill in the gaps with appropriate words from the

box. Make empty cards and ask your friends/relatives about their bad

experience after graduating from the university or approach people to

answer a survey in the street:

momney, afford, cut, competition, hopeful; less

internship, seawching, perwvy, worked, assembly

back, tried, applied, politely

tough, mostly, internships, opportunities

getting; applying; fussy, struggling, hawd

Q| = = T O W >

deserve, economy, paying, wmerity, assumne;
willing

(@

Natoasha Lawrence, 23, Chichester, Unemployed
graduate

Whew I graduated in July withv av 2:1 in Englishv T was
_________ of finding work;, but the Government have
2. soo many public sector jobsy and everybody's
worried about 3_________ , so-there's 4_________ Jjobs and
much move 5_________ . Internships mean only those who-
cowb_________ to-forego-av salawy couv get ahead; which i
a major attack ovw equality.

J
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Tobi Ladejobi, 23, Streathamy Unemployed
graduate

I graduated thwee monthsy ago and have beew
I everywhere for jobs ever since: I 2_________ 50
howd owwmy 3_________ at EMI, all for nothing because
there was no-job- at the end. It was heawtbreaking. But
maybe there never was going to- be av job. Companies
Jjust want interw after interw onw auv 4_________ line, so-
they donwt hawe to-pay av5_________ .

J

C

(@

Saralv Wilson, 23, Peckhauny, Unemployed; with A-
levels
There have beew days i the past few months whesw

Ivel_ ________ for 20 jobs only to-heow 2_________ from
thwee, and most of thew just 3_________ say no: It's
impossible to- know what employers awe after - I feel
likeI've 4_________ everything.
€. J
D

(@

Philip Javens, 23, Petersfield; Unemployed

graduate

Ouwr generationw was givenw a message that there
would be v wovld of 1_________ waiting for us after
university - but what awe these opportunities?
2 Just3___ t

hat dowt pay for the basicsy of living: Ity a
4 __ time to- be young.
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Tenwneto Movris, 23, Harlesden, Unemployed; withi
BTECs
I howe two- young childrew to- support and we're
1 Jjust to-get by. I want to-work; I have BTEC
qualifications and I'mv not 2_________ . But at the
moment I'wvv 3_________ for 10 joby a week and
4 ____ nowhere. Its 5_________ to- tell what

(): emblovers wont.
J J
F

(@

Alfie Hunter, 19, Borehanmwood;, Unemployed; withs
A-levely

Ity so important to hawve a full-time job -
someﬂ\mgx secure and permanent ands hop@fully
_________ . But this generationw owe 2_________ that.

Avwl/ tlfw/ Government howve 3_________ accesy to
university evenwhowder by 4_________ fees.

G

-
S )
Ruthv Jolwuston, 22, New Malden;, Unemployed
graduate
I've been to- wniversity but I donwt automatically
1 that entitles me to-a job - but I do-think
I2 one owmy oww3_________. The problem
s that employers owenwt 4_________ to- give yow those
opportunities to- show what yow cawv do. Withv the
S like it is; if companies conv get awoy withv

(): not6_________ young peoble, they will.

J

J
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UNIT 11

TOYING WITH TICKING TIME BOMB: THE ANGRY MILLIONS

NEETs definition:
abbreviation for not in
education, employment, or training:
used by the government to describe
a young person who is no longer in
school and does not have a job or is
not training to do a job
(Cambridge)

Task 1. Read the text about young unemployment. Use the dictionary to
explain the meaning of units given in bold.

The Angry Millions

Part 1

Active Words and Phrases

Figures out tomorrow
are expected to confirm

Ouikyemucs, wo 8dice 3a8mpa yu@pu
(noxasnuku) niomeeposmo

freeters @pimepu (M0o100i 100U, WO AHCUBYMb HA
00Xi0 8i0 HeNOCMiUHO20 3apodimKa 4u
be3pobimHi)

to opt for obupamu

hittistes Ximucmu (00CnigHO: HepoOu, KL
npo6oosamsb C8iti OeHb, NPUMYIUBUUUCH OO
cminu)

NEETs (Not in NOKONIHHA «HI HIY» ( MOAOOI I0OU, AKI He

Education, Employment,
or Training)

HABYAOMbCsl i He nPayioms, moomo He
saumaromscss HI 0onum, HI inwum)

to breach

npobusamu, pooumu npoiom

inevitably

HeMunyude

there is little dispute that

Mano xmo zanepedysamume, o,
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NPAKMUYHO HEMAE CYMHIBIB, WO
9 | to harness npubopkysamu
10 | to eat away 3pYUHYy8amu, HO2AUHAMU
11 | covering May to July 3 MPABHs NO UNEHb
12 | to flood HasoOHIO8aMU
13 | double dip opyeaa Xeuns, noOsiluHUI
14 | unscathed HEeYUKOONCeHUT

Figures out tomorrow are expected to confirm the worst youth
unemployment figures for nearly 20 years. But it's the lack of hope, as much as

the lack of jobs, that is dangerous.

In Japan they call them
freeters, an amalgamation of
"freelance" and the German word
for workers arbeiter. The
Tunisians opt for hittistes, a slang
Arabic phrase which roughly
translates as people who lean
against walls. In Britain we prefer
NEETs, the term we use to
; describe the depressingly swelling
ranks of our young who are not in education, employment or training.

But whatever you call them and wherever you are, the youth
unemployment time bomb is ticking and in Britain there are few signs of
things getting better.

Tomorrow the Office for National Statistics (ONS) will release the
latest employment figures from the past three months, with most analysts
expecting the number of under-24s out of work to pass the one million mark
for the first time since the early 1990s.

If that ceiling is breached, it will be a hugely significant and
psychologically damaging moment for Britain. Political parties will inevitably
point the finger of blame at each other, but whatever the cause of our NEET
crisis there is little dispute that our ongoing failure to harness the energy of the
younger generations is eating away at the foundations of all our own futures.
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As Paul Brown, director of communications at the youth charity The
Prince's Trust, put it earlier this summer: "Youth unemployment is like a
dripping tap, costing tens of millions of pounds a week through benefits and
lost productivity. And, just like a dripping tap, if we don't do something to fix
it, it's likely to get much worse."

According to the figures covering May to July this year, unemployment
among under-24s officially stood at 973,000, but the growing belief among
some economists is that over the past three months — with scores of new
graduates flooding into the job market over the summer — the figures might
have risen by as much as 90,000 taking them into seven figures for the first
time since 1993. For the pessimists it heralds a return to two decades ago
when the young were hit disproportionately hard and suffered for years
afterwards.

"The 1980s recession was a generational disaster and there is a major
risk of it happening all over again," says Richard Exell, a labour market expert
at the Trades Union Congress. "Whatever interpretation economists might
have, as far as ordinary people are concerned we are already in a double dip
recession and young people are clearly one of the groups bearing the brunt of
it."

The effects of long-term unemployment are often depressingly long
lasting. The TUC's own research has shown that those who were out of work
for more than a year during the 1980s were more likely to struggle during the
current economic crisis and overall tended to earn less than those who got
through the decade economically unscathed.

The Angry Millions
Part 2

Active Words and Phrases

1 | dependents ympumanyi

2 | deprivation smpama, 3y004CiHHs
3 | endemic no2on08HUL

4 | implications Hacaioku

5 | is irrelevant He MA€ 3HA4eHHs

6 | movement pyx
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7 | on a given day Ha nesHUll OeHb

overall 3a2anbHUl
9 | pool CYKYNHICMb, 3a2anbHUll (pOHO
10 | shabaab wabaab
11 | steadily cmaobinbHO

12 | That's partly down to the | Yacmxoso ye nos’azano 3 mum

way

13 | to exclude BUKTIFOUATNU, BUTYYATNU

14 | to have smbd on benefits | ympumyeamu rjujcm 3a paxyHox coyianvHoi
donomozu

15 | to look at the bigger nobauumu 8cro KapmuHy KOMHIEKCHO

picture

According to the ONS, the proportion of young people out of work is
edging ever closer to 20 per cent, prompting headlines this year warning that
one in five under -24s are out of work. But the reality is a little more subtle.

"I wouldn't for one moment want to give the impression that we haven't
got economic difficulties or that it is easy for young people to find a job
because it isn't," says Simon Briscoe, a former statistics editor at the Financial
Times. "But I do think that when we hear people say one in five young people
are unemployed it is terribly misleading."

That's partly down to the way the ONS publishes its statistics. The
figures they release give youth

unemployment as a percentage
of the economically active but
excludes the "inactive" — those
in education. As the number of
young seeking further education
increases, the pool of potentially
unemployed reduces but

proportionately the number of
unemployed (within that pool) increases. If you include those in education, the
actual unemployment figure is closer to one in eight, rather than one in five, a
number that is comparable to older age groups.
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Statisticians like Mr Briscoe prefer to look at the bigger picture — but
there is even less room for optimism there. "Whether the unemployed number
hits one million or not is irrelevant really from a statistician's point of view,"
he says. "It's simply a number on a given day. What's important is the overall
trend which has shown youth unemployment steadily rising over the past six or
seven years. That's the really scary statistic. It's time we had some clear
thinking and some good policy decision to tackle this overall rise."

The young are naturally resilient and have fewer dependents than older
generations. So does temporary high unemployment even matter? Can they
bounce back? To a degree. But beyond the long-term implications of being
temporarily out of work one only needs to look south and east of the
Mediterranean to see what the end result of endemic youth unemployment can
be. The revolutions that have swept the region were largely led by shabaab —
self-identified  youth

movements that were ¥ 4

fed up witth thteirtlack of NEETS ] YOllth'/
rospects in an area of T8

M. Without AFuture

i

unemployment for their
age group rests at 24
per cent, according to
the International Labour
Organisation. Their
anger, of course, was
exacerbated by the
corrupt and despotic rule of their leaders. But even in Spain and Greece, which

have some of Europe's highest youth unemployment rates, protests regularly
break out and violence is never far away.

David Cameron has insisted the summer riots had nothing to do with
poverty. But numerous statistical analyses of the rioters have shown
deprivation and a lack of hope played a key role. According to one analysis, 41
per cent of suspects lived in areas in the bottom 10 per cent of England in
terms of deprivation. Kevin Green, chief executive of the Recruitment and
Employment Confederation, says the Government could be more pro-active at
alleviating the crisis. "It doesn't have to all be about spending your way out,"
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he says. "There are plenty of little steps you could take." His organisation, for
example, has lobbied for small and medium business to be given a two-year
National Insurance tax breaks if they hire an under 24-year-old. "It would
encourage employers to take a risk and hire someone younger and would cost
significantly less than having them on benefits," he says. Doing nothing is not
an option. You only have to look at Tottenham, Hackney, Croydon and
Manchester to see the alternative.

(The Independent)

Task 2. Check through the article «The Angry Millions» and mark
sentences T (true) or F (false). Change any false sentences to make them
true.

1. The term NEET is used to identify the energy of young

generations. TIF

2. Youth's unemployment can be dangerous even for the lack of
hope the graduates suffer from. T/IF

3. Statisticians say that quantity of unemployed young people is
increasing over the past 6 — 7 years. T/IF

4. The quantity of "inactive" participants consists of those who are
retired. T/IF

5. Some people think, that if small and medium business employ under
24-year-old, they should be given a two-year tax breaks. T/IF

6. Bearing the brunt of smth means receiving the worst part of
something unpleasant or harmful. TIF

7. Notion shabaab denotes the proportion of young people out of work.
T/IF

8. David Cameron insisted that temporary high youth's unemployment
doesn't matter. T/IF
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Task 3. Read the extracts from Henry’s report and number the section
headings one to five.

Observation Appendix Introductio Professional Experienc
s about the n achievements e during
company work

placement

A... a six-month placement with Cambro Corp. in Littlehampton from
February to July, under the supervision of Mr Geoffrey Thomson, Marketing
Manager. The objective of the internship was to design, conduct and analyse
the results of a market study to identify customer needs for a new range of
electronic gearboxes for industrial conveyor belts. Cambro Corp. is a
subsidiary of the HDE group based in New Jersey. The company has 450
employees in its Littlehampton plant, and designs, produces and markets
gearboxes for the North American market. Founded in 1954, the firm ...

B... and this experience was extremely valuable. I had not expected such a
poor response rate to the first mailshot. When customers were contacted by
telephone, it became clear that many of them had not answered the
questionnaire simply because they had not understood the first question. The
order of the items was therefore modified and the response rate increased by
200%

C... a long history of involvement in the local community. Cambro’s
reputation as a company which looks after its employees and which sponsors
local sports and cultural events is one of its greatest strengths.

To obtain a similar result through media campaigns would cost millions. This
aspect of the company’s marketing and PR policy was most impressive ...

D... communication skills in particular. Developing and performing a market
study in less than six months was a major challenge. Fortunately, I was able to
apply the knowledge I had acquired in marketing in year two of my degree,
and the results of my study were extremely well received. In future, I think it
would be very helpful if...
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E... including the following documents: A. Daily journal B. Thank you
letter to Mr Thomson C. Evaluation letter from Mr Thomson D. Résumé
E. Cambro brochure and sales literature

Task 4. Role-play. Choose a partner to work with and role-play the
following situation:

You are going for a job interview for an office manager’s job in a very
prestigious consulting company. First describe how you would dress for the
interview and what you would need to take with you ( i.e. driver’s license,
social security card, resume, etc.) Develop a list of questions the employer /
interviewer might ask you and develop appropriate answers to them. Some
sample questions might include:

What is your work experience? -What is your educational
background? - Do you know computer programs such as Excel, Word, etc.
(other appropriate computer programs) - What are your strengths? - When can
you start? - Do you have transportation to work? - Why do you want to work
for our company? - How would you fit in with our company?

Task 5. Read the following quotations and argue with your partner which
of them can be best applied to business.

1. The difference between a successful person and others is not s

alack of strength, not a lack of knowledge, but rather a lack of £ 3
will. Vince Lombardi. ]
2. Life is like riding a bicycle. You don’t fall unless you stop
pedaling. Claude Pepper.

3. Success, remember, is the reward of hard work. Sophocles.
4. Don't cry because it's over, smile because it happened. Dr. Seuss.

5. It is better to be hated for what you are than to be loved for what you are
not. André Gide, Autumn Leaves.

6. Life is what happens to you while you're busy making other plans. Allen
Saunders.

7. Striving for excellence motivates you; striving for perfection is
demoralizing. Harriet Braiker.
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UNIT 12

MATCHING ECONOMIC MIGRATION WITH LABOUR
MARKET NEEDS

MIGRATION -~ An economic refugee definition:
i 1t is a person who leaves his or

¢ “‘““H‘m her home country in search of better job
L

J m prospects and higher living standards
4 elsewhere.
|
 § ‘ (Investopedia)
Task 1. Before reading the text try to give English definitions to the

following units (like it's done in reference books). Check your option
consulting the following text and business dictionaries.

global migration

to emigrate

an economic migrant

qualified / overqualified

remittances

to uproot

a working visa

Task 2. Discuss with the partner your idea of the country where «streets
are paved with gold». Clarify the etymology of this saying from the
reference below.

«The streets are paved with gold» is said about a place where it
is easy to get rich, or where people imagine that it is. “London streets are
paved with gold” is a saying that came from the 19™ century story of Dick
Whittington and his cat, loosely based on the 14™ century Lord Mayor of
London, Richard Whittington. The saying, which expresses the idea of a “land
of opportunity”, is partly ironic, since Dick Whittington found when he went
to London that the streets were in fact grimy and poverty stricken.
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Task 3. Read, translate, then complete the text with appropriate extracts

from the list below.

1) has the
immigrants

largest number of
2) skilled people are leaving to work
in richer countries

3) the movement of people around the
world and particularly those who are
moving abroad to look for new job

4) people living and working in a
different country from the one in
which they were born

5) people with specialist training and
qualifications

6)a stamp in your passport that
allows you to work in a certain
country

7) they have to leave their home
country

8) for all kinds of reasons, such as:
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Global Migration

Active Words and Phrases

1 brain drain «BIOMIK MI3KI6»

2 brain gain «NpUMIK MIi3Kig»

3 co-operation cnienpays

4 on the lookout for ¥V nowykax

5 overqualified Haokeanigixosanul

6 overseas 30 KOPOOHOM, 30 KOPOOH

7 remittances 2pouiosi nepexasu

8 source of funds 0oicepeno Kowmie

9 stamp wmamn

10 | to make up cknaoamu

11 | to uproot nepeixrcoxicamu 3 HACUOMCEHO20 MicYs
Rob: Hello, Jen. I think, today we’re going to discuss global migration

—that’s A .Is this something you have done Jen?

Jennifer: Yes, when I was a student I moved to France to teach English
for a while.

Rob: A very good job but luckily for us, you came back to live in the
UK. Many people are forced to emigrate. It means B in order to work
abroad and they never return home. We’ll talk more about that shortly and also
look at some of the language associated with migration. But let’s start with
today’s question.

Jennifer: And this is a question for me to answer?

Rob: Of course it is! So, according to figures from the United Nations
(UN), which one of these countries C
population? Is it:

a) United States of America b) Qatar c¢) Turkey

Jennifer: 1 think this is an easy one. I think it will be a) The United
States of America.

as a percentage of its national

Rob: And you are wrong. The answer is Qatar. Around 75% of its
population are immigrants — so that’s people who have moved there but were
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not born there. The USA has many more immigrants but they only make up
around 12% of the population.

Now let’s talk more about global migration. It’s something the BBC has
been looking at following research by the Organisation for Economic Co-
operation and Development (OECD). We know people move from country to
country D to join other members of their family, because of war in their
own country, or just to find a better lifestyle.

Jennifer: But the biggest reason is to find work — people who do this
are called economic migrants. Their profession — or area of work they
recognized in — may not be

needed where they live. Or

—em

SKILLED

th t b
MY N' e pay may not be very

good but their skills might
be in demand in another part
of the world, so they are
forced to move there to get a
job and earn more money.
Rob: This is a
problem for developing

countries because it means

E , this is what is
called a brain drain. Around 214 million people are international migrants.
This notion defines F . So what kind of work are we talking about?

Jennifer: All kinds of things. We know that people in healthcare often
move abroad to places like the UK and Australia to work as dentists, doctors or
nurses. In other countries, such
as Belgium, there is a need for
chefs. And in countries like
Norway, there is a demand for
psychologists.

Rob: T’ve also heard that
in countries that have been
affected by the financial crisis,
such as Ireland and Greece, there
is a need for accountants. And




countries such as Brazil and France are on the lookout for electronic engineers.

Jennifer: But these are all highly-skilled jobs that require qualified
staff, in other words, G ___ . Sometimes people with such skills take on a
job where they are overqualified, such as doing a cleaning job or serving in a
cafe.

Rob: So many of the immigrants’ skills are just going to waste and, as
we have mentioned, their home country is losing skills that could have helped
improve the local economy there.

Jennifer: However, there is evidence that many migrants are working
abroad to send money to family back at home — these are called remittances.
They are seen as an important source of funds for economic development of
poor countries. In fact, official figures show that last year $US400bn of this
money was being sent back to developing countries.

Rob: It must be hard for people fo uproot — or move from their home —
leave the family behind and go overseas. And it can also be a challenge to get
permission to work abroad.

Jennifer: Yes, you mean getting a working visa —thatts H__ . In

Australia for example,
points are awarded to

(4 TY
- ooRTUNI
WINDsog | oot people with skills that
. v are needed in the

country; those who get
the right amount of

points are allowed in.

Rob: This
system allows a country
to adapt to the changes
in skills needed to keep
the economy growing. Other countries only issue a working visa if someone
has been offered a specific job.

Jennifer: Of course, migrants may hope that the new country’s streets
are paved with gold — or that they think it’s an easy place to get rich — but if
it’s not, they can at least get some work experience that will benefit them when
they get home: a sort of brain gain!

(BBC News)
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Task 4. Mark the following statements T (true) or F (false). Change false
sentences to make them true.

1. The United States is the most overloaded with migrants country, comparing
to Turkey and Qatar. TIF

2. For some developing countries, remittances can form a sizeable
share of their economy. TIF

3. The USA percentage of immigrants makes up a quarter
of the population. TIF

4. The most important cause of migration concerns to war
accidents. TIF

5. The intellectual capital of nation is expected to decrease when
people move to developed countries, so that rate of working
migration is high. TIF

6. Economic migrants move to a new area because opportunities
to implement their qualification are not good in their own country. TIF

7. In Australia, you need approval from your branch office’s top-manager to be
allowed to get a working visa. T/IF

8. There is a demand for accountants in Norway. TIF

9. When people approve the idea of uprooting themselves and
moving overseas, they do it for reason of getting better
opportunities in their career performance. T/IF

10. Overqualification takes place when an individual’s credentials
surpass the job’s requirements. TIF
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Task 5. Fill in the correct prepositions:

To move France, to teach English a while, to start

today’s question, according figures, make around 10% of the

population, to talk global migration, people move country to

country, the skills might be demand, another part of the world, a
need chefs, affected the financial crisis, to send money
family back at home, important source funds for economic

development, to adapt the changes.
Task 6. Find the words in the text that correspond to the following
definitions.

1. The need or desire that people have for particular goods and services.

2. To receive a particular amount of money for the work that you do.

3. Knowledge or skill that you gain from doing a job or activity, or the process
of doing this.

4. To give someone something such as a prize or money officially in order to
reward them for something they have done.

5. The process of gradually becoming bigger, better, stronger, or more
advanced.

6. A situation in which there are a lot of problems that must be dealt with
quickly so that the situation does not get worse or more dangerous.

7. An amount expressed as if it is part of a total which is 100.

8. An advantage, improvement, or help that you get from something.

Task 7. Find and explain these numbers, places and acronyms in the text.

a) 214 min b) USA ¢) OECD d) Australia
e) 12% f) Belgium g) $400bn h) France
i) UN Jj) Qatar k) 75% 1) Greece
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Task 8. Translate the following into English. Then make a glossary of
helpful words from the text «Global Migration».

CgiTOBa Mirpailis; KiIbKICTh €MITPaHTIB, SIKM BHUIXaJM y IMOLIyKax
Kpamroi JoJi; MTaMIl y MacHopTi, IO J03BOJsE B’I31 IO KpaiHH; BiICOTOK
MITPaHTIB Ha JIOJII0 HACEJICHHS; IXHs KBaTi(ikallis He 3aTpeOyBaHa B KpaiHi, ae
BOHH HapOIWJIHCS; Iie¢ mpoOiieMa KpaiH, IO PO3BUBAKOTHCS; MOIMT Ha MEBHI
CHEeLiaIbHOCTI; MOKpallyBaTH MICLEBY €KOHOMIKY; HaJiliHe JDKEPEeNo KOIITIB
IUTSL EKOHOMIYHOTO PO3BUTKY OiTHHX KpalH; 3aJIMIIATH POJUHY H MepehKIKaTH
3a KOpPZOH; OTPHMAaTH MAO3BUI NPAIIOBATH 3a KOPAOHOM; MiATPUMYBaTH
SKOHOMIYHHUI IIporpec KpaiHH.

Task 9. Translate the following into English:

1. IonarTsa ceimosa micpayis 3apa3 3HaloMe 0araThbOM JIIOISAM, SIKi
BHUixaiu a00 30MParOThCs BUIXaTH 32 KOPAOH Y MOINIyKax Kpamroi 1oii. [Hkomm
mudpu aiicHo BpaxaioTh. Tak, y KBatapi 75% HaceneHHs — IMMIrpaHTH, Xo4a
Tpamuiiiiino Bci BBaxaroTh CIIIA mizepoM cepen KpaiH, 10 MPUAMAOTh
Oakar0YMX OTPUMATH BHUCOKY 3apIUIATHIO i €KOHOMIUHY CTaOlIbHICTb.

2. Emirpantu crioniBaroThcsl Ha Kpaiie KHTTS B PO3BHHEHHX KpaiHax,
ajie Haclpapi iM JTOBOIUTHCSA TPOUTH depe3 OaraTo BumpoOyBaHb. JlrommHa
3HIMA€ThCS 3 HACHKEHOTO MICIIsl, 3aJIMIIAI0OYH JIoMa POJUHY W ApYy3iB, 1 ine
JI0 He3HAMOMOi KpaiHu, e € TOMUT Ha ii CcrenialbHICTh, a1 KOXHOTO Micsma
HaJICWJIaTH JIOJIOMY POAMYAM TpOINOBI mepekasw. Uepe3 ¢iHAHCOBY KpH3y
MeBHI KpaiHu MOTpeOyroTh Oi3Hec-aHANITHKIB, a IHINI — ENEeKTPOHIIUKIB 1
mikapiB. Komu Bix DKIKAarOTh BHCOKOKBai(hiKOBaHI Kaapw, IIed Mporec
Ha3UBAECTHCS «BIITIK MI3KIBY».

3. Ha nepwmii morusi, oTpuMaTtH Bi3y 30BCIM HE BaXKKO, OCKIJIBKH 1€
3BHYAHMHN mTaMn y nacropti. [Ipore abu B’ixaTn Ha poOOTY, HaNIPUKIIAA, O
ABctpanii, BaMm Tpeba HaOpaTu BIINOBIAHY KUIBKICTH OajliB 32 TEBHUMH
MOKa3HUKaMH. | 3BiCHO, mepeBara HaJlaeTbes THM (axiBIsM, dus mpodeciiina
JUSUTBHICTH € 3aTpe0yBaHOIO Yy KpaiHi. A KONM BXKE BHiXajH, BH MOXKETE
3ITKHYTHCS 3 THUM, IIO B OMpIisSHIA KpaiHi BYJNHIII 30BCIM HE BUMOIICHI
30JI0TOM, ajie BH NpPUHAaWMHI BXK€ OTPUMAETe HEOLIHEHHWH NOCBix poOOTH,
KOJIM TIOBEpHETeCs Ha OAaThKIBIIHHY.
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Task 10. Look carefully at a piece of advertisement and fill in the gaps
with correct form of the words from the box.

entrepreneurial ~ export  contribution  encourage  proven

sponsorship  diversify =~ competition  growth  dispersal

Australia’s Business Innovation and Investment Programme !
successful business people to seitle in Australia and use their ? skills to
develop business activity in Australia.

The Business Inmovation and Investment Programme is designed to
increase * talent and ¢ business expertise in Australia. It is
positioned to target migrants that have a demonstrated history of success in
innovation, investment and business and are able to make a significant
o to the national innovation system and to the Australian economy.

The objectives af the programme are to contribute to the ¢ of the
Australian economy by:

gengrating employment;

increasing the ’ of Australian goods and services;
increasing the production of goods and services in Australia;
introducing new or improved technology;

increasing ¥ and commercial activity;
developing links with international markets;
increasing the * of business migrants across Australia through state

and territary government 10
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Task 11. Choose the correct options to complete the sentences checking
carefully words in italics.

a) These days people are risking the awful journey of migration because

e

basic amenities are still missing or substandard over regional areas;
euros and dollars are more valuable than any local currency;
> they are fleeing some mixture of war, oppression, civil disorder and
poverty.
b) If there is a net inflow of migrants,
L larger numbers are leaving a country, than entering it;
L

larger numbers are entering a country, than leaving it;

nets are used to prevent migrants from entering a country.
c) If there is a brain drain,

permanent resident status;

e

can sustain indefinitely;

L people usually move from a developing country to a developed country.
d) The purpose of census is

after two months in the United States, aliens are admissible for

it's accompanied by occurrence of maximum population that a given area

L to encourage people to start working legally and paying tax;

> to compile data on the demographics, economics, and social information
pertaining to that population at that time;

E

the cancellation of removal changes an alien's status from "deportable" to
"lawfully admitted for permanent residence."
e) If someone applies for citizenship,
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»

was born or naturalized in a country;

one wants to possess the equal rights and responsibilities as a person who

L one claims to be applied as a resident for during a hearing before an
immigration judge;
L

one asks for his/her dependants’ status legalization, and in this case,
dependants are usually defined as spouse and minor children.
f) The act of deportation occurs, when

e

judge finds an alien

an immigration

and officially
announces his/her
location in state

media;
C an alien 1is
formally removed

from the country for
violating the
immigration laws;

e

overpopulated, so that

the country is

the level of resource

consumption cannot be maintained without damaging functionality of the
area's ecosystem.

g) The notion ‘Diplomats and Consular Personnel’ includes

e

country's embassy or consulate;

people working in a foreign country, under a diplomatic permit, for their

citizens traveling abroad under diplomatic passports in order to work for
their country's embassies or consulates;

e

both previous positions.
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Task 12. Match the terms to their definitions.

1 LPR (Lawful
Permanent Resident)

a an attorney who is appointed by the Attorney
General to act as a judge in the Executive Office
for Immigration Review

2 an illegal alien

b location through which aliens may enter the
country area

3 naturalization

¢ an alien who has been employed by an
international firm or corporation for a year (or
six months in some cases) in the last three years,
and who seeks to enter the United States
temporarily in order to continue working for the
same employer or a subsidiary or affiliate of the
original employer

4 domestic migration

d a system of quotas for immigrants, established
by the Immigration Act of 1924, which used
national origin, race, and ancestry as bases for
limiting immigration to the United States

5 national origins

quota system

e a foreigner who has either entered a country
illegally or who has violated the terms of legal
admission to the country

6 an immigration judge

f any person who is not a United States citizen
or national, but who is permanently residing in
the U.S. legally, as a lawfully recorded
permanent immigrant

7 port of entry

g the process of moving within a given country,
but across subdividing boundaries, with the
intent of establishing a new permanent or semi-
permanent residence.

8 an intracompany
transferee

h the process of conferring citizenship upon a
person after his or her birth, by any means
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VOCABULARY

accusatory

OOBUHYBAJIbHUI

achieving results

JOCSITHEHHS PE3yJIbTaTiB

ad-hoc team criertiaiabHa rpyrma
adversity JNX0, CKpyTa
aesthetic €CTeTHKA

affluent OaraTwii

agenda MOBICTKA J(HS
agenda MOPSIIOK IEHHUH

ahead of time

3a3qalIeriab

albeit cautiously

xo4a i 00epexHO

all organic, natch

3BHYAIHO, yce OpraHiuyHe

annual fee

piuHUH BHECOK

annually

LIOPOKY

arcade games

apKajHi irpu

armed robbery 030poeHe morpabyBaHHs

as yet MOKH 110

assignment 3aBJIaHHS

associate professor JTOTICHT

assumptions MPUITYIICHHS

attendee YYaCHHUK

Barcodes [ Tpux-xoau

beanbag KpicIo-MiIIoK

bet CTaBKa, yMOBa

beverages company KOMITaHisI-BUPOOHUK HATIOTB
bigger slice of the pixelated | OimpmIMA  MIMATOYOK  MIKCEIBHOTO
pie nupora

billion-dollar acquisitions puI0aHHA Ha MUTBAPA J0JapiB

bling UK

blow yzap
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borrower

OTPUMYBay KpeAUTY

bounced checks

HETIOKPHTI YeKU

bound

HEOIMIHHUH, BUMYIICHUH

brain drain

«BIITIK MI3KIB»

brain gain

«TIPUTIK MI3KiB»

brewery

IIUBOBAapHA

brushed aluminium

MaTOBUM aJIrOMIiHIEBUI

bunch of

KLIJIbKa

business executive

KEepiBHUK TiIIIPHEMCTBA

business mindset

HiANPUEMHHULIBKUAHN CKIIa PO3yMy

but that’s not the case

aJie 1€ HEC TaK

cake stand

eTakepka IS TICTCUOK

cappuccino joint

KaIly4yuHO-0ap

card issuer

EMITEHT KapTKH

carry-over balance

MEepEeHEeCeHUH 3aIUIIOK

carton KapTOH

cash flow TPOIIOBUH MOTIK

cash-free 0e3roTiBKOBUIT

chairman MIpEICTaBHUK

charity OJIarofifHiCTh

charter members YY9aCHUKH, YICHH KOMaHIN
cholesterol XOJIECTEPUH

clarify YTOYHIOBAaTH, MOSCHIOBATH

climbing rock

CKeJIs U1 CKeJIeIa31HHs

clutter

Oesman

coaching inn

KOpYMa, IIOCTOSUTHI ABip

collaborative CITHHUH
complemented JIOTIOBHEHHH
concern 3aHETIOKOEHHS
concerned 3arfikaBIeHUH
consideration 00TOBOpEHHS
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consumer

CIIOKHMBa4

contention

KOHKYpEHLIisi, 00poTh0a

conviviality

BECEJIICTh, CBATKOBICTh

cooking utensils

KYXOHHC HAYMHHA

co-operation criBmpans

coroner CyIMeIeKCIepT
correspondingly BI/ITTOBiTHO

cost efficient BHUTPATOC(PEKTUBHUN
counterpart NPOTUBHHUK

covering May to July 3 TpaBHSA 10 JINTICHb
co-working KOBOPKIHT

credit score

KPEAUTHBIN pEUTHHT

crucial

BHpIIIaTbHIH

culinary herbs

KyJiHapHi mpunpaBu (TpaBm)

cushion

noaymka

customer service

00CITyTOBYBaHHS KIII€HTIB

day-to-day expenses

IOICHHI BUTPaTH

deal

yrona, KOHTPaKT

deal in the bag YTo/a «B KUIIIEH1»
default track at school TUTIOBH MIKLUTBHAHN IIIJISIX
den KabiHeT

dependents yTpUMaHII

deprivation BTpara, 3yO0KiHHS
devastating HUILIBHUH, pyHHIBHUI
directive IUPEKTHBA, PO3MOPSIKEHHS
discreet CKpOMHUI

dissenting HE3TrOIHUI

dissimilarity BIIMIHHICTb

distinction BiIMIHHICTB

divergences BIJIMIHHOCTI

diverse pi3HOMaHITHUI
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dotcom entrepreneurs

MiIPUEMITIB 13 IHTEpHET-KOMTIaHIH

double dip Jpyra XBUIIS, TOIBIHHAN
drive pyuriiiHa cria

ease JIETKICTh

egotistical eroiCTUYHUHN
embarrassed 30CHTEKESHUH

endemic IOrOJIOBHUI

endurance training

BHCHAXXYIOUE TPEHYBaHHS

enforcing

HaB’A3yBaHHS

entrepreneurship

i IPUEMHHIIBKA iSUTBHICT

epileptic seizure

SMUIENITUYHUH MTPHUIIAT0K

essence CYTh

essences €CeHIIil

ethos IyX, 11ean

evangelist €BAHTIENICT, MIPOTIOBITHUK,
MPUXHIBHUK

every bit as HACTUIBKH K

excessive consumption HaJMIipHE CTIO)KUBAaHHS

excluded BHJTYyUEHUH

exhaustion BHCHa)KCHHS

expansion MOLIMPEHHS

expense claims

BUMOTH IHOAO ITOKPUTTA BUTPAT

fallow BUKUHYTHH
fare JiaTa 3a opoi3j
fatigue BTOMa

fight for supremacy

00poTh0a 3a MepIicTh

Figures out tomorrow are
expected to confirm

OuikyeThCcs, MO BXe 3aBTpa IUdpU
(TIOKa3HUKM ) MiATBEPASTH

flared catsuit

O0TATYIOUMI KOMOIHE30H-KITBOIIT

flat £25 fee

(hikcoBaHa 1u1ata B po3Mipi 25 QyHTIB
CTEpJIIHTIB
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flatpack furniture

30ipHi MeOTi

fleetingly HIBUAKOIUTMHHO

fortnight JIBa THKHI

fortune CTaToOK

fraud 1axpacTBo

fraudulent payment HE3aKOHHE 3HATTS KOIIITiB
(mmaxpasmu)

freeters

¢dpitepu (MONOAL JFOAM, IO KUBYTh
Ha JIOXiJl BiJl HEMOCTIHHOTO 3apo0iTKa
g1 6e3po0iTHI)

frequent flier miles

MiTl Ui TAacaXkWpiB, SKi 4YacTo

JITAIOTh
funky space rapHe, 9yJI0OBe, HEOpAMHAPHE MicCIle
global banking riobajgpHa,  CBiTOBa  OaHKIBChKa
IISUTBHICTD

grass-roots movement

MacoOBUH pyx

grinder nutipyBanbHUK

handed on nepeaaHuit

handful HEBEIIMKA KUTbKICTh

handling cash YTPUMAaHHS «Ha PyKax» FOTiBKH
headspace MpOoCTip

hip-looking

MOJHHI, Cy4acHU

hittistes XiTHCTH  (mOCHiBHO: HEpoOH, sKi
MIPOBOASTH CBill J€Hb, IPUTYIUBIINCH
JI0 CTiHH)

home truth Tipka TpaBna

home-from-home

IOMAIlIHIA, CIOBHEHUH JOMAIIHBLOI
aTMocdepu

homey feel

IMOYyBaTHUCA SIK BIAOMa

hotdesking space

He3aKpiIUIeHi poboui Micl,

MOYEeproBe BHKOPHUCTaHHS pPOOOUYUX
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MiCIb

hotspots MOTYJISIPHI MiCIIst
huge rush BEITMYE3HUN TTPOPUB
humdrum HyJIHUH, OAHOTUITHUN

humdrum office

OaHaIBHUI/CKYYHUH 0dic

humongous BEIMYE3HNH, TITaHTCHKAN

hurdle 0ap’ep, mepenona

hygiene ririena

icebreaker 3yCTpid-3HAOMCTBO,  TIPHUBIA  JUIA
30/MKEeHHS W MIATPUMKH PO3MOBH

implications HACJIAKU

in particular 30KpeMa

in the same vein y TOMY X Iyci

income puOyTOK

indoor BBQ KpuTUi 6apOeKio

induction odiriitHe BBeJICHHS Ha TIOCAAyY

industrial quality indoor KpUTHHA MaHTaj MIPOMUCIIOBUX

BBQ MacmTadiB

inevitably HEMUHYYe

inevitably HEMUHYyYe

infantilisation of adult life

iH(haHTIITI3a1li JOPOCIOTO KUTTS

influential factor

(hakTOp BILIHBY

innovative HOBAaTOPCHKHM

input BKJIAJ

insights BHCHOBKH

inspiring HaJUXaI04Yuii
interchangeably B32€EMO3aMiHHO
interchangeably TTOTIEPEMIHHO

intercom NeperoBipHUil MpUCTPii
interest BiJICOTOK

inward BHYTPIIITHBO, TyXOBHO
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10U (I owe you)

0oprosa po3nucka

iron rods

3aJi3Hi MPyTH

1s irrelevant

HC Ma€ 3HAYCHHA

It goes without saying that

camo co0Or0 3p03yMilio, 0

It got to the point

Miitio 1o Toro

keep smth to (themselves)

TpUMAaTH IIOCH TIpH co0i (He
pO3roJIOIIyBaTH)

kernel of truth

JIOJIS TIPABJIH, 3€PHO ICTHHH

lawn ra3oH, TaJsiBHHA
leap cTprOOK

lender KpeauTop

leverage BaX1JIb BIJTUBY
LinkedIn's new gaff HoBuil nim Jlinkrla
loan 3aiiM, KpenuT

long-dormant

TaBHO Oe3IisIIIbHUI

loo TyaJleTHa KiMHaTa

loyal tribe BipHE OKOJIIHHS/TIIeM 51

lustre onmcK

mainstream OCHOBHUM

manual MIPOIIEC, SIKUI BUKOHYETHCS BPYUHY
manufacturing BHPOOHHIITBO

market share JIOJIST pUHKY

MD (Managing Director)

KepiBHUH TUPEKTOP

media behemoths

Memia-TiragTu

merchant TOPTOBEITH
merely JHIIe, TUTBKU
mild chaos THUXUH jKax
mind-set MUCJIEHHS
monkey ladders «PYKOJIA3n»

monthly statement

IIOMICSYHA BUITMCKA 332 PAXYHKOM

movement

pyx
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must-have item

1I0Ch 000B’SI3KOBE

muted colors

CTIOKiHHI KOJIbOpH

NEETs (Not in Education,
Employment, or Training)

TTOKOTIHHSA «HI Hi» ( MOJOII JIFOIIH,
sIKi HE HaBYAIOTHCSA 1 HE MPAIOIOTh,
T00TO He 3aiimarorbes HI omumm, HI

THIITIM)

negative attitude

IO0TaHC CTaBJICHHA

newbie

HOBA4OK

newly revamped

HENIOJaBHO OHOBJICHUH

niggle

Ipi0'sI3K0Ba MPETEH3IA

noncash

0€e3roTiBKOBUI

nostalgia-laden school

CIOBHEHI HOCTAIBI1I KIJIBbHI 00141

dinners
note of caution 3acTepeKEHHS
objective 3aBJIaHHS

on a given day

Ha IIEBHUH IEHL

on an as-needed basis

y pasi motpedu

on the lookout for

y THOIIYKax

orientation programmes

IporpamMa HaBYaJIbHOTO iHCTPYKTaXKY

outcome pe3yibTar
outwardly 330BHI
oven AyXOBa IIJIuTa

over rivals

Haa CyliCpHUKaMH

overall 3arajbHAN

overdraft MIEPEBUILEHHS KPEIUTHOTO JIMITY B
0aHKy

overdraft account paxyHOK, 3a  SKHUM  JIOMYIICHO
oBepapadT

overqualified HagkBaTiikoBaHUH

overseas 3a KOPAOHOM, 332 KOPAOH

ownership BIIACHICTb, TIPAaBO BJIACHOCTI
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padded homage to

«M'sIKay ToIIaHa a0

partnership MapTHEPCTBO

passer-by TIePEX0KHII

patching BHIIPABJICHHS, PEMOHT
peer KoJiera

pen 3aroH

perception CIPUHHATTS, PO3yMiHHS
performance JUSUTBHICTD

personal development

OCOOHMCTICHUH PO3BHUTOK

phone booth

TenedoHHa OyaKa

phone booth

tenedonHa Oyka

pile of clothes

T'opa onsary

plain-vanilla card

0a3oBa KpenuTHa KapTka (0e3 miJbr i
ab0 3 HEBEIUKOIO KoMiciero, abo 6e3

KOMicii).
policy CTpaTeTis, IPaBo, IPUHIIKII, ITOJTITHKA
pool CYKYIHICTb, 3arajJbHUN (OH
pop-up TaKi, M0 CTUXIHO BUHUKAIOTH TO TYT,
TO TaM
porch raHoK, BepaHa

portable card readers

MOPTAaTUBHI KapA-pigepu

portable card readers

MIOPTaTHBHI  Kapapigepu (pUCTpOl
JUTS 3YUTYBAHHS KapTH)

poultry

NTaxiBHULTBO

precisely

YiTKO, TOYHO

pre-conceptions

yHepeaKeHHs

prejudices yHepeIKeHHs, 3a0000HU

profitability puOyTKOBICTh

proliferation PO3MOBCIOKEHHS, KUTbKICHUI 3picT
proprietorship iHAWBiAyaTbHA MpUBaTHA

M ITPUEMHHUIIBKA JiSUTHHICTH

204




protein Oimox

public policy rpoOMaJIChKa, JIep>KaBHA TOJITHKA

public transport unions PO CILITKH TPOMaJICEKOTO
TPaHCIIOPTY

purchase npuaOaHHS

purchase MTOKYTIKa

rappers penepu

receipt YeK, KBUTaHIIis PO CIUIATY

receptive CHPUHHATINBUAN

recession craj, Kpusa

recruit HOBOOpaHelb, HOBUH YYaCHUK

rectified BHITPABIICHUH

refund MOBEPHEHHS KOILITIB

regardless HE3aJICKHO BiJl

reluctant BUMYIICHUH

remittances IPOILIOBI NIepeKa3u

remote working

JUCTaHIlIiHA poOoTa

rental apeHna

retail po3apiOHa TOPTIiBIA
retailer MIPOJIaBEIlb

revelation BIIKPUTTS

revenues JOXO/H

reversal 3BOPOTHIH TpoI1iec, perpec

rewards card

KIyOHa KapTa, KapTa MOCTIHHOTO

KJIieHTa
right away HeTaiHo, Biapasy
rightfully 3aKOHHO, CIIPABEAJINBO, IIPABUIIBHO
rival KOHKYPEHT
roughly npuOIU3HO
sales clerk MIpOJaBeIb

sales force

KOMaHJIa areHTIB 3 IPOJAXY, BiIILT
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MIPOAaXiB

sales income

JIOX1J BT IPOJIaXxiB

sawmill Jiconuika
scatterbrained PpO3CisTHUMA
seamless IUTaBHUH, Oe3mepepBHHN

search-engine giant Google

MIOITYKOBHHA TiranT ['yrn

secondment BiPSIKEHHS
shabaab mrabaab

sharp MMATEHAHN, KMITIUBAN
shift 3MiHa, 3JIBUT

shift poboua 3MiHa
shopping sprees MIPOIIEC MIOHTY
skylight BIKHO y cTei

slacker JeaIo

social networkers

KOPHCTYBadi COIIaTbHIX MEPEex

socially needy

COLiaJIbHO HYKJICHHI

solid

TBEPAUH, MIITHUN

source of funds

JHKEPETIO KOIITIB

spate of robberies

XBHWJIS TOTpa0yBaHb

spike in pi3ke 3pocTaHHs

spot chat gaT 31 CHUIBHOI  TEMOW UL
00rOBOpEHHS

spouse CyIpyT

spread out MO PEHUN

staff IITaT CIiBPOOITHUKIB

stagnant IHEepTHHH, 3aCTUTIHN

stamp TaMII

startup MTOYaTOK MisTTEHOCTI, HOBUH MTPOEKT

steadily CTabIIbHO

sticking to deadlines

JIOTPUMAaHHS CTPOKiB

stockholder

aKIioHep
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suffrage

ToJI0C, BI/I60p‘{e mpaBo

sweatshop MaicTepHs, aTeNbe

tank [IHCTEpHA, pe3epByap

technology bubble TEXHOJIOTIYHUI OyM
telecommuting po0oTa B AMCTaHLIHHOMY PEXHUMI
tension Hampyra

that could feasibly play host
to

SIKi MOYKITUBO MOXYTh CTaTH MiCIleM
IS

That's partly down to the
way

YacTKOBO I1€ ITOB’S[3aHO 3 TUM

the black economy

TIHHOBA EKOHOMIKA

the latest to enter the fray

OCTaHHiH, XTO BCTyMae y OidKy

the reverse

TC, IITIO HABIIaKH

there is little dispute that

MaJIO XTO 3anepedyyBaTume, 1O,

MIPaKTHYHO HEMAE CyMHIBIB, IO

thought out MIpOTyMaHUH

thriving MPOLBITAIOYHHA

thriving TaKUH, 10 YCIIIIHO PO3BUBAETHCS

tinkling background (oHOBEe 3By4YaHHSA, 3BY4YaHHSI Ha
3aJHBOMY ILIaHi

tiresome HYJHUH, BTOMITIOIOUHUN

to accelerate MIPUCKOPHUTH

to appoint NpU3HaYaTH

to assert BIJICTOIOBATH

to be equipped OyTn ob6nagHAHIM

to be into the venture

OyTH B aBaHTIOPI

to be promoted

OTPUMATH TIABUILEHHS 10 CITYKO1

to be thrilled

OyTH y 3axBaTi

to be worth a mint

A0POro KOUWTYBATU

to beckon

MAaHUTH, 3a3UBaTHU

to blaze the trail

OyTH HOBAaTOPOM, MPOKJIAMATH IUIAX
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to blend

3MiH.IYBaTI/I, BJIMBATH

to blend with

3IUTHUCS, 3MILITyBaTHCS 3

to boast

BUXBAIATUCA

to bounce things

00TOBOPIOBATH CIIPAaBU

to breach

poOUBaTH, POOUTH TIPOJIOM

to break down

BUITH 3 Ny

to breake the ice

3pPYIIATH 3 MEPTBOT TOUKH, PO3TOMUTH
nijg (y cTocyHKax)

to buy on the basis of a

KYIlyBaTH 4epe3 rapHy KapTUHKY

pretty picture

to carry cash MaT UIpH cobi TOTIBKY
to charge interest HapaxoBYBaTH BiICOTOK
to chillax po3ciadbutucs

to come up with MpUIyMaTu

to comprise

BKJIFOUATH, MICTUTH

to cover the bill

CIIIaTHUTH 3a HpC,I[’HBJ'ICHI/IM PaxyHKOM

to cut cost CKOPOTHTH BUTPATH

to dabble 3aiiMaTHUCs MMO-aMaTOPCHKU

to deduct CITUCYBaTH, BiAHIMATH

to defy ITHOPYBATH, KUHYTH BHKIIUK

to detest HEHABUIITH

to do business 3aiiMatucs Oi3HECOM

to do entrepreneurship 3aiimaTucs i IITPUEMHHIIEKOIO
IISUTBHICTIO

to drop in 3aBiTaTH

to eager for

JKanaTu, IparuyTu

to eat away

3pyHHYBaTH, OTJIMHATH

to eliminate

JIKBiyBaTH

to embrace

BKJIFOYATH B cede

to embrace

puiiMaTu

to embrace unashamedly

aHi  TpIMIEYKH HE  COPOMIITIUCH
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smbd's inner kids

npuiiMatu y cobi CBOIO «BHYTPILIHIO

JUTUHY»
to endure TEPIiTH
to evolve PO3BHBATHCS, €BOIIOLIOHYBAaTH

to exceed your balance

MIEPEBUILUTH CBiil OanaHc

to exclude

BUKIIIOYATH, BUWIyYaTH

to exert control over

3,[[iI>iCHIOBaTH KOHTPOJIb Ha/]

to figure out

3[0TaIaTHCS, 3PO3YMITH

to flood HaBOJHIOBATH
to foster BHUXOBYBAaTH, BUIIECTYBaTH
to fuel MiPKUBIIIOBATH, CIIOHYKaTH

to get the mix right

MpaBUJIBHO CKOMIIOHYBAaTH

to give up BiIMOBUTHCS

to glean 30upaTu

to harness puOOpKyBaTH

to hatch BUITYIIITFOBATHCS

to have smbd on benefits yTpUMYyBaTl Tjujcm 3a paxyHOK

COIlaJIbHOI JOIIOMOTH

to have the privilege of
witnessing

MaTH TPUBiIEH OYTH CBiIKOM

to hover over

CTOSITH HaJ[ TYLICIO

to implement

BHKOHYBATH, 3IIHCHIOBATH

to impose

HaB’s13yBaTH

to interrogate

AOIUTYBaTU

to jet-set JOTPUMYBATHUCS CIIOCO0Y KHUTTS
3aMOXKHUX JIIOZEH, siKi 0arato
MOJIOPOXKYIOTh

to keep engaged M ITPUMYBATH 3aIliKaBJICHICTh

to kick off CKHHYTH

to label BH3HAYATH, MapKyBaTH

to lease apeHIyBaTu
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to limit

00MeKyBaTH

to look at the bigger picture

o0aYUTH BCIO KAPTUHY KOMILJIEKCHO

to lure

3aMaHIOBaTH

to make a dispute claim

noAgaTu MO30B IIPO OCKAPIKCHHA

to make ends meet

3BECTU KIHI{ 3 KIHIIMU

to make up

CKJIaIaTh

to meet the ends

3a10BOJIbHUTH HOTpC6I/I

to micromanage

KOHTPOJIIOBATHU KOXXCH KPOK

to mitigate

3MCHIIYBAaTHU, HOM,HKH.IYBaTI/I

to negotiate 00TroBOPUTH

to nudge MPOILITOBXYBATHCS

to nurture PO3BUBATH, HMiITPHUMYBATH
to opt for obupatu

to overspend

BUTpayaTH HAATO Oarato

to peddle cereal

TOPTYBaTH KalllaMU

to pick a major

BHOpATH CHIENiadbHICTh

to pick up

IiIXOIUTIOBATH, TIepeiiMaTu

to poll

OIMUTYBaTH

to postpone paying

BiL[KJ'IaCTI/I orJjiaty

to preach

MPOMOBiAyBaTH

to process information

00pobmsaTH iHDOpMAaIIiTo

to prosper JOCATATH yCITiXiB

to pursue NPOJOBKUTH

to put the brakes raJbMyBaTH

to rebound MaTH 3BOPOTHY [it0, peadiniTyBaTHCs

to reckon smth

MIPUITYCKaTH 10Ch

to refine YAOCKOHAIIIOBATH
to regard posrnagaru
to require BHMarartu

to resemble

6YTI/I CXOXXH1M, HaraJayBaTu

to resort

BIaBaTucCsA
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to roll out BUBECTM HA pHUHOK, BBECTH B
EKCIUTyaTaIlifo

to run BO3IJIABIISITH

to sack 3BUTBHUTH

to scramble KapaOKaTHcs

to show-off KpacyBaTucs nepen KHMOCB,
BUXBAJSITUCS

to spare some change

30epirati (MaTH TpH cobi) ApiOHI
pO3MiHHI rpomri

to step back

BIJICTYIIMTH Ha3a[

to stick with it

HE 31aBaTUCH, IPOTPUMATUCH

to swap

0OMIHIOBATH

to take off

YCYHYTHCS, iTH Ha CHaJ, 3HUKATH

to take over

3aXOIIMTH, B3s1TH Ha cebe

to take root TIPIKUATHCS

to tap away KJTiIKaTH

to tend to OyTH CXWJIBHUM JIO

to trace KaJIbKyBaTH, KOIIIIOBATH
to turn out BUXOIUTH, CKJIAIATUCS

to underestimate

HEOOLIIHIOBATH

to uproot nepeiKIpKaTH 3 HACHKCHOTO MiCIIs
to urge CIIOHYKaTH

to validate MiATBEPKYBaTH

to value LiHYBaTH

to wage a different battle

BECTH 1HIINAN O1#

to wipe out

SHUITYBATU

tongue-in-cheek names

JKApPTIBIIUBI HA3BU

trading

TOPTIiBIIA

training session

TPEHiHT

training wing

HaBYQJIbHUM LEHTP

transient nature

TUMYaCOBHUH XapaKTep
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treadmill

TpeHaxep, 6iroBa Jopixkka

tremendously Ha/I3BHYAIHO

trendy MOJIHUH, TPEHIOBHI
trendy restaurants MOJIHI pecTopanu

trigger TpUrep, CIyCKOBHUI Ta40K
trolley Bi30K

truck BaHTaXiBKa

turbulent history OypxJiuBa ictopist
turnstile TypHIKET

twist on the modern office

MEPEeBOPOT Y CydacHOMy odicHOMY

space mpocTopi

unadulterated fun HerniapoOHe 3a0BOJIEHHS
unaware BiJICTOPOHEHHH

underwhelming THITIOYHI, HKYUH 32 OUiKyBaHe
unscathed HEYIIKOKEHHH

unwritten rules

HEMHUCaH1 InpaBujia

upper class airport lounge

3aJ] BIAMOYMHKY BHIIOTO KJIaCy B

aeporopTy
vastly BEIIEMH

vendor MpojaBelb, TOProBELb
verbal feedback 3BOPOTHIH 3B’ 30K
vibrant JTUHAMIYHUT

virility MY>KHICTb

virtual payment 0e3roTiBKOBUH IUTATIXK
walk-ins He3HaoMIIi
warehouse CKJIan

whiff apoMar, 3amax

while raking in millions

3apOOJIAIOYH MITEHOHHU

wide selection

LIMPOKUH BUOIp

word-of-mouth approach

CJIOBICHHUM ITIAXiz

work environment

pobode cepenoBHIIIe
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workaholic

TPYAOTOJIiK

workaholic

TPYAOTOJIK

work-life balance

OayraHc Mi’K POOOTOIO Ta KHUTTIM

x-ray machine

PEHTIeHIBChKUI anapaT

yummy

CMauHUH
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